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INTO THE JEWELRY STORE 
“Gorham Sterling is not as expensive as many people imagine” 
this is the new thought expressed in the 1930 advertising program. 


Through the select group of media shown below, these messages reach 





nearly everyone in your locality who is considered a prospect for 


silverware. Past campaigns have made your public silver conscious 






—this present campaign 


wa merican brings them to the buying 
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point... following the 





leader into the jewelry 


store. 
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LEADER 


Gorham’s leadership in the silver industry is once again promi- 
nently displayed before the public. A new note in silverware 
advertising—a step forward, a step nearer to our goal of 
increased sales of Gorham silverware in the jewelry stores of 


America. 


« « « » » » 





As women follow the trends in fashions created by Patou, 
Lanvin and other prominent couturiers, so Gorham is recog- 
nized as the leader in the silverware industry. 


Your market is following the leader. 


« « « » » » 


Watch for the March insertion of Gorham 
1930 advertising program. Ask the Gorham 
salesman for complete details of the 1930 


Cooperation Plan. 


TRACE MARK 


GORHAM 


PROVIDENCE RHODE ISLAND 
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THE WATCHWORD OF PERFECT TIME AND TASTE 





OMEGA POLICY 


HE finest stores in the land marvel at 


Omega, at its style, its beauty, its quality. 


The same stores realize the power of Omega 
policy that says ““Omega Watches are sold only 
to the retail jewelry trade. There is no de- 


viation from this policy-” 


Standard timepiece of 87 countries—ofhcial 
watch of Europe’s great railroads—winner of 


hundreds of leading observatory awards, 





Omega is truly—‘'The Watchword of Per- 


fect Time and Taste.” 


Smartly styled in the mode 

of today, the diamond watch 

illustrated is distinctive in 
every detail 





Illustrated is an exclusive 

Omega creation styled to 

please the discriminating 
man of today 
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= E-279 Challenger $1.75 E-204 La Salle - 2.50 
4 a anal E-171 Sylvia - = 1.75 E-285 Charlotte - 2.00 
E-230 E-204 E-286 Rialto - - 2.00 E-205 Claridge - 2.50 
E-230 Dora - =~ 2.50 E-140 Cassandra 2.00 


E-272 Ambassador 2.25 


. 
Consumer Prices 








Distributed through wholesalers 


Each of these new Gemex creations is a thoroughbred. . . 
embodying the smartest in modern bracelet design and artistry 
of craftsmanship. One can safely describe them as the peers 
of the popular priced watch bracelet field. . . . . 









Patents Pending 








GEMEX COMPANY 


Factory and Executive Offices: 170 Thomas Street, Newark, New Jersey 
Branches: 805 Heyworth Building, Chicago, Ill., 702 Market Street, San Francisco, Cal. 
Canadian Rep: The Electric Chain Co. of Canada, Ltd., 171 John Street, Toronto. 
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Beauty Is of the Surface 
uality Is Another Subject 


HE old truism, ‘beauty is only skin deep,” holds good in jewelry as 
in other applications. Beauty is what the eye sees and the eye can- 
not penetrate below the surface. It perceives form and color and 


brilliance. Quality is outside its range. 


The surface then—the finish is what first attracts. It is what fills the eve 
and stops it in its wanderings. Afterwards, of course, comes the need to 


prove the quality, the worth, to make the appeal to the mind. 


Does the finish of the things you manufacture completely satisfy your 
Can you hold up before you a ring or a chain or a brooch and critically 
looking at it say, “that’s really fine’ When you lay it alongside the 
product of your competitor, if one piece is a shade the better, is the ad- 


vantage on your sider 


If you must answer, “No”, very probably our new process is the thing to 
change the situation. The Baker System deposits a continuous, unbroken 
covering either for flash plate or encasing. We have developed it for 
plating with platinum, rhodium (very hard), palladium-rhodium and 
palladium and for depositing gold on aluminum. All give a brilliant 
| finish of excellent wearing quality. For encasing, a thickness up to 10 
per cent of the weight of the article may be obtained with a minimum 


of scratch brushing. 


Permission to use our process is granted upon a license basis. We shall 
be glad to send you all details. The very thing you have been searching 


for may be within your reach. Don’t you think investigation advisable? 


| BAKER & CO., INC. 


54 Austin St., Newark, N. J. 


30 Church St. 760 Market St. 55 E. Washington St 
New York San Francisco Chicago 
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Deca t 
phe hdd ay WHOLESALE JEWELERS SAODUCTS 
ream 4] SEND FOR OUR CATALOG > LUC me Me Oy RAGIN 
INGERSOLL 
DIAMONDS 720-722 PENN AVENUE eSTClLOx 
NOVELTIES PITTSBURGH, PA. SESSIONS 
Why Not Buy From 
we7 HEEREN BROS. CO.? 1229 
Watches Clocks 
HAMILTON OPTICAL GOODS WESTCLOX 
BALINODS MATERIAL and SUPPLIES SESSIONS 
HOWARD WATERBURY 
A MANUFACTURING DEPARTMENT SERVICE 
Courtesy Reliability Quality 
Penn Ave. and Eighth St. Pittsburgh, Penna. 











The BUYERS’ DIRECTORY Price $1.00 JEWELERS’ CIRCULAR 








ESTABLISHED 1888 


GRAFNER BROS. 


WHOLESALE JEWELERS 


DIAMONDS 


ASSORTMENT AND VALUES 





818 Liberty Ave. (2nd Floor) PITTSBURGH, PA. 





























THE JEWELERS’ CIRCULAR 


January 23, 1930 












Faby ndaely 
RREISLE®R 
typifies the selection 
ft thse whe sere 
AC CURACY 
+ Iaiedamuatl 
BEAUTY 
a necessity 
DISTINCTION 
a principle 






es * 
“th nap A 
a ae | adie 
2 Ao Ae Ae Anat Aagthy Pa, 
ff A Lb Fe ln Me Aap ate A, 
+t the Le Ln te tle Minythy Magtly Fe 
th ee ate the He Hy Me Highly Ao fir go 
te A tha fp jo & 
0 A A AA tothe A hay G 
G4 te ae 


JACQUES KREISLER & COMPANY 
36 WEST 47th STREET, NEW YORK 





55 EAST WASHINGTON STREET CHICAGO 
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UNLIKE ANY OTHER BAGUETTE 
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The FPIREEY Baguette has larger & stronger parts than any 


other similar movem ent of equal size 


4n exclusive FIREY patented development makes this possible 
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vo Squeezing every part below the safety factor of 
The old way ) ; 
strenght and paying for the narrow shape with 


| 
weak construction 











Thy 
~ -——~— Full standard size winding |U S- PAT. renoa) 
The FREY way eo parts. normal well spaced wheel ; 
train full size escapement The FREY way 


FREY & CoS A, BIENNE 
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For the guest room 
or small room a smart 
Boudoir Set reflecting 
the discriminating taste 
of the hostess. 


@ Mirror and Powder 
Jar with silk tassels to 
match pastel shades of 
enamel. 


ry 


Made Exclusivety 





by 
Victor A. PICARD 
& Pax Inc. 


7 West Forty-fifth Street 
New York 
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Patterns 


Refinement and Rounded 

Domed and 
Tapered 

Channeled 
Diamond- 
paved 


18k. 


White Gold 
~ Platinum 


Price Combined 


4 A beautiful- 


ly embossed 




















tag bearing 
retail selling 


price on 





each ring 











‘Contentment ”’ 


WEDDING RINGS 


HERE is a great deal of meaning un- Diamond-paved band, set with 7 to 42 
> 1 > coq* > %9 . 

@ derlying the word “Contentment.” It select well matched diamonds. 

is not merely the name of a ring. It is a 

symbol of satisfaction to those who come The only way to really appreciate the 

in contact with these rings. From dealer beauty and attractiveness of the “Content- 

to consumer they weave a chain of “Con- a , : P 
ee ’ ment” weddings rings, is to see them and 

tentment. Because of the matchless and f : , : ‘ 

: ' judge for yourself. A selection of these 

appealing patterns, the superior workman- : 

ship and moderate prices, these rings are rings on memo will be gladly sent upon 

in a class by themselves. Every ring is your request. 

seamless, hand carved, chased and ) 

engraved. TRADE 


SOLD THROUGH 
— a WHOLESALERS ONLY 


The latest addition to the ‘“*Con- 


tentment” line is the Channeled ~\ 


BRISTOL SEAMLESS RINE CO. 


Main Office and Factory - - - 123 Liberty Street - - - New York 


New York Representative: Mid-West Representative: Traveling Representative: Pacific Coast Representative: 
A. H. Disbrow Herman R. Holzner : : Alfred H. Bullion Co., Inc. 
9-11 Maiden Lane 31 N. State St. Eastern States 717 Market St. 


S. C. Steinmann San Francisco, Calif. 


New York City Chicago, III. 
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055x020 
Just to give you an idea of some of the useful 
— and precise jewelry accessories offered in the 


American Platinum Line. 


062x020 


Platinum and Iridium Platinum Plate, Wire 
and Seamless Tubing 


070x020 THE AMERICAN PLATINUM WORKS 


N. J. R.R. Ave. at Oliver St. 
NEWARK, N. J. 




















JUERGENS & 
ANDERSEN CO 





























FOR NEARLY A CENTURY Il 


MAKERS » OF » FINE 
DIAMOND JEWELRY 
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Diamond Mounted Rings 


Platinum and 18K Mountings 
Diamond Mounted Wedding Rings 
Men’s Rings—Stone Set and Signets 


Semi-Precious Stone and Novelty Rings 


UNTERMEYER ROBBINS CO 


2O WEST 471H STREET 
NEW YORK 
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NEW WALTHAM CREATION 
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61.4 LIGNE OVAL TONNEAU 
17 JEWELS, 18KT. ENGRAVED CASE TO RETAIL AT $85.00 
17 JEWELS, 14KT. ENAMEL DECORATED CASE TO RETAIL AT $85.00 \ I) 


15 JEWELS, 14KT. ENAMEL DECORATED CASE TO RETAIL AT $70.00 
15 JEWELS, 14KT. ENGRAVED CASE TO RETAIL AT $65.00 


NO GOODS SOLD AT RETAII 
READY FOR DELIVERY SEND US YOUR ORDER 
« 


WHOLESALE WATCH SERVICE 
a 1015 CHESTNUT STREET ( 


Philadelphia, Pa. 
NOW 


A GOOD TIME TO FILL THE GAPS IN YOUR STOCK WITH THE NEW 
PATTERNS AND NEW STYLES 

































































WE SOLICIT YOUR SILVERWARE ORDERS—LARGE OR SMALL 


J. W. JOHNSON 


14 MAIDEN LANE ILVERWARE 1 W. 47th ST. 
NEW YORK INCE 1869 NEW YORK 




















ESTABLISHED 1870 
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JOHN W. BLOCK 


Manufacturing Jeweler 


22 WEST 48rH STREET 
NEW YORK 
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Fancy Cut Diamond Jewelry 
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Completely Encased 
in Platinum 


Our entire line of 14K jewelry is completely en- 
cased in pure platinum — not merely on the top 
and sides — but underneath, in-between, every- 





where. It cannot discolor. 
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THE 


ODERN 


The Zenith Clock 


trated is the essence of modern- 


new illus- 


ity. Not only in design and ap- 
pearance, but in workmanship, 
it represents the latest devel- 
opments in precision, depend- 


ability and efficiency. 


Our new line of modern eight- 
day clocks is extremely smart 
and salable. A complete as- 
sortment is now available and 
our representatives are about 
to introduce this splendid col- 


lection to you. 


lala 
ales 


Co.. INC. 


{gents in the United States 


ZENITH WATCH 


Sole 


64 WEST 481th STREET SEW YORE 
Pocket and Wrist Watches and Clocks 
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Jewelry Repairmen, 
| send for this 
important handbook 


The Jewelry Repairer’s 
Handbook 


| By John G. Replinger 


Gives a complete explanation of the methods em- 
ployed in the large up-to-date repair shops—in- 
cluding chapters on Tools; Chemicals, Tables and 


Recipes; Assaying; Making Rings; Repairing; 
Stone Setting; Cleaning; Polishing; Finishing, 
CtC.., CIC. 


1 1 j 
Includes many valuable time and money-saving methods, 


ideas and recipes. Price, $1.25. 


a copy today 


vde) 


THE JEWELERS’ CIRCULAR 
239 West 39th Street 


NEW YORK ae 

















Do you buy, sell or use gems 
and gem materials? 


This new book should be in the hands of everyone who 
has an interest in gems and gem materials. 

It describes practically every important gem and gem 
material, classifies the materials according to various prop- 
erties, includes tables of comparative gem material charac- 
teristics and gives the latest available information on manu- 
factured stones. 


Kraus and Holden’s 


Gems and Gem Materials 


phy and 
boratory, 
Late 


By Epwarp Henry Kraus, Professor of Crystallo 
Sesaieny and Director of the Mineralogical 


University of Michigan, and Epwarp F, Hoxpsn, 


Instructor in Mineralogy, University of Michigan. 
222 pages, 6x9, 256 illustrations, $3.00. 
Postage Additional. 

The first part of the book discusses those properties which 
are necessary for an appreciative understanding of gems 
such as crystal forms, physical, optical and chemical prop- 
erties, formation, occurrence, cutting, polishing and naming 
of gems. 

The second part of the book contains reference tables of 
the various characteristics of gems and gem materials, con- 
veniently classified, handy for ready reference. 


Six Features of the New Gem Book 


1. Valuable statistics on production and occurrence. 

2. Full discussion of cutting and polishing of gems. 

3. Full treatment of manufactured stones, incl 
cussions of artificial rubies and sapphires, g 
bakelite, etc 


detailed dis- 


s imitations, 
4. Numerous tables of arranged according to various 
properties 


5. Map showing world occurrence of gem minerals. 
6. Summary Table for ready reference. 
Order your copy to-day from 
Jewelers Publishing Corporation 
239 W. 39th St., New York City 


gems 
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WORKING IT" OUT TOGETHER 





















































cERTIFIED 


IRIDIUM PLATINUM 





SALES ¥ are the backbone of your busi- 
"A ness. Upon them depends 


everything. Greater turnover means greater profits. 
Understanding the retail jeweler and his merchandising 
problems, Katz & Ogush are instigating a national sales 
promotion campaign for Certified dealers. To work it 
out together is their creed in the furtherance of greater 


sales for fine jewelry during 1930. 


The finest and most resultful advertising publications 
and direct mail units are to be used. Cooperation will 
be given you at every step of the way. It is our sincere 
desire to cooperate and our hope that you will cooper- 
ate towards that end of working it out together. In the 
Anniversary Number of Jewelers’ Circular a four-page 


insert will announce the entire program. Watch for it. 


KATZsOGUSH, 


New York Chicago 
33 West 60th Street 55 E. Washington Street 


‘ENJOYING: THE > CONFIDENCE: OF - THE: INDUSTRY’ 
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NEWARK, 


NEW 


JERSEY 


Stands for Quality and Reliability 
in Jewelry of Highest 


Grade 








Necklace =e and Navel Jewelry 


MODERN NOVELTY CO 
126 South St., 


, INC. 
Newark, N. J. 








‘Stern MG G) 
wi ee i. 


RINGS 
And Pendants to Match 


Ghrough wholesalers only 
401-7 MULBERRY STREET 











14kt. Bead Necklaces, also loose beads 
for manufacturers. Various styles and 
sizes. 


Burstow, Kollmar & Co. 


18 Columbia Street 


WATCH CASES 


We Specialize in Watch Cases 


WACNER & CO. 


Tel. Market 7448 91 Oliver Street 








BARRASSO & BLASI 


THE HOUSE OF CAMEOS 
Lady’s Stone Rings — Diamond Mounting 
Pendants Earrings 
CAMEO BROOCHES 

Sold through the 
31-33 Governor St., 


jobbers only 
Newark, N. J. 








New Jersey Jewelry Mfg. Co., Inc. 


50 Columbia Street 


Manufacturers of Waldemars, fine gold and platinum 
chains, swivels and spring rings in gold and platinum. 
Various kinds of Fancy Links—Plain or Enameled. 


Phone Mitchell 2569 


HENRY RUFEISEN-INC 


MANUFACTURERS OF 


DINGS OFAAQUALITY 


126-128 South Street 
Chicago Office, 31 N. State St. 








RINCS—. Specialty with 
Louis Bleiberg 


336 Mulberry Street 


Sterling Fireless Silver 


Reduce polishing to a min num and obtains 


lasting brillianc 


JOHN J. JACKSON & CO. 


All Sterling and Fine Silvers Rolling for the Trade 








What is the 


Jabel Ring Mfg. Co. 


putting out now? That is the question 


the ring trade is asking. 401 Mulberry St. 


NKLESS 
ARCH CROWN MFG. CO. 


SEND FOR SAMPLES 
TOOL LESS 
81 Warren St. Newark, N. J. 


7 f GS} bl ee 
ALL COLORS 
Originators and Patentee 





Gold and Platinum Solders— 
“Clinton Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


91-93 East Kinney St. Newark, N. J. 


the HELEN MFG. — 


475 WASHINGTON ST, 


GS «& MOUNTING? 








Wefferling, Berry, Wallraff Co., Inc. 


Makers of 
FINE EMBLEMATIC JEWELRY 


Eight Rose Street 


Tel. Mitchell 1453 





M. ALEXANDER 


Manufacturer of 


GOLD RINGS 


50 Columbia St. 





4 to 2 carat 18K Engagement Ring 
mountings ornamented with = small 
diamonds and sapphires 


MARTIN H. WIEDMANN 


23 Longworth St. Newark, N. J. 





BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 


Catalog sent on request 





ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 


207 Market St. Phone Mulberry 2495 





THE GENERAL ALLOY CO., Ine 


Correct j White, Green, 
Alloys & Solders Yellow and Red 


WEDDING RINGS 





Cc. B. W., INC. 


10, 14 and 18K Rings—Jobbers Only 


Tel. Market 8320 
93 Nassau St. 


391 Mulberry Street 
New York Office, 





L. FRITZSCHE & CO., Inc. 


Manufacturers of 
Platinum and 14Kt. Gold Jewelry and 
Flexible Bracelets 
480 Washington Street 





Jewelers’ Settings and Solders 


Refiners and Smelters 


BAKER & CO., INC. 


Murray and Austin Sts. 
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The NEW YORKER 


3 Stories High 
2500 Outside Rooms 











HE newest and tallest hotel in New York... 

Right in the heart of the midtown business 
district... Near the theatres, too! Tunnel to the 
Pennsylvania Terminal. 

Every room has radio with controlled-volume 
loudspeaker, bath and shower, Servidor and cir- 
culating ice water...Also Tower Suites with sky 
terraces. 

Four popular-priced restaurants...and Bernie 


Cummins and his New Yorkers...who tunefully 





render the latest lyrics of Broadway. 


a STROMBERG-CARLSON 














My, RADIO IN EVERY ROOM 500 rooms are as low as $3.50 a day. 500 more 
a are $4.00 a day. Suites from $11.00 up. 

~ TH E 

La, 

ha, 

ha, 

La, 

La. 

aa RALPH HITZ, Managing Director Ha TrE i. 
La. 

a S3ATH STREET AT EIGHTH AVENUE - NEW YORK CITY 

_ Lin 
Ee _—____— a 














{||| ALMOST A CENTURY OF EXPERIENCE — II 














is in back of every Ketcham & 
McDougall product. Founded 
in 1832—when we supplied 
the trade of the day with 
thimbles—we have always kept 
abreast of the trends and 
styles. And we have 
always featured qual- 
ity, workmanship and 
value. 


The f our Moderne 





Automatic Eyeglass Holders 
illustrated herewith—are no 
exceptions to our century old 
standards. Each is a modern 
design, attractive, novel and 
practical. Perfectly finished in 
14K White Rolled Gold 
and guaranteed against 
defects—these Moderne 
Automatic Eyeglass 
Holders are salable, 
profitable merchandise. 


Write for Our Illustrated Price Lists. 


KETCHAM & McDOUGALL, INC. 


15 Maiden Lane 


Established 1832 


New York 







































————-~ 





ai 








20 


THE JEWELERS’ CIRCULAR 


January 23, 1930 








re Worlds iq Jewelry Centers both 


BUY Me 


NEW YORK 









NEW YORK ... World Market Place . .. Serving the discriminating, and also the millions . . . 
Facing the centers in Europe, close to all the world . . . With its smart shops and clever craftsmen 
. . . Fashion Center and Focal Point of awhole continent ... Shop in NEW YORK. 





ARTIFICIAL PEARLS 


Leys, Curistiz & Co. 
“Orienta”’ Pearls 


65 Nassau St. 


BADGES, EMBLEMS, MEDALS 


Digces & Crust, 15 John St., Medals, Cups 
Badges, Class Rings, Special Order Work 


BALANCES, SCALES 


Curistian Becxer, Inc. 
Balances (Diamond and Gold) 


92 Reade St. 


CLOCKS 
Norman M. Morris 542 Fifth Ave. 
Importer, Boudoir, Traveling Clocks, Watches 


Pootz Crock Div.—Morse Prop., Inc. 233 
Spring St. America’s Most Accurate Timepiece. 


Henry Socuarp, 3 Maiden Lane. Importers 
of Fine Desk, Boudoir, Traveling Clocks 


CRYSTAL—COLORED GLASSWARE 


T. G. Hawkes & Co. 542 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


CHINAWARE 


Marpocx & Miter, Inc., 39-43 W. 23rd St. 
‘Royal Worcester China” 


DIAMOND IMPORTERS AND 
CUTTERS 


BaumGotp Bros., Inc. 
Diamond Cutters 

BrirnpauM Presser Co., INc. 
Diamond Cutters 

Cuas. P. GotpsmitH & Co. 20 W. 36th St. 
Loose Goods, Mfrs. of Plat. & Dia. Jewelry 

Jewet-Gem Co., Inc., 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 

Suiman Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W. G. Rings 

J. R. Woop & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 


62 West 47th St. 


62 W. 47th St. 


DIAMOND JEWELRY 

C. V. DoucHerty Co., Inc. 7 W. 45th St. 
Plat., Diamond, Seed Pearl and Jade Jewelry 

Morsse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 

Staicer & Sons, Inc. 527 Fifth Ave. 
Finest Type of Platinum Diamond Jewelry 





FOUNTAIN PENS AND PENCILS 


Pen-O-GrarHic Pen Co. 152 W. 42nd St 
Mfrs. Combination Pens and Pencils 


NOVELTIES 
Max SINGER 9 Maiden Lane 
Specials in Jewelry Jobs and Novelties 


PEARLS 


Papazian Bros., Direct Importers, 2 W. 46 St. 


Undrilled & Seed Pearls, Zircon, Jade, Coral. 


PLATINUM CHAINS AND MESH 


Corsetr & Bertro.oneg, Inc. 74 W. 46th St 
Chains, Mesh, Plat. Cord, Watch Attachments 


PRECIOUS AND COLORED STONES 

R. J. BLuMENTHAL 65 Nassau St.. 
Jade for Manufacturers—Beads 

R. A. BrerpEnsacH 48 W. 48th St 
Diamonds, Precious and Imitation Stones 

Max DurArrourc, Lp. 580 Sth Ave 
Synthetic Calibre, Ring Stone, Importers 

Jures Franxurn, INc. 452 Sth Ave 
Pearls and Precious Stones 

ALFRED La Frantz & Co 41 Forsyth St 
Jobbing Colored Stones, Cutting, Encrusting 

Max Natuan Co. Estab. 1886. 68 Nassau St 
Pearls, Precious, Imitation Stones. Mail orders 

Supreme Stone Imp’t Co. 37 Forsyth St 
Encrusting, Jobbing Stones, Mail Orders Filled 

J. L. Warner Co., Inc. 36 W. 47th St 
Importers and Cutters of Precious Stones 


REAL STONE COSTUME JEWELRY 
Arax Jiry. Mrc. Co., Inc. 74 W. 46th St 
Real Stone, Costume and Seed Pearl Jewelry 
Asiatic Art Jewerry Co., Inc. 22 W. 48th 
Chinese Jade, Seed Pearl, Artistic C’t’me J'l’y 
Boyayian’s Sons Co., Inc. 64 W. 48th St 
Seed Pearls and Art Jewelry Manufacturers 
InDIA JEWELRY Co., 307 5th Av. East Indian, An- 
tique, Enameled, Gold, Silver, Real Stone J’l’y 
Jacoss & Lesov, 83 Canal St. Manufacturers 
Oriental Costume Jewelry, Special Order Work 
KerPEN BROTHERS 353 Fifth Ave. 
Genuine Amber Beads & Amber Jewelry 


Mortimer B. KLInG “The House of Jades” 
Necklaces, Costume Jewelry. 65 Nassau St. 


REAL STONE GIFTWARE 


Avcust Dincetpgetn & Son 551 Sth Ave 
Real Stone Ash Trays, Special Order Work 





PRECIOUS METALS 
Baker & Co., Inc. 30 Church Se. 
Jewelers’ Settings and Solders 


Jounson, MattHey & Co., Inc. 15 W. 47th St. 
Platinum and Other Precious Metals 


REPAIRS FOR THE TRADE 

S. Herrer & Co., 49 Maiden Lane 
Silversmiths, Jewelers, Platers, and Colorers 

Kino & Co., 40 John St. 
Repairers, Silversmiths, Jewelers 


I, RosenBauM 36 West 47th St. 
Fine Jewelry Repairing—Special Order Werk 


Factory P. TigcHe 93 Nassau St. 
Repairers; Watches, Dials, Supply Material. 


TIME SERVICE Co. 22 West 48th St. 
Repairers All Makes Watches, Clocks 


RINGS, RING MOUNTINGS 
DATTELBAUM & FRIEDMAN 1 W. 47th St. 
Manufacturers of Gold Rings and Mountings 
KnicHt Mrc. Co. Formerly Stein & Windt, 
64 W. 48th St Gold & Platinum Rings 


SEED PEARL JEWELRY 


Eastern PEARL Co. 64 W. 48th St., 
Mfrs. Seed Pearl Jewelry, Also Repairs 


SILVERWARE 


Dersy Sitver Co.s 10 Maiden Lane, World Re- 
nowned Hollow, Toiletware, Novelties, Pewter 


WATCHES—AMERICAN 


AtPHEus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard. Hamilton 


WATCHES—IMPORTED 
Cortesert WatcnH Co., Watches and M’ts. 
M. Foerster & Son, Agency, 15 Maiden Lane 


Lussac Watcn Co. 12 John St. 
Importers of Swiss Watches of all prices 


A. SHaprro & Son 48 W. 48th St. 
Specializing in Men’s Platinum Watches 


I. Tannensaum Co. 121-123 Canal St. 
Importers of Swiss Watches and Movements 


WATCH MATERIALS — TOOLS — 
JEWELRY FINDINGS 

Kriecer & Dranorr, 10 W. 47th St. 
Direct Agents for Gruen Watch Material. 

Picxorr Bros., 56 Christie St. Am. & Swise 
Materials, K.K., G.S. & Standard Crystals. 
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~ GENUINE 
eooANTIQUE JEWELRY.... 


SOLID GOLD NECKLACES 
LOCKETS AND CHAINS 
BANGLE BRACELETS 
FLEXIBLE BRACELETS 
RINGS, COSTUME PIECES 
COMPLETE SUITES 
. Complete Line of Genuine Antique Silver Jewelry. Prices from $5.00 up... 


LEO ELWYN & 3a Inc. 


23 WEST 55th ST., NEW YORK 
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Know Your Merchandise 


“GEM-STONES,” by G. F. Herbert Smith, gives a clear, concise, but 
very comprehensive survey of the various precious and semi-precious 
stones used for ornamental purposes. Written in a most interesting and 
instructive manner by an Assistant Secretary of the British Museum 
and a world authority, it presents the history and technology of geins, 
tells what they are, where they are found, how they are fashioned, and 


how they may be distinguished. 
It offers the jeweler and his clerks an excellent means of fully familiarizing 
themselves with this interesting subject, and provides the answers to many 


questions asked by customers. Fully indexed, it makes an excellent reference 
book. Price $3.00. Order your copy today from 















Over 300 Pages; THE JEWELERS’ CIRCULAR 


many tables, plates, 


and illustrations. 239 West 39th St. New York, N. Y. 















FULLER'S 


The Recognized 


oi FINDINGS 


BOWS - SWIVELS - BARS - SPRING RINGS 
Sold by Reliable Material Dealers 
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3rds Dilverware 

Knives and the variety 
on would have appeale lwards is inlaid 
with solid silver at the wear points w ir national 
3dvertising is completely blanketing your potential customers, but your cooper- 
ion will finish the job. Write for details as to the protit pc ilities in the 
lolmes & Edwards line. @ Sales | iC EDWARDS 
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Discard the Loupe—Get a | elescope 


HERE is little the matter with the jewelry in- 

dustry—at least as compared with other in- 

dustries of the country. This is clearly proved 
by the survey of the business done in 1929 and in 
the holiday season just passed, published in detail in 
THE JEWELERS’ CIRCULAR, Jan. 9. 

But there is something the matter with some retail 
jewelers, but nothing that cannot be remedied. Im- 
provement of the industry as well as-improvement 
of these retailers’ businesses must come from the 
jewelers themselves—it cannot come from the out- 
side. 

The retailer who is running behind must realize 
that his salvation lies alone in his individual effort 
to remedy hampering conditions. There ts no magic 
that can be applied from the outside that will solve 
his problems. This he must do himself. He can get 
aid in so doing from his associations, his trade pa- 
pers and his brother jewelers in the way of tnfor- 
mation and facts that will show him where he is de- 
ficient as a business man. But the application of 
this information to his own business is his problem 
and his alone. 

The job is not an easy one because the men who 
need help most are those who for years have been 
looking inwardly at their business—not outwardly 
at their business field; and they have failed to grasp 
the proper relationship between their business and 
the changing wants of their customers. 

Many of these men who have come up from watch- 
makers have used the “loupe” so long in the course 


of their mechanical work that they have formed the 
habit of looking inwardly at little things instead of 
outwardly on the larger ones. The troubles of many 
merchants today can be put down to the fact that, 
metaphorically at least, they still keep this ‘“‘dice 
box” in their eye when viewing business problems, 
concentrating their attention on annoying details in- 
stead of getting a broad panorama of the business 
situation and finding out where their own establish- 
ments and its methods properly fit into the busi- 


ness picture of their community. 


rBXVHE successful merchants today are those who 

| have the broader outlook. They see their oppor- 
tunities in the changing demand of a greater, richer 
and more discriminating buying public than the 
jeweler has ever before had to meet. 

They are studying these demands and catering to 
them with stock that is wanted and with up-to-date 
merchandising methods and advertising that make 
the proper appeal. 

Let us all follow their example and look outwardly 
at our market—not inwardly at our troubles. 

LET US THROW AWAY THE “LOUPE” AND GET A 
TELESCOPE. 


Oy Se Gan oP SS) 


Editor. 








OW are we merchandising china? What are we S} 
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China display by T. & E. Dickinson Co., Buffalo, N. Y., showing table set for four 
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ow to Merchandise China 


By R. kK. Doran 


he did not! She saw a smallish table covered with a 


ying to profit by our china departments? And few pieces of china of varying sizes and prices, slightly 
are we uSINg£ chinaware to build business iust-covered and somewnatl disheveled. 
ire jewelry establishments? “T guess I’ll wait until after the holidays,” said the 
questions. Questions that demand sensibl Madam, walking away and leaving the perfectly 1mmacu- 
let vou irseil answer the questions that late cler} ‘holding the bag’’ the bag being a fistful ot 
Se¢ { ! is thought and direct actlo) nothingness tead of “several hundred dollars,’ as hi 
! a ku quite Nanasome uid a ( nad e sold the woman. 
\ : ped to | e chinawart Why did e sell he} The answer is simple. The 
do sell na, and those who could handl Madar ( the display It was too soiled-look 
! gather the maximun ing. It1 fle inadequat It gave her the impres 
f money and tim he 3101 business wasn’t so “hot,” she 
STOCK It ina sel] 1 ant { me to see what they t id. Both 
li I vit a d its complexion disillu- 
] silverwv re if h , t erefore, are the two requisites 
ewelry store oul towards maximum chinaware selling In milling over 
t : the day before I! Sgiving \ Quantity and Quality—there comes to 
\ She spent several h d i nil ! ! ing activities of the china de- 
She I ( Mey ) ? I 


spend severa partment [r. & E. Dickinson Company, Buffalo, 
na ae V ( nded of this firm particularly, not so 


handled china I because this store has a large china department 

Virs ve cal i vel ne lin and does a large quality china business, but because it 

¢ n this wav. please ! nis ! tment and does a large business 
| in nad a ‘ver tine line if china’: aesplt compet ! I the most serious sort. 


Display China with Glassware, Silverware and Other Accessories 
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C ICKINSON’S have local competition, as has every 
jeweler. In addition, Dickinson’s have foreign 
competition! The famous Peace Bridge that connects 
Buffalo with Canada is but a five minutes’ ride from the 
Dickinson store. And it is mainly over this famous 
Peace Bridge that thousands of dollars’ worth of china 
is illegally imported to Buffalo annually. We have no 
actual figures as to amount of china that Mrs. Buffalo 
purchases in Canada and “smuggles” over the border, 
but all things indicate that this amount is very large. 
Yet, despite this “across border” buying of china— 
despite the fact that Dickinson’s pay a 70 per cent duty 
on china importations, we find this Buffalo firm succeed- 
ing in merchandising china in a profitable manner. 
First, let’s discuss, for a 
few moments, the Dickin- 
son china stock and china 
setting. The latter is on ee 
the second floor which is 
reached by a wide stair- 
case, to the right as one 
enters the store—or by 
elevator contiguous to the 


selling in particular. 


staircase. Arriving on the 
second floor, measuring 


some 35 by 90 feet, the cus- 
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E depend on our windows to play a big 
role in general store selling, and china 
About once a month, 
for a full week, one of our two windows con- 
tains a china display. 
is called an exclusive china display. 
that more china can be sold by displaying it 
as it would be displayed in a woman’s home 
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patterns. We selected these after some study. 

“People are buying better china. The buying ten- 
dency is for the best. Quality presents the first appeal. 
Price is secondary.” 

We asked Miss Heerdt how Dickinson china is adver- 
tised and window displayed. 

“We don’t do much newspaper or direct mail advertis- 
ing,” she said. “Practically all our customers, actual and 
potential, know of our store and our china department. 
They know we try to carry the best at reasonable prices. 
And these customers are downtown and pass our store 
often. They see our windows. They note china. 

“We depend on our windows to play a big role in gen- 
eral store selling, and china selling in particular. About 
once a month, for a full 
week, one of our two win- 
dows contains a china dis- 
play. We never have what 
is called an exclusive china 
display. We believe that 
the best results are ob- 
tained by having china but 
i a part of the total display. 
We feel We feel that more china 
can be sold by displaying it 
as it would be displayed in 


We never have what 





tomer looks, both to right —with glassware, silverware and other ac- a woman’s home — with 
and left, and sees a nice cessories.””’ glassware, silverware and 
array of novelties, gift- other accessories in attend- 
wares, glassware, clocks ance.” 


and other bits of merchan- 

dise. In the center of the room, in the left rear and 
along the left wall, there looms the large Dickinson china 
section. Anyone visiting this second floor cannot help 
but see china; cannot help but be impressed by its very 
presence. 

Stock is displayed along the left wall, some 40 feet, 
on a narrow table arrangement. In front of this nar- 
row table are china displays, on a square counter and on 
round tables, in cases, and on small low tables around 


a convenient pillar. 


CJ HERE is a wealth of stock, nicely displayed in a 
About $30,000 worth 
We are not at liberty 
Dickinson 


setting clean and attractive. 
of stock is carried in all seasons. 
to state turnovers but suffice to say that the 
china business is appreciable. 

Service plates run from $40 to $1,000. Not a little 
trade is done in the most expensive china. Dickinson’s 
is a high class store. It caters to those who want the 
best. Many of the Dickinson customers have unlimited 
funds available for purchases. They have no desire to 
buy in nearby Canada and undergo the humiliation of 
They think more of 


And so they 


smuggling china over the border. 
the security that a good local firm affords. 
buy their china at home—at Dickinson’s. 
“We carry good open stock patterns,” says Miss Amelia 
Heerdt, head of the china section. “Included in our 
stock is a large line of Bavarian china and one pattern, 
open stock, of 
Cauldron, Coalport, Worcester, 


Our English china consists of 
Minton and Wedgew 00d 


Lennox. 


The Buying Tendency Is for the Best—Quality Makes Strongest Appeal 


Consider for a moment, 
if you will, the accompanying photograph. A typical 
Dickinson china display. Note the table, set for four. 
Note the richness of the cloth that covers the table, the 
simplicity of the back drape and the gray-carpeted 
“floor” of the window itself. 


‘THE photo discloses three major items on display. 
Silverware, glassware and china. The china used in 
this particular display is of the more expensive make. 
Dickinson’s believe strongly in presenting the best, in 
NOT displaying the cheaper items carried in stock. 
“A store that shows its best has a greater chance for 
it used its windows to exhibit 
says Miss Heerdt. “Every- 


maximum business than if 
the cheaper stock it carries,” 
body knows that cheaper items may be had, but a window 
displaying the best ‘sells for the future,’ besides making 
sales to those who can afford to buy the best at the 
present time.” 
Dickinson’s reserve 
in ever readiness for customers who wish to see how 
“actual table.” The 


+4] 
covered with 


l 1 . 
++ 


a table, medium-sized, and keep it 


china looks on the table is TO one 


side of the department. It is a fine linen 
cloth and is used to display practically all china befor: 
} + 


ustomer. This feature makes for better 


it is sold to a 
selling. It makes for better customer china satisfaction. 
With china so displayed, women can make better selec- 
tions—they can select that china that best suits them. 
Another feature of Dickinson china merchandising is 
the sales, additional sales, made possible by the sending 
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nized Authority of the Trade 


A Peek Around the Corner 


HAT 1930 is going to do to and for business 

has been pretty much a matter of conjecture 

since the first of the year, but doubt and 
pessimism are already beginning to give way to a 
more hopeful attitude and business men generally 
are facing forward, strong in the belief that a re- 
adjustment of conditions will come sooner than was 
at first anticipated. 

What is the background of this more optimistic 
outlook and how far reaching are the indications of 
renewed prosperity? Here are some direction point- 
ers—judge for yourself: 

National advertisers will spend $20,000,000 
more in advertising this year than they did in 
1929, according to figures compiled by the Asso- 
ciation of Advertisers. A survey of 291 of the 
country’s largest advertisers indicate that more 
than one-half are increasing their 1930 appro- 
priations, the percentage of increase ranging 
from 5 to 300 per cent. 

Reports from a number of industries and 
trade groups of actual and anticipated condi- 
tions received by the National Business Survey 
Conference indicate the turn of the year with 
the volume of production and distribution ap- 
proaching normal for this season and confidence 
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in the immediate future unimpaired. In some 
instances momentum is not only being main- 
tained but going ahead. 

The demand for loans on life insurance poli- 
cies have receded to a normal volume and the 
new business written by insurance companies 
meanwhile has risen steadily. 

So far as figures on savings bank deposits 
have been received they indicate an upward 
trend. 

The expansion which has occurred during the 
last quarter of 1929 in the number of stock- 
holders is well known, and well established co- 
operation suggests widespread confidence as 
well as ability to buy. 

Stocks are generally reported low and a 
prompt pick up is anticipated. 

The survey made by THE JEWELERS’ CIRCU- 
LAR of the holiday and year’s business in our 
own industry was much more encouraging than 
had been anticipated. 

Taken as a whole, reports on general conditions 

indicate that readjustments are being made in an 

orderly way, with definite signs that credit is flow- 
ing back to productive enterprises. 


Many Losses from Failures Dur- 
ing 1929 Could Have 
Been Prevented 

HE financial embarrassments during 1929 in 

the jewelry field, according to statistics com- 

piled by the National Jewelers Board of Trade 
and submitted at the annual meeting last week, 
reached a total of 657. These figures show an in- 
crease of 26 over 1928. In 539 cases assets were 
$8,842,102 and liabilities $15,032,537, both figures 
being slightly less than those reported for the pre- 
vious year. 

A further examination of the statistics indicates 
that of the number of commercial mortalities tabu- 
lated 436 were retail jewelers, 75 were wholesalers 
Installment jewelers 
are listed as 55, repairers 27, wholesale and retail 
jewelers 13, retail opticians 4, wholesale and manu- 


and 44 were manufacturers. 


Sled 


facturing jewelers 2 and wholesale opticians 1. 

An important feature of the analysis as made by 
the Board, shows that of the 657 firms which be- 
came insolvent, 8214 per cent had credit ratings 
which were in the “limited” and “unsatisfactory” 
columns. Percentages based upon the total number 
of failures during the year show 11 per cent with 
second grade ratings, 17 per cent with third grade, 
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62 per cent with fourth grade and 5 per cent not 
listed. 

Without making a careful study of the various 
factors that caused these failures the figures given 
would seem to indicate that many of the credit 
losses suffered in our in- 
dustry could have been 
prevented. It is plausible 
to assume that they were 
not due so much to un- 
satisfactory business and 
economic conditions as 
they were to a lack of 
care on the part of 
wholesalers and manu- 
facturers in giving mer- 
chandise to those who, 
according to their finan- 
cial ratings, did _ not 
merit the credit extended 
to them. 

The fact that 8214 per 
cent of the failures were 
given credit ratings in 
the “limited” and “un- 
satisfactory” groups 
would seem to show that 
those who did lose by 
this large bulk of the 
failures should have been 
more careful in extend- 
ing credit and that if they had acted with proper 
caution, guided by the information available, these 
losses could have been prevented. 


Gentlemen: 


*% 


gratifying. Phillips & 


Give the Retail Jeweler a 
. : 
Fair Chance 

HERE are many trade evils that confront the 

retail jeweler. Attention has often been called 

in these columns to retailing wholesalers, the 
just before Christmas “fake” and “fly-by-night” 
auctions and other undesirable conditions. Here is 
another one that is comparatively new as contrasted 
with those already mentioned, but one which is just 
as harmful, just as hard to combat and much more 
apt to continue to grow unless some means of stop- 
ping it can be devised. It is the practice of large 
organizations exercising their wholesale buying 
powers for the benefit of their officers and employes 
and outside friends. 

Everybody wants to save money—that is if it 
can be done without injuring anyone—but this prac- 
tice, which is nation wide at the present time, is a 
grave injustice to the retailer. It is an abuse that 
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Words of Appreciation 


Puituips & ANDES 
Jewelers and State Licensed Optometrists 


VANDERGRIFT, Pa. 


[ have been a reader of the CircuLAR for more 
than twenty-five years and always considered | 
was well repaid for the help | received from it. 
It is one weekly visitor that | look forward to. 


PHILLIPS & ANDES. 


(Signed) 


Comments like the above from old subscribers who 
have not only read THe JEWELERS’ CIRCULAR for years 
but have used it for their business education, are most 
{ndes have an enviable reputa- in order that he mav 
tion both as jewelers and merchants in the vicinity of : 
Vandergrift, and we sincerely trust that they will find 
THE JEWELERS’ CIRCULAR so much more interesting and 
valuable in the future than in the past that we may 
have them as readers for another quarter of a century. 

Editor, THe JeEweLers’ CircuLar. 
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hits the retail jeweler a hard blow, is unfair and 
unjust and strikes at the very foundation of good 
business ethics. 

Our whole economic system is based upon the 
principle that the proper distribution of merchan- 
dise is best accomplished 
through recognized retail 
dealers. The retail jewel- 
er is performing a useful 
public service and is en- 
titled to the cooperative 
protection of every bank, 
every manufacturing es- 
tablishment, every whole- 
saler, city and State in- 
stitution. He invests his 
capital in a business to 
expedite the convenient 
distribution of his indus- 
try’s products to the pur- 
° chasing public. He pays 
taxes or rent to store and 
display his merchandise 


satisfactorily serve the 
public. He employs peo- 
ple to help serve his cus- 
tomers; cheerfully do- 
nates his money for all 
civic movements and co- 
operates in the general 
welfare of his community. He is as necessary in our 
present day scheme of affairs as any other agency in 
our complex civilization. He is, therefore, entitled 
to legitimate profit upon his investment of capital 
and effort. 

What is his reward for all this honest effort? It 
certainly does not come from the fact that some 
banks buy jewelry, watches, etc., at wholesale 
prices to give away as an inducement to obtain de- 
positors. It does not come from so-called “buying 
clubs” which give him no patronage, nor from many 
other organizations and groups that buy in quantity 
lots cheaper than he can afford to sell and make a 
living profit. 

What shall be the remedy? That is a question 
that is well worthy of consideration by every retail 
jewelers’ association. The solution could, perhaps, be 
found if executives of large organizations big enough 
to see the soundness and fairness of the retailers’ 
position would take the initiative and explain to 
their own organizations and to the public why this 
unfair practice should be stopped and then set the 
example. Others would follow and, perhaps, finally 
this abuse would be stamped out. 








The Iowa Retail Jewelers Association will hold its an- 
nual convention in Des Moines on April 21 and 22. 
Prominent speakers have been engaged. 
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N Jan. 29 THE JEWELERS’ CIRCULAR will publish an article on 


“New Jewelry Fashions and their Relation to the Latest Dress 


Styles,” by Madam Hamilton Jeffries, who has just returned 


to New York from a trip to Palm Beach, Miami Beach, Nassau and 


Havana, where she made a careful study of the trends of the modes 


at these winter playgrounds. Because of her understanding of the 


correct and advance collections of women’s apparel and because of 


her appreciation of the demands and whims of the fastidious, 


Madam Jeffries’ observations on the new jewelry modes will be of 


IRCULAR takes TnIs occasion 


particular interest, and THE JEWELERS’ ( 


to introduce her to its wide circle of readers 
‘ P | { ] ; + ‘ ° ’ | 
For years Madam Jeffries has followed the a1 For a time she 
vrote and reported fashions on the Ni Yi Herald and then joined 
he ranks of the English oper: evival During the World Wat 
he worked among the wounded in France and again found relaxa 
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She has now joined e stafl [THE JEWELERS’ CIRCULAR as fashion 


h month in addi- 


editor and will write a special feature art 


tion to her other 
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Madam Hamilton Jeffries 
Fashion Editor 


Jewelers’ Circular 


























January 23, 1930 


This is the at- 
tractive new store 
front of Scheer’s, 
Inc., Atlanta, Ga. 


During the open- 

ing more than 

20,000 people vis- 

ited the establish- 
ment 
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Cigarette cases 
and keytainers 
for men, note- 
books, mirror 
and comb sets 
for women were 
distributed 


The front is of 
gold withan 
arched lobby 
leading into a 
handsomely dec- 
orated interior 


Making an Opening a Success 


Scheer's Atlanta Store Now the Eighth of a Chain 


ITH more than 20,000 people recorded as visitors, 
the Atlanta Inc., during the 
opening received one of the heartiest welcomes 


store of Scheer’s, 
ever accorded a new jewelry store. 

A gold front, with an arched lobby leading into a hand 
somely decorated offered the public something 
brand-new in the way of a retail store. The interior, done 
and crystal, 


interior, 

in cream, with fixtures of walnut was in keep 
ns of the visitors. 

watch department, 


ing with the highest expectatio 

lo the right of the entrance is the 

inspection and repair departments in the 
department, with diamond 


left the 
brooches articles, followed by 


; : 
with the watch 
*. and to the 


bracelets, 


jewelry 
and other 
sterling silverware. 

At thi 
ments, and still further back are private boo 


buyers of diamonds and the like 


rear is located the business and credit depart- 


ths for credit 
customers, 

In addition to a complete stock of 
and however, there are 


ware watches, 


tractions. 


N one window, at the opening, was displayed a gold 
Pherae set with diamonds and emeralds, and valued, at 
a low estimate, at $100,000. In another was a part of the 
collection of Russian crown jewels brought to this country. 
While reproductions of famous stones and a complete dia- 
mond cutting outfit completed the list of special attrac- 
tions. 

Souvenirs were given to all who attended the opening. 
Among these were note books and mirror and comb sets 


for the women and cigarette cases and keytainers for the 
Each visitor, upon registering, was presented with 
to the interest of 


men. 
a souvenir, which added considerably 


the public in the occasion. 
Following the custom of the firm, no 
Visitors were simply shown the stock, 


jewelry was sold 
on the opening day. 
introduced to the salesmen and heads of the various de- 
invited to come back when the 


following day 


store 


partments, and 
ypened for busine 
Among the officials of the firm who 
the opening were William Scheer, founder and 
of Scheer’s, Inc.; G. G. Fisher, 
and R. A. Daniels, advertising manager, all 


Va., where headquarters chain are 


ss the 
were on hand for 
president 
and treasurer, 
from Norfolk, 


maintained. 


secretary 
for the 


almost completely 


. HE new Scheer store is manned 
by local sales people, well known in the jewelry trade. 
I. Kanter, Jr., is general manager of the store; F. A. 
Kinnard, credit manager; Francis Hulme, assistant credit 


, + l . 
watcn re- 


and Her- 
and Miss 


Daniell, in charge of the 
pair department; Miss Mary McNally, cashier, 
Cyrus Miller, D. M. Schurman 
Lux in the sales department. 
The store, which has as its motto, “Just Bring an Hon- 
will conduct a credit business. 

The Atlanta store, it might be mentioned, is the 
to be established in the chain of Scheer’s, Inc., 
stores being located in Norfolk, Lynchburg, Richmond and 
Roanoke, Va.; Charlotte, N. C.; Knoxville, Tenn., and 
Charleston, W. Va. 


manager; George A. 


bert Brooks, 


Peggy 


est Face,” 








Where Gorgeous 


%. is 
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Simplicity 
Sells Jewelry 


By D. A. DeLong 


¢ HE note of strict simplicity is a noteworthy feature 

of the success which has attended window display 
in the Faust & Landes jewelry establishment, at Allen- 
town, Pa. 

The reason for an utter absence of over-crowding or 
over-ornamentation is—contrast. The experience of 
years in creating sales appeal to the person who passes 
the Faust & Landes store, has shown that jewelry dis- 
play is a unique art in itself, and that the practice of 
massing articles of high value creates little stimula- 
tion for any one of them. 

The most gorgeous creations of modern times, silver, 
gold and precious stones, find their greatest attraction 
in the principle of contrast and individuality. A hun- 
dred diamonds look like a hundred diamonds, accord 
ing to the Faust & Landes policy, but a half dozen fine 


diamonds are things of loveliness. 


7” HE Faust & Landes store put this principle into 
i effect during a recent cooperative movement, 
when every merchant in the city made particular efforts 
to excel in window display. Not only did their policy 
far outshine the mass efforts of the chain jewelry 
stores, but they resulted in such a boost in sales volume 
that it will require a great change of mind before 
there will ever be quantity display in their windows. 
Faust & Landes believe, first of all, that a jewelry 


store owes it to itself to display the best it carries. 


Prospective buyers, as a rule, know they can purchase 








FAUST - 
LANDES 
DIAMOND DISPLAY 


A rich display of jewelry, silver and watches 


goods of lesser price in any jewelry store. It is in the 
better grades of materials that the store finds it neces- 
sary to go after business. 

When it does, through its window array, it really 
makes a separate feature of each individual article to 
be found there. Each piece of goods has its separate 
space, where it stands out in its own beauty. 

A cloth backdrop of gold is used. Under the direct 
illumination of overhead reflectors, it is a glowing can- 
vas against which is set the sparkle of gems in thei1 
beds of dark velvet. 

The center rear of the window is occupied by a 
unique bit of miniature artistry, clever in its concep- 
tion, and not sufficiently elaborate to rob the jewelry 
of any of its attracting power. In fact, it has been 
found that many pause to examine the tiny center dis- 
play which was, in one case, a tiny scene of Japan 


through the vestibule of a pagoda. 


6 ANGED on the floor of the window before it 
were individual showings of diamond rings in 
cases, and not bunched. Hemming them from the rear 
were pearl and diamond necklaces on plush trays. 
The bareness of the rear corners was overcome by 
means of a neat display of silverware on one side and 
fine watches on the other. Counting actual quantity, 
the display was extremely small for the size of the 
window, but everything was so well arranged that re 


sults were excellent to an unusual degree 






by Faust & Landes, Allentown, Pa. 
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ADVERTISING 


ow We Used the Radio With Profit 


By Ralph H. Chase, Advertising Manager, R. Harris & Co., Washington, D. C. 


N the first place, I figured that a quar- 

ter of an hour would give me time to 
say plenty. So after much juggling of 
schedules we selected the time of 8:15 
p. m. each Saturday evening. Later we 
found that the time was all right but the 
day itself could be improved upon, as no 
small percentage of the regular radio 
listeners choose Saturday for the “eve- 
ning out” and are either on their way to 
a friend’s house or a movie or some place 
just about the time we went on the 
air. With any other week-day, it’s a dif- 
ferent story for most people. So we 
chalked up one point chargeable to ex- 
perience. 

Now I had learned that what the radic 
audience wanted most was entertainment 

preferably music... But you can’t sell 
jewelry by singing its praises no matter 
how well you sing. And when you come 
right down to the matter, the number of 
jewel songs requiring ability to put 
across properly by any but an operatic 
star are very few. 

After much consideration we divided 
up our program into six parts. The first 
required one minute. It consisted of our 
“theme” song which opened the program 
without any previous announcement or 
allusion to what was to follow. The pur- 
pose of that preliminary music was to 
our program what the orchestral pre- 
lude is to the movie. Atmosphere, in 
other words. 

EXT came the announcer’s 

saying: (as a typical example) 
“Regularly at this time each Saturday 
evening, the Gift Counselor, of R. Harris 
& Co.—Jewelers and Diamond Merchants 
in Washington for more than half a 
century—tells you the romantic story 


voice, 


of some of the many beautiful things 
which you can examine any day in their 
store at Eleventh and F Streets 

These programs are intended to develop 
or further a genuine appreciation of the 








Program Subjects 
(Opening—Theme Song) 


I—Mining of Diamonds. 
2—Visit to a 
Factory. 

3—Story of the Watch. 

i—Story of Table Silver. 

5—Why People Wear Birth-Stone 
Rings. 


Diamond Cutting 





ITI 


finer things of life. For no matter what 
it is a person possesses, if he knows the 
history of it or the story behind it, he 
will appreciate and enjoy it more. The 
thing itself will acquire a sentimental 
value far above its intrinsic worth. To- 
night the Gift Counselor is going to tell 
you of the romance that surrounds that 
King of all Gems—the Diamond.” 
Immediately began a song, selected t 
further put the audience into the desired 
“atmosphere.” No artist was mentioned. 
In fact, throughout the entire program 
the only name that was mentioned was 
that of R. Harris & Co. and the anony- 
mous personage of the Gift Counselor. 
As a matter of more than passing 
interest, it might be well to state that 
there are singers and singers! To the 


natural ear some voices sound entirely 
different than when heard through the 
microphone. A woman’s voice that 
pleases the majority of her radio audi- 
ence is not only difficult to find but, I 
might safely say, a rarity. 


On the other hand, a rich baritone 
voice that stays within its range is 
hardly apt to be “tuned out” if the 
music selected has any semblance of 
popular appeal. Not jazz, you under- 
stand; that would hardly be consistent 


with the dignity of a first class jewelry 
establishment. But the ballad type of 
music—things that are not over-done 


every day on the radio. Hard to find, 
but obtainable. 
So with a song requiring about two 


minutes, we had used up three minutes 
and forty-five seconds of our time. And 
when you are paying for time at so much 
a tick, the value of each second must be 
given all due consideration. 

I’d often heard it said that 
money.” Radio advertising is 
proof of that old saw. 


“Time is 
concrete 


No came the most difficult part, and, 
we have learned, the most popular 
part of our programs. The Gift Coun- 
selor gives his talk. No idle chatter or 
phrases in that talk because 
cheap” when you give it 
through the “mike.” It was a carefully 
thought out and laboriously compiled 
succession of interesting facts about the 
written and rewritten half 
eliminate any dry or 
uninteresting details. Then the entire 
talk, revised and rehearsed to make 
it sound like it was not being read, but 
spoken extemporaneously. Before the 
final “OK” was placed on one of these 


pedagogic 
“talk is not 


subject—al 
a dozen times to 








Gift Counselor’s talks, the whole thing 


carefully to 
words 


gone over eliminate 
hissing sounds and that 
tongune and sound unnatural 


was 
certain 
twist the 
over the radio. 

The preparation of the Gift 
selor’s part in these programs was cer- 
tainly far from being child’s play but 


Coun- 


the results were more than worth the 
efforts. 
HE ten programs which comprised 


our “test” started off 
with the mining of diamonds. 

“Tmagine, if you will, that we are now 
in the heart of South Africa. Before us 
we see hordes of toiling natives, kaffirs; 
they are herded into stockades where 
they become virtual prisoners for months 
at a time. Nude black bodies glistening 
with sweat. Heat—the white glare of a 
merciless African sun. All around us we 
see man-made mountains of barren land. 
Acres of it—miles of it—stretching to 
the far horizon. We are now at one of 
the great Kimberley Diamond Mines in 
South Africa. .” Thus the Gift 
Counselor laid the scene for his descrip- 


series were 


tion of the mining of diamonds. The 
same enthusiasm and verbal vividness 
was maintained throughout. Even defi- 


nite facts were interwoven with colorful 
word pictures, for example: 

“You who are listening in tonight, look 
at a half-carat diamond. Try to realize 
those forty tons of hard blue clay buried 
on the other side of the world for count- 
less centuries, that had to be dug, toiled 
and sweated over, guarded for years, 
before that half-carat stone even reached 
London as a diamond in the rough.” 

The Gift Counselor occupied the air 
for eigrkt minutes and before the sound 
of his last word had died away another 
song had begun that required two 
minutes and fifteen seconds. 

Finally, the announcer wound up the 
program with a one-minute talk on some 
specific article which we wanted to sell. 


The first diamond program was con- 
cluded with a carefully worded sales 
talk about a_ special diamond and 


platinum wedding ring which we feature. 
On the last sentence of this announce- 
ment the theme song was begun again 
very softly, trailing into nothingness at 
the expiration of our’ broadcasting 
period. 


HE article was in the nature 

of a visit to one of the large diamond- 
cutting factories in Amsterdam. In 
writing this, I merely described my 
own experiences and impressions of the 
previous summer when I went through 
the factory in Amsterdam. Next came 
the story of platinum, requiring a con- 
siderable amount of research. Silver 
was the subject of the fourth program 
and we Mexico or rather, “that 
neighboring nation the Rio 
Grande,” for atmosphere. Pearl diving 
was the fifth talk of the Gift Counselor, 


second 


used 
across 


but because of the limited appeal of 
genuine pearls, the closing announce- 


ment by a slight logical transition told 
about 
The 


diamonds. 


story of the watch brought out 
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certain features in the history of time- 
telling that are known to very few people, 
while the seventh talk came back to 
diamonds. Here we told the story of the 





The first thing that interested me 
the 
listened in 


was who. constituted radio 


audience, when they 
and to what type of program. 
Naturally, my friends came in for 
Next, I 


went to the two leading broadcast- 


considerable questioning. 


ing stations in the city and openly 
invited their solicitation and sales 


talk. 





deSancy Diamond which is rich in ro 
mantic history without being gruesome 
in details. 


a” a side-light on this subject of 
“Famous Diamonds” it might be well 
to state the experience of another local 
firm. I am informed by the manager of 
one of our broadcasting stations that 
this firm bought fifteen minutes time on 
the air. They worked up a clever talk on 
the story of the Hope Diamond which 
consumed their entire quarter hour. The 
talk was excellent, the manager informed 
me, but tke firm had absolutely no 
response, so discontinued their 
casting with their maiden effort. 

“T can’t understand it,” the manager 


broad- 


told me. ‘“‘The hour and day were the 
best obtainable, their talk sounded fine 
to me, and yet it didn’t even pull a 
single looker.” 

“Did you say,” I asked, “that they 
told the story of the Hope diamond?” 

“Yes—what difference does _ that 
make?” he inquired. 

“All tke difference in the world. That 
firm was trying to sell diamonds and 





that 


adver- 


heard it said 
Radio 
tising is concrete proof of that old 
saw. The Gift talk 
must be no idle chatter because talk 


“Pd often 


“Time Is Money.” 
Counselor’s 


is not cheap when give it 
through the mike. It 


fully thought out, written and re- 


you 
was care- 
written. Interesting facts had to 


be given. 
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in order to do so they tell a story that 
is nothing but one long chain of murders, 
accidents, tragic occurrences and misfor 
tune for everyone who has ever owned 
the Hope. Personally. I do not consider 
myself superstitious, but I wouldn’t own 
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the Hope diamond even if it were given 
to me. And the idea of using that par- 
ticular gem as a selling talk is about the 
most thoughtless piece of advertising I 
have ever heard of.” 

‘By George!” he exclaimed. 
right. Funny we didn’t think of 
angle of it before.” 


“You’re 
that 


HE eighth in our series of ten pro- 

grams was the story of table silver. 
On the surface, that sounds like a very 
dry and uninteresting topic. But we 
found out that it was the most effective 
program in the entire series. We delved 
into all likely sources for information 
on the origin of the various pieces of 
tableware, knives, forks, spoons, etc., 
and found a decided dearth of details. 
So the origin of the fork, for instance, 
was explained in our own way, tracing 
it back to the two-pronged stick which 
undoubtedly was the forerunner of the 
fork today. 

Here’s an extract from the Gift 
Counselor’s talk: ‘“‘Now man has dis- 
covered that fire makes his food more 
palatable. We see the cave-dwell- 
ing family squatting on their haunches 
around a roaring fire. . . . Somewhere 
in the midst of those flames is their food. 
a Presently the woman takes a long 
stick and drags the charred flesh from 
the fire. Hungrily, the child 
snatches a handful of the scorching 
meat. It screams with the pain of its 
burned fingers while the father and 
mother impatiently wait for the meat 
to cool. But if the child’s hand 
pains him, so does the gnawing sensa 
tion of hunger. . . . He picks up a 
pronged stick and snares a piece of the 
fire-charred meat cooling it with 
his breath, the child satisfies his hunger 

perhaps that is the way the first 


fork was invented. a 


HE ninth of our radio programs com- 

prising this “test” had to do with 
the basic reasons why people wear 
birth-stone rings and the matter of the 
curative and talismanic influences of 
the various precious and semi-precious 
stones was discussed in a half-serious, 
half-facetious manner, winding up with 
the subject of jade—the “kidney stone,” 
of which we had just received a sizable 
quantity at the store. 

The concluding program in the series 
was a summarization that brought out 
all the highlights of the preceding talks 
and permitted a few minutes more for 
the musical part of the broadcasting. 

The results of this test of radio ad- 
vertising is best expressed by the follow- 
ing quotation from the president of the 
firm. 

“During the ten weeks’ period of our 
radio broadcasting we spent no more, 
and if anything a little less, on adver- 
tising than we had spent the previous 
year. Yet we had a very satisfactory 
increase in business, more than com- 
mensurate with the amount expended 
for the radio. Considering normal ex- 
pectancy and the wide-spread general 
complaint of business men throughout 





(Continued on page 98) 
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For Dining Rooms in the Spanish or Mediterranean Style—The Granapo 





Silver that Harmonizes with One’s “Dining Room 


Modern entertaining calls for the highest expression of art in all the accessories of the home. And there dil, 
is growing a very definite consciousness of the needfor good taste in the selection of the pattern of one’s 
Silver—that the design should fit into the decorative scheme of one’s dining room. a 


This new discrimination in the design of table Silver owes much of its impulse to the makers of TREAS 
URE Solid Silver, who have had the nice discernment to create lovely modern Sterling in the best accepted 
styles of modern decoration. 





Whether your customer’s dining room is Early English, Early American, Late Colonial, or Spanish in feel- 
ing, there is a TREASURE pattern that you can suggest with authority and which will blend in perfect 
harmony. 


Write for a copy of the folder, “Choose Your Sterling as You Would Choose a Home.” 


ROGERS, LUNT & BOWLEN CO. Silversmiths GREENFIELD, MASS. 


Member of the Sterling Silversmiths Guild of America 


2. Treasure Solid Silver a} 


STERLING 9255/1000 FINE 
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| MEEFROPANDISING 


FEBRUARY 






FEBRUARY, 
MARCH... 





Anniversaries and Holidays 


2. Groundhog Day—Six weeks more 
winter anyway. 
11. Edison’s Birthday—symbols: Elec- 


tric lights, phonograph and records. 

12. Lincoln’s Birthday—symbols: Pa- 
triotic, emblems of civil war _ period, 
photograph of Lincoln, copy of Gettys- 
burg address, memorial wreath, etc. 

14. St. Valentine’s Day—symbols: 
Valentines, red hearts, darts, cupids, 
and all other symbols of love. 
Washington’s Birthday—symbols: 
Patriotic, Colonial scenes and antiques, 
cherry tree and hatchet, Declaration of 
Independence, Valley Forge, Liberty 
Bell, ete. 

?? Father and Son Week. Symbolize 
affection and comradeship of father and 
son, 


doves, 
99 


February Sales Campaign 


In retail stores there will be two dis- 
tinct and diverging selling trends. One 
of these will be to get rid of the old 
merchandise, and the other to introduce 
the new. 

The jeweler may find increased busi- 
ness by offering merchandise for per- 
sonal use, as well as for gifts. 


Valentine 
bea pift of jewelry 









































Fig. 1 
Valentine Gifts 


The jeweler should make an effort to 
secure more business through suggesting 
that jewelry gifts be sent with valen- 
tines. Jewelry may even be advertised 
as “valentines that last.” Dummy ad- 
vertising suggestions are given on this 
page. 
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Birthstone—Amethyst 


find s 
fron 


“The February-born may 


Freedom from passion and 


February Displays 

With two patriotic anniversaries fali- 
ing in the short month of February the 
jeweler will find ample opportunity for 
showing his patriotism, and, in a meas- 
ure, arousing that of others. 

With St. Valentine’s Day falling 
tween the two patriotic anniversaries it 
is almost necessary to have the latte: 
as separate and distinct displays, al- 
though an effort is sometimes made to 
combine them. St. Valentine’s Day 
offers the jeweler a welcome opportunity 
to push gifts so that it is advisable to 
introduce a valentine display between the 
other two. 

Two or three days is long enough for 
special tie-ups in the display window, so 
that the Lincoln window may be in- 
troduced three or four days in advance 
on the 12th, the St. Valentine’s display 
early on the 13th, and the Washington 
window a few days before the 22nd. The 
St. Valentine’s Day window should be 
removed on the 15th, at the latest. 

The close proximity of these events 
makes it advisable to have the decora- 
tions simple in character, although they 
must, to be effective, feature each event 
in a clear and comprehensive way. They 
must recognizable as distinctly ap- 
propriate for the occasion. 

Usually a bust or picture of Lincoln 
draped with flags will be sufficient to tie 
up with this anniversary. If possible a 
few distinctly of Lincoln’s 
period will aid in making the display 
interesting. 

The St. Valentine’s Day display should 
be carefully planned to include red as 
the predominating note. Especially 
should the red heart be prominent. A 
decoration consisting of a red _ heart 
pierced with a gold dart may be utilized 
in the background. Bouquets of flowers 
having hearts the bloom may be 
placed in the display. Price tickets in 
the shape of red hearts may be used, as 
well as mats of a similar and 
shape for the floor of the window. 

Red, white and blue is the color com- 
bination for the patriotic display, and 
this should be the case with the Wash- 
ington display. Here a bust of Washing- 
ton, or a fine picture draped with the 
flag, or with flags will suffice, although 
additional accessory symbols: aid largely 


(Continued on page 97) 
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Flower—Primrose 


ty and peace 


ire f they the 


Appropriate Sale Events 
The various lines the jeweler sells are 
susceptible to current event tie-ups that 
will make them all the more attractive. 
Timely merchandise in a tie-up with a 


current event has a stronger appeal 
than if offered without the _ tie-up. 


Events appropriate for February are 
suggested in the following list: 
Birthstone Jewelry. 
Final Clearance Sales. 
Silverware Sales. 
New Costume Jewelry for Spring. 
Patriotic Merchandise. 
St. Valentine’s Day Gifts. 
Spring Weddings. 
““Made-in-America”’ Exposition. 
Electrical Appliances and Clocks. 
“For the Home” Sales. 
Diamonds—of course—and 


too, 


Watches, 


Interesting advertising stories should 
be written around the events presented, 
and window displays should aid in the 
presentation. 

Stories for St. Valentine’s Day should 
include the exposition of things for the 
table as well as of gifts. 








NAME-ADBDRESS 











Fig. 2 
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Interior view of 
the attractive new 
store of Scheer’s, 
Inc., Atlanta, Ga. 
(See page 29) 
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At the opening 
was displaye da 
gold crown set 
with diamonds 
and emeralds 
and valued at 
$100,000 


How to Merchandise China 


(Continued from page 


of china samples to the homes of potential customers. A 
woman will come into the Dickinson store and select a 
pattern. She is not sure, however, that she’ll like the 
pattern “in her own home.” Dickinson’s want her to 
be satisfied and so they offer to send out a cup and 
saucer and a plate and let Mrs. Customer use the china 
for a day or two. 


eC E deliver the samples ourselves to customers’ 

homes,” says Miss Heerdt. “In a day or two we 
call for them. By this time the customer has made up 
her mind. She knows definitely whether she wants the 
pattern or not. Almost generally does she come into the 
store and purchase the remainder of the pattern. 

“Sending out samples in this manner proves to the 
customer that we have confidence in our stock, and in 
HER. We know our customers pretty well, so the send- 
ing out of ‘samples’ that cost over $100 is no risk at 
all. Customers may have the privilege of inspecting 
ANY sample or samples in their homes. There is no 
line drawn as to stock.” 

And then there is the question of sales. Or rather 
there is the Dickinson no-sale policy to consider. Dick- 
inson’s never have had china sales. Beg your pardon. 
Dickinson’s Did have One sale. Last year, if our memory 
serves us right. The sale was NOT a success. A liberal 
markdown was taken, good publicity given the sale, but 
results were comparatively nil. Why? 


20) 


Dickinson’s clientele don’t want sales. They are not 
price-buyers. They buy china when they want it and 
pay regular prices. They aren’t looking for “sales” or 
“buys.” 

And so the future will find Dickinson’s selling china as 
in the past, with this one exception. Regular prices will 
prevail at all times. 

“We don’t feel that special sales are necessary,” says 
Miss Heerdt. ‘‘We have found out that our public does 
not want sales and so we don’t have them. To sell 
china it is not necessary to use price-bait. It IS neces- 
sary, however, to have a good clean stock; it is necessary 
to treat customers as intelligently and as sincerely as 
possible; it is necessary to be cordial in showing any- 
thing in stock they may wish to see, and it is necessary 
to back up all china sales with an honor-bright guarantee 
of perfect satisfaction. 


66 N answer to your question, ‘What is the matter 

with many stores that sell china, that they don’t sell 
more china?’ I would say that these stores carry too 
many patterns. The customer becomes confused and im- 
mediately jumps from a buying into a non-buying mood. 
A small, choice selection of patterns will make for better 
selling; will gain more friends than a vast assortment of 
possible; it is necessary to be cordial in showing any- 
tomer in making her selections. Choose your patterns 
wisely and sales will be facilitated.” 
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London Jewelers Guard Against Thieves 





Automatic Shutter Prevents Loss of Gems from Store Windows—Princess Marie Jose of Belgium 
Receives Magnificent Jewels and Silver as Bridal Gifts 


LONDON, Jan. 14.—Although activities 
in diamond buying have been curtailed 
somewhat the past few weeks, the New 
Year has witnessed a definite change in 
favor of precious stones and a normal 
condition in the diamond market is an- 
ticipated before long. Prices are, if any- 
thing, firmer than they were last Fall. 
Diamond production companies have 
done, and are doing, their share in keep- 
ing the market stable. 


* * 


The loss of valuable gems as a result 
of the increasing smash-and-grab raids 
in and around the metropolis has led 
one jewelry firm—Messrs. Holmes of 
Bond St.—to install one of the new auto- 
matic shutter devices which close down 
over a window, immediately a hole is 
smashed in it. The heavy metal shutter 
falls within a tenth of a second of con- 
tact being made and with sufficient force 
to seriously injure the hand or arm of 
a jewel bandit intent on grabbing 
articles. The question of injury, how- 
ever, hardly enters into the matter since 
a would-be thief must act with extreme 
rapidity to grab jewelry through the 
hole he has made before the shutter falls. 
On two occasions jewel bandits have 
smashed the windows of the Bond St. 
shop and escaped with valuable pieces 
of jewelry. The shutter-guillotine has 
now solved an important problem of the 
jewelry house. 


It is not so very long ago that “‘dress- 
makers’ jewelry” was referred to con- 
temptuously by fashion leaders as being 
quite beneath their notice. Today very 
fine pieces of dressmakers’ jewelry are 
displayed prominently in the exclusive 
jewelry shops marked “Collier de Patou”’ 
or “Collier de Chanel,” as the case may 
be. Nearly all the newest necklaces are 
finished with big gemmed tassels which 


hang down the back, and have bracelets 
to match. 


Jewelers say that the popular shoulder 
brooch is responsible for the introduction 
of the pinned-on watch which must be 
suspended upside down so that the 
winder and the figure “12” are at the 
bottom of the case instead of at the top. 
Square and circular watches, the latter 
the size of a quarter, are used in fob 
fashion. One type of watch is elabo- 
rately ornamented on its back and is 
hung back to front. Suspended by a 
short chain set with brilliants, these 
watches have a tiny swivel which en- 
ables them to be quite easily twisted 
around to disclose the dial. 


* * 2 


One of the fine gifts to Princess Marie- 
Jose of Belgium, who was married to 


Prince Umberto of Italy this week, is a 
pear! necklace of immense value from 
the bridegroom. The prince also pre- 


sented his bride with a magnificent ruby. 
The necklace belonged to Umberto’s 
grandmother, Queen Margherita of Italy 
and was willed to the prince on the un- 
derstanding it should go to the woman 
whom he made his wife. The Italian 
government presented to the bride and 
groom a pair of magnificent silver can- 
delabra in Imperial style. The ruby 
given to Princess Marie-Jose by the 
prince is in an antique setting and comes 








from the family jewels of the House of 
At her wonderful wedding, at 
which more than 60 kings and queens 
and princes and princesses gathered, 
the princess wore with her simple white 
satin gown a great diadem from which 
was suspended a mantle of lace. All the 
women guests wore lace veils decorated 
with diamond crowns and gemmed fillets. 
After the nuptial ceremony the royal 
couple visited the Pope at the Vatican 
where they received his gifts to them. 
Princess Jose’s present was a wonderful 
set in gold. 


Savoy. 


rosary of precious stones 


*x x {x 


A police sergeant told in court last 
week how two Indian students, brothers, 
were arrested recently after the police 
found a spy hole in the shop door of 
a Grafton St. jeweler, which was covered 
by a red curtain. The area was sur- 
rounded, the roofs searched and one of 
the brothers found in the store in his 
shirt sleeves with a large bag. The 
students are charged with the theft of 
rings valued at $4,300. The younger 
brother said his brother owed him $250 
and got the rings in order to raise the 
money. 








Reading, Pa., Jewelers’ Guild 
Elects Officers 


READING, PA., Jan. 20.—At a meeting 
of the Reading Jewelers’ Guild at the 
Elks Home, the following officers were 
elected: J.C. Mumma, president; G. A. 
Schlechter, vice-president; D. H. Man- 
miller, secretary and treasurer. The 
six members selected for the Board of 
Directors include: Paul D. Harbach, A. 
B. Elliott, Arthur Schwemmer, William 
Salzman, Samuel Levitz and W. Otto 
Rohland. 

The meeting was preceded by a dinner. 
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Deltah 1930 
“FUTURIST” Assortment 


With $50.00 Window Display Offer 








The 7-Unit “Futurist” display is built of wood through- 
out, covered with wooden inlays in matching and 
contrasting grains, together with silver and black 
materials to heighten the modernistic effect. The back 
board, size 2614x2014, presents the beautiful and 
familiar grained wood stripings now shown by the 
smart shop window decorations of Fifth Avenue, New 


York, and Rue de la Paix, Paris. The two large side 
step displays are separate units, constructed to show 
Deltah necklaces in a most effective way. The wooden 
base, and the extra lifts, are all of handsome appear- 
ance. The display consists of seven separate units, 
which can be used in innumerable enticing arrange- 
ments. 


Deltah “FUTURIST” ASSORTMENT—DEAL A 


With your order for Futurist Assortment, Deal A, the remarkable 


$50.00 Futurist Display is included at small extra charge of $10.50 


Prices Quoted Are Consumer Prices 


Total Resale Value $198.25 
Subject to Standard Catalog Discount and Usual Cash Discount. 
Extra Charge for “Futurist” Display $10.50 (Deal A) 


{ WRITE FOR INFORMATION CONCERNING DEAL B } 
| WITH WHICH COMES A SPECIAL DISPLAY OFFER. J 


HELLER-DELTAH CO., Inc. 


Division of 


L. HELLER & SON, Inc. 


8 West Thirtieth Street 


1/12 Gilda, 18” $5.00 ea. 1/12 La Boheme, 18” $21.00 ea. 1/6 Blue Ribbon Crystals SL20.. . .$7.00 ea. 
1/12 Gilda, 24” . 6.00 ea. 1/12 Peggy Ann Trio 7.50 ea. 1/6 Blue Ribbon Crystals SL10.... 7.00 ea. | 
: a = ol . He ee , a i ae roa 1/12 Blue Ribbon Crystal Ens. SL10. 11.25 ea. 
1/12 Floradora, 18” . 8.50 ea. 1/12 Deltah Jr. 5.00 ea. 1/12 Blue Ribbon Crystal Ens. SL20. 11.25 ea. | 
1/12 Floradora, 24” 10.50 ea. 1/12 Gilda Choker 5.00 ea. 1/4 Watch Bracelet ........0s00% 5.75 ea. 
1/12 Pinafore, 18” .12.50 ea. 1/12 Pinafore Choker 8.50 ea. | 


ee 
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No Further Hearing to Be Held by 
House of Representatives on 


Kelly Bill 


WASHINGTON, D. C., Jan. 21.—No 
further hearings are to be held by the 
House of Representatives on the Kelly 
price maintenance bill in which the 
jewelry industry has always shown con- 
siderable interest. 

Extensive hearings have been held on 
this bill for years past and at the last 
session of Congress a subcommittee fa 


vorably reported this bill to the full 
committee. 
It has been agreed by the House 





Committee on Interstate and Foreign 
Commerce in whose hands this bill now 
is, that a favorable report will be made 
on the bill during the present session 
of Congress. There is no telling at this 
time, the best information available 
states, just when this report will be 
made. It is very doubtful if the Senate 
will do anything with the companion 
bill in that body, the Capper bill, until 
action has been taken by the House. 


* * * 


Data on Resale Price Maintenance 
Being Gathered by Federal 

r ‘ . . 

Trade Commission 


WASHINGTON, D. C., Jan. 17.—The 
second and final volume of the Federal 
Trade Commission’s findings relative to 
resale price maintenance is pretty well 
rounded into shape according to officials 
of the Commission. 

There still remains receipt of answers 
to a large number of questionnaires 
which were recently sent out requesting 
additional price maintenance data and 
which were designed to make a compari- 
son of prices for price maintained and 
non-price maintained goods. The first 
volume of the report on this inquiry was 
issued last spring and is available to 
the public. 

The chain store study which the Com- 
mission is carrying on will undertake to 
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ascertain and report whether consolida- 


tions of stores have been effected in 
violation of the anti-trust laws and 
whether such consolidations or combi- 
nations are susceptible to regulation 
under the Federal Trade Commission 
Act or the anti-trust laws, and what 
legislation, if any, should be enacted for 
the purpose of regulating and controlling 
chain store distribution. Field work on 
this inquiry was practically completed 
in Cincinnati during December. The 
work is already planned for other cities 
and will be carried on as expeditiously 
as possible. 


* + * 

Extension of Time for Filing Tax 
Returns 

WASHINGTON, D. C., Jan. 18.—While 


there will be no general extension of 
the period for filing income tax returns, 
which ends at midnight of March i5, 
taxpayers who “for good and reasonable 
cause” desire an extension may be 
granted the privilege upon application 
to the collector of internal revenue for 
the district in which their returns are 
filed. The application must be filed “on 
or before the date prescribed by law for 
filing the return.” 

Those whose requests are granted will 
be required to file on or before the date 
the return is due—March 15—a tentative 
return accompanied by at least one- 
fourth of the tax estimated to be due, 
and will be charged with interest at the 
rate of 6 per cent a year on any de- 
ficiency in the unpaid instalments of 
the tax from the original due date 
thereof until paid. 

Instructions relative to the granting 
of extensions have been sent to collectors 
by Commissioner of Internal Revenue, 
Robert H. Lucas. Taxpayers are ex- 





pected to make every reasonable effort 
to file their returns on time, and exten- 
sions are not to be granted “where it is 
reasonably possible to avoid the need 
thereof.”” However, Commissioner Lucas, 
points out, it is not intended that the 


By L. M. Lamm, Washington, D. C., Correspondent 


application of this rule shall result in 
the adoption by the Bureau of Internal 
Revenue of an extreme policy. Collec- 
tors are advised, therefore, to exercise 
due discretion in denying requests and 
to act favorably where the reasons ad- 
vanced are, in the.opinion of the col- 
lector, meritorious. 


* * * 


Representatives of Hungarian Jewelry 
Industry Ask Government to 
Take Action on Taxes 


WASHINGTON, D. C., Jan. 18.—Repre- 
sentatives of the Hungarian jewelry in- 





dustry have petitioned the government 
to diminish the forfeit amounts of 
luxury and turnover taxes to be paid 
by jewelers, in view of the adverse con- 
ditions this industry has to cope with at 
present, according to a report received 
by the Department of Commerce from 
American Commercial Attaché, William 
A. Hodgman at Budapest. 

“According to a report of the Hun- 
garian Bureau of Standards,” the At- 
taché continues, “during the first nine 
months of 1929 there was a 13 per cent 
decrease in the production of articles 
made of gold as compared to the corre- 
sponding period in 1928, and the import 
of such articles, during the same period, 
shows a decrease of 40 per cent. The 
production of low priced silver articles 
diminished 5 per cent, imports, 50 per 
cent. Whereas during September, 1928, 
884 skilled workers were employed out 
of the 1140 skilled workers in this in- 
dustry, only 643 out of the 1236 were 
employed during September, 1929. 

“According to official customs figures, 
6300 gold watches were imported during 
the first nine months of 1929, against 
15,600 during the corresponding period 
in 1928. ‘The import of silver watches 
during the same period decreased 47 
per cent, that of nickel watches, 35 per 
cent, of kitchen and alarm clocks, 35 
per cent; the import of other clocks 
diminished 34 per cent, and that of 
luxury watches 50 per cent.” 
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Annual Meeting of N. J. B. of T. 


President Wormser Discusses Use of Fighting Fund—Officers Elected and Reports Submitted- 


When Otto D. Wormser was chosen 
for the third time to serve as president 
of the National Jewelers’ Board of Trade 
at the annual meeting of the organiza- 
tion held last Thursday afternoon at the 
executive offices in New York, the mem- 
bers bestowed upon him an honor which 
has fallen to the lot of only one other 
man in the long history of the board. 

During the afternoon many important 
reports were submitted and only one 
change was made in the officers. The 
official family is now made up of Otto 
D. Wormser, president; Sigmund Cohn, 





New York District Meeting 


ing of the Board was called to order by 
President Wormser, who immediately 
read his annual report. 


ADDRESS OF PRESIDENT WORMSER 


In his report President Wormser 
called attention to the fact that the 
finances of the Board are in a ‘sound 








WORMSER, RE-ELECTED 
PRESIDENT 


OTTO PD. 


SIGMUND COHN, NEWLY ELECTED 


FIRST VICE-PRESIDENT 
first vice-president; John W. Sherwood, 
second vice-president, and Julius S. 
Oppenheimer, treasurer. At a_ brief 
session of the directors held immediately 
after the annual meeting came to a close, 
B. L. Shinn was again chosen secretary 
of the organization. 
NEW YORK DISTRICT MEETING 


Just before the annual meeting of the 
Board was called to order the members 
of the New York District held a brief 
session at which four directors were 
elected and a nominating committee 
chosen. The following directors were 
chosen to serve for four years: Julius 
Oppenheimer, Oppenheimer Bros. & 
Veith; Melville Untermeyer, Unter- 
meyer, Robbins & Co., Inc.; J. J. 
Schmukler, and Edward Detjen, A. 
Wittnauer & Co., Inc. Those selected 
to serve on the nominating committee 
are: G. H. Niemeyer, Harry C. Larter, 
Herbert Ollendorf, Marcel Mirabeau and 
Charles H. Conant. 


GENERAL MEETING 


After a short recess the general meet- 


condition, saying that this showing is 
the more remarkable in the face of a 
loss in membership. This decrease in 
membership, he pointed out, has been 
due partly to concerns discontinuing 
business, partly to failures and partly 
to amalgamations of two or more mem- 
bers into one concern. In no case, re- 
marked Mr. Wormser, can it be charged 
to dissatisfaction with the Board’s re- 
porting service. 

He also touched on the failures which 
occurred in the trade last year, but did 
not go into this subject deeply as he 
stated it would be more fully covered by 
Secretary Shinn. President Wormser 
also called attention to changes made 
during the past year in several of the 
branch offices, and then presented a 
résumé of the activities undertaken dur- 
ing the year through the use of the 
Board’s Fighting Fund. He called par- 
ticular attention to the arrangement 
made by the Board with the National 
Association of Credit Men to handle 
prosecutions of fraudulent bankruptcies 
not arising in New York city and 
vicinity. 





JOHN W. 


“This arrangement,” said President 
Wormser “expires in May, and it is 
hoped that the results obtained will 
warrant a renewal. The arrangement 
with the National Association of Credit 
Men was made possible by the liberal 
contributions to the greater Fighting 
Fund of so many public spirited mem- 
bers, made in answer to my appeal. I 
want here to express my personal 
thanks and appreciation of the fine spirit 
shown by those who subscribed, and 
while the total amount fell far short of 





RE-ELECTED 
SECOND VICE-PRESIDENT 


SHERWOOD, 


what I had hoped for, still it has enabled 
us to do what we could never have done 
with only our regular Fighting Fund to 
draw upon.” 
Continuing, he 
feature connected 


said: “There is one 
with the administra- 


tion of the Fighting Fund which has 
caused your Finance Committee grave 
concern, and which I feel compelled to 
bring to your attention. When an 
evidently fraudulent failure occurs in 


which there are negligible or no assets 
in sight, there is generally an immediate 
demand for the use of the fund for in- 
vestigation and prosecution. When, on 
the other hand, failures take place 
which are much more important, and 
which bear every earmark of fraud, but 
which are accompanied by an offer of 
settlement, the thought uppermost in the 
minds of most creditors seems to be 
salvage. Whenever there is a difference 
of opinion among the creditors it is 
usually found that those involved for 
small amounts insist upon prosecution, 
and those with large claims prefer to 
take what they can get. This confusion 
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makes the decisions of the Finance Com- 
mittee at times very difficult.” 

President Wormser then went on to 
give some concrete illustrations of how 
this condition hinders the work of the 
Fighting Fund. “The Board,”-he said, 
“is always ready and anxious to use its 
influence and the resources of the Fight- 
ing Fund to stop this practice, but we 
are powerless to act.” 

In concluding his report, President 
Wormser expressed his appreciation of 
the work and cooperation of the chair- 
men and members of the various com- 
mittees, employes of the Board, counsel 
and the trade press. 

REPORT OF SECRETARY SHINN 

The remarks of President Wormser 
were followed by an interesting report 
submitted by Secretary B. L. Shinn. 
This report dealt largely with the acti- 
vities of the rating department. Mr. 
Shinn explained briefly the financial 
condition of the Board, and pointed out 
that during the year membership had 
dropped from 1309 to 1275. 

The financial embarrassments reported 
by the rating department for the year 
totalled 657, an increase of 26 over 1928. 
In 539 cases the assets totalled $8,842,- 
102 and liabilities $15,032,537; both fig- 
ures being slightly less than those re- 
ported for the previous year. The busi- 
ness classification of the various firms 
meeting with financial difficulties, as 
enumerated by Mr. Shinn, was as fol- 
lows: Retail jewelers 436, wholesale 
jewelers 75, instalment 55, manufactur- 
ing jewelers 44, repairers 27, wholesale 
and retail jewelers 13, retail opticians 4, 
wholesale and manufacturing jewelers 2, 
wholesale optician 1. 
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On a monthly comparison basis Mr. 
Shinn reported January as usual, show- 
ing the largest number of failures with 
133, February was next with 66, and 
April third with 64. Secretary Shinn 
then went on to explain how the ratings 
given to most of these firms by the 
Board were more nearly correct than 
those given by other reporting agencies. 

He also pointed out that the Board 
now conducts its own individual office 
in the various districts. The free letter 
collection service which was inaugurated 
last year for members was also touched 
upon by Secretary Shinn who urged 
members to make more use of this ar- 
rangement. 

The financial condition of the Board 
was outlined in a report submitted by 
Julius S. Oppenheimer and read by 
Secretary Shinn. 


FRAUDULENT BANKRUPTCIES 


The prosecution of fraudulent bank- 
ruptey cases during 1929 was reported 
on by Edward S. Greenbaum of Green- 
baum, Wolff & Ernst, general counsel 
for the Board. “The list of cases han- 
dled during the year and the results 
achieved,” said Mr. Greenbaum, “clearly 
indicate that the problem of stamping 
out fraud is still with the trade and that 
the Board’s Fighting Fund is a neces- 
sary and effective weapon with which the 


trade can combat and to some extent 
repel, the onslaught of commercial 
crime.” 


In a summary of the cases brought to 
the attention of the committee, Mr. 
Greenbaum indicated that during the 
year seven convictions had been obtained 
24 indictments were pending, there had 
been four acquittals, one indictment was 





SHINN 
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quashed and in one. case the grand 
jury refused to indict. Nineteen investi- 
gations are pending, one case. was 


dropped because of insufficient evidence, 
19 applications were denied because of 
insufficient evidence or other reasons, 
and in two cases extradition proceedings 
are still pending. 

The reports submitted by the various 
districts were next read by Secretary 
Shinn. They came from New England, 
Chicago, Cincinnati and San Francisco. 


THE ADJUSTMENT COMMITTEE 
The activities of the Adjustment 


Committee were interestingly outlined in 
a report by Joseph L. Herzog, who in- 
dicated that the New York committee in 
1929 had accepted applications on seven 
occasions, and that during the year nine 
cases were closed. This committee met 
with marked success during the year and 
in all but one of the closed cases, which 
was a liquidation, debtors are continuing 
in business. Mr. Herzog went on to 
explain the workings of the Adjustment 
Committee, and the importance of the 
work it performs. 

COMMITTEE 


THE ARBITRATION 


John W. Sherwood, chairman of the 
Arbitration Committee, informed the 
meeting that in nine instances during 
the past year requests were made of 
the committee. The success achieved in 
a majority of these cases, Mr. Sherwood 
pointed out, is evidence of the real value 
of the Board’s service in the matters of 
arbitration. 

At the conclusion of this report the 
meeting was turned over to Mr. Sher- 
wood, and the election of officers fol- 
lowed. 
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Chicago 
Royal Hosts at “Pag- 


Fifty-Second Winter Social Event of 
Exhibit of Antique and Modern Timing 








CHICAGO, Jan. 17.—With “time” as 
the theme and background, the Chicago 
Jewelers’ Association scored another 
success as host to nearly 950 members 
of the trade upon the occasion of their 
52nd annual banquet which was held 
last night in the Grand Ballroom of the 
Palmer House. 

Every detail of the plans had been 
carefully worked out and the scheduled 
program was carried out on “time.” 
Upon this occasion guests began to ar- 
rive soon after five o’clock in order to 
have “time” to inspect the Historical 
Time Exhibit which was shown in the 
south portion of the Red Lacquer Room 
where the informal reception was held 
prior to the “time” of the banquet. 

Every feature of the evening reflected 
the labor of the banquet committee and 
a story of the affair would not be com- 
plete without the names of this com- 
mittee to whom credit for the magnifi- 
cence of the occasion, the punctuality of 
the program, the high quality of the 
menu and entertainment must be given. 
Under the leadeship of H. Paul Juer- 
gens, chairman, Frank Moran, Charles 
Ellbogen, Albert C. Becken, Jr., and 
Harry E. Radix, ex officio, members of 
the committee had given much time and 
thought during the past several months 
to the details of the evening program. 

Much praise were given to them for 
every feature, but no other one feature 


received as much favorable comment as 


did the souvenir selected for the occa- 
sion. On account of the size of the favor 
given these were delivered to guests 
during the afternoon. The _ souvenir 
which is illustrated on page 67 was 


a Hammond walnut Gothic design syn- 
chronous electric clock for which a 
special face design including the C. J. A. 
monogram was made by the company. 

Until 6.45 p. m. members of the re- 
ception committee mingled with the 
guests in the ballroom foyer and the 
Red Lacquer Room. Honor guests of 
the banquet assembled at 6 o’clock on the 
third floor and were placed in charge of 
certain members of the committee 
lected to look after their welfare during 
the evening. 

The reception committee was made up 
as follows: Albert L. Ellbogen, chair- 
man; Sidney Y. Ball, G. V. Dickinson, 
C. P. Dungan, Darwin Forsinger, Jack 
Friedland, Charles T. Gustafson, George 
Herring, Milton Hess, William F. 
Juergens, F. N. Kreissl, John Leiner, 
Arthur E. Manheimer, Thomas G. Mc- 
Mahon, Frank J. Milhening, Major J. 
T. Montgomery, Herbert Rich, L. H. 
Schafer, Van M. Seltus, Earl Stamm, 
Taylor Strawn, J. G. Swartchild, Gus A. 
Weinfeld, John R. Sproehnle. 

At the sound of the bugle at 6.45 
o’clock, the doors of the banquet hall 
were opened and members and guests 


se- 
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eant of lime’ Banquet 


found their places. When this had been 
done members of the reception commit- 
tee in charge of honor guests entered in 
a flood of light and escorted these to 
their places in the hall. 

After the invocation by the Rev. Allen 
A. Stockdale, the ensemble sang ‘“Amer- 
ica.” Following this, President Harry 
E. Radix welcomed the guests in a short 
pleasing talk. The time from 7.30 to 9 
o’clock was devoted to the serving of a 
very delightful menu, during which Ted 
Fio-Rita and his orchestra entertained. 

Shortly after 9 o’clock, President 
Radix announced an intermission until 
9.30. During this time tables were re- 
moved and the room prepared for the 
entertainment. 

The entertainment consisted of eleven 
well-selected numbers and lasted until 
after 11 o’clock. The feature of the 
program was “The Pageant of Time,” a 
series of tableaux depicting the develop- 
ment of time recording methods through- 
out the ages. There were eight of these 
shown on an elevated stage back of the 
main stage and each was explained 
through amplifiers by an announcer in 
the balcony. These tableaux were ‘The 
Caveman’s Timepiece,” “The Water 
Clock,” “The Sun Dial and Hour Glass,” 
“Time Telling by the Stars and Time 
Candle,” “Great Clock of Rouen,” ‘The 
First Watch,” “The Time of the Fu- 
ture,” “The Pageant of Time.” 
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C. J. A. Features Time Telling Theme— 


Devices Interesting and Instructive. 


This but briefly and inadequately 
describes the banquet held last night in 
the beautiful ballroom decorated with 
smilax, with large clocks around the bal- 
cony, and much more ineffectual would 
be any attempt to describe or give any 
adequate idea of the Historical Time 
Exhibit in the Red Lacquer Room. 

Several hundred cards of admission 
were distributed and from 10 o’clock 
yesterday morning until five, when the 
exhibit was closed to the public, a con- 
stant stream of visitors passed through 
the room. 

Especially interesting was the Packard 
Watch Collection, owned by the Horo- 
logical Institute of America, in charge 
of Paul Moore, executive secretary. 
Thirty-one watches were in this collection 
and represent some of the world’s finest 
and most complicated watch movements. 

Another interesting collection of old 
time-pieces was shown through the 
courtesy of Herman C. Stern, retail 
jeweler of Chicago. Perhaps the most 
historical piece of this collection was a 
solid gold, double dial, second hand, 
sweep minute watch which was owned 
by a famous French doctor and was sold 
in 1871 for $500, which amount was used 
to apply on the German war debt of 
that period. 

Nearly twenty-five individuals and 

(Continued on page 67) 
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To Meet at Utica 


York State 
Retail Jewelers’ Association Plans for 


Executive Committee of New 


Convention on May 26, 27 and 28 


Utica, N. Y., Jan. 20.—At a meeting 
of the executive committee of the New 
York State Retail Jewelers’ Association, 
held yesterday in the Hotel Martin, this 
city, it was decided to hold the 1930 
convention of the organization in Utica. 
The dates selected for this conclave are 
May 26, 27 and 28 and the Hotel Martin 
has been chosen as convention head- 
quarters. 

Those who attended the meeting in- 
cluded: President William D. McNeil, 
Utica; Vice-President Samuel Feldman, 
3rooklyn; Secretary E. Lathrop Sunder- 


lin, Rochester; Treasurer E. M. Bar- 
inger, Gloversville; William G. Mc- 
Dougall, New York City; Charles C. 


Ward, Yonkers; L. M. Campbell, Canan- 
daigua; J. Arnold Wood, Poughkeepsie; 
L. S. Davis, Binghamton; Wilson A. 
Streeter, Mount Vernon; Past Presi- 
dent Charles T. Evans, New York City; 
Past President Emil J. Scheer, Rochester. 

The present status of the Capper- 
Kelly Bill to legalize price maintenance 
was discussed and the executive com- 
mittee passed a _ resolution endorsing 
this measure which will be sent to each 
member of the Inter-State and Foreign 
Commerce Committee. Members of the 
New York State association will be ad- 
vised to be in readiness to make im- 
mediate response to the request for co- 
operative action which will be made by 
the A. N. R. J. A. as soon as the bill 
is reported to the house. 

Wilson A. Streeter, chairman of the 
legislative committee of the A. N. R J. 
A. and the New York State association, 
gave a detailed account regarding the 
present status of the several measures 
in which the association is interested at 
the present time. The cooperation of 
the New York State association was 
guaranteed in the efforts to secure a 
reduction of the duty on diamonds and 
precious stones and the passage of a 
Federal Platinum Stamping Act which 
will be the same as the State legislation 
passed in New York, New Jersey and 
Illinois. 

The association went on record as 
supporting the rules for the jewelry 
trade as recently announced by the Fed- 
eral Trade Commission, and the mem 
bership will be advised concerning these, 
especially those which will be enforced 
by the Federal Trade Commission. 

Mr. Streeter outlined the proposed 
auction law which will be presented in 
the New York State Legislature where 
a determined effort will be made this 
year to bring this contemplated legisla- 
tion to a successful culmination. 

Emil J. Scheer, chairman of the 
silverware committee of the A. N. R. J. 
A., gave a detailed account of the work 
of his committee, which is being carried 


on to the end that the retailers’ interests 
can be promoted in every possible 
way. 
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L. M. Campbell, chairman of the mem 
bership committee, outlined the plans 
of his committee for an intensive mem- 
bership campaign to be carried on in the 
next few months, with leaders chosen 
in every district. This campaign will 
be similar to the one carried on last 
year which netted 129 new members in 
the New York association. 

During the meeting a letter was read 
from William G. Frasier, president of 
the A. N. R. J. A., thanking the New 
York State Association for its support 





McNEIL 


PRESIDENT WILLIAM D. 


of the National Association’s work. The 
association voted to subscribe $250 for 


Sustaining Memberships in the A. N. 
a ee 
At 7.30 p. m. dinner was served. Fol- 


lowing the dinner President McNeil as 
toastmaster called on several of those 
present, and interesting talks on associa- 
tion work were given by Charles T. 
Evans, E. J. Scheer, Samuel Feldman, 
W. A. Streeter, W. G. McDougall, L. M. 
Campbell, Leon Davis, Arnold Wood, E. 
M. Baringer and Charles C. Ward, of 
the executive committee, and Messrs 
Fred Roedel, S. Charles Greene and 
George H. Evans, of the local associa- 
tion. 








and 


Wholesale 


Silversmiths Hold Annual Dinner 


California Jewelers 


in San Francisco 


SAN FRANCISCO, Cal., 
annual dinner of the California 
sale Jewelers and Silversmiths 
tion was held in the Italian Room of the 
St. Francis Hotel last Monday evening. 
Seventy-five men were present, all mem- 
bers of the wholesale jewelry business, 
including heads of firms, their travelers 


Jan. 16.—The 
W hole- 
Associa- 


and salesmen and manufacturers’ rep- 
resentatives. 
Edward V. Saunders, Pacific Coast 


manager for the International Silver Co., 
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was the toastmaster and short addresses 
were made by A. W. Huggins, president 
of A. I. Hall & Son, Henry A. Jacobs, 
attorney, and Leon Carrau, of Carrau 
& Green. 

Arrangements for the dinner were in 
charge of a committee consisting of: 
Fritz Barkan, chairman; P. A. Rowe 
and Walter L. Glenn. Banquet arrange- 
ments and the entertainment features 
were in the hands of A. V. Davidson, 
secretary of the association and western 
manager of the National Jewelers Board 
of Trade. There were professional enter- 
tainers and Sydney Weinshenk of Mayer 
& Weinshenk was the star of the ma- 
gician act. He was the member of the 
trade selected by the professional ma- 
gician to be his assistant. 

The dinner was the biggest and most 
successful affair the wholesale jewelry 
trade has held here in years. 








Milwaukee Jewelers Oppose Practice 
of Banks Giving Watches to 


Depositors 


MILWAUKEE, WIS., Jan. 17.—A dis- 
cussion of business conditions in the 
local jewelry field was taken up at the 
first meeting this year of the Milwaukee 
District Jewelers’ Club held last Tues- 
day evening at the Elks’ Club. It had 
previously been called to the attention of 
local jewelers that certain Milwaukee 
banks haye been presenting watches and 
rings to prospective depositors upon 
receipt of a $5 deposit, and this came 
up for discussion. 

“Some local banks have been flooding 
the city with watches as a result of 
their practice of presenting them to 
depositors,” said Sam Dalin, secretary 
of the local organization. “Interest 
on the amount deposited pays for the 
watch, according to the banks, and if 
a depositor does not continue to deposit 
he forfeits his $5 but keeps the watch.” 
It was decided at the meeting to have 
the secretary write to the State Banking 
Commission to determine what can be 
done about stopping the practice. 

Jewelers have also been interested in 
a new “organization” which has sprung 
up in the city. This club collects a $2 
membership fee from every member and 
guarantees to save 20 per cent on all 
nationally advertised goods. Inasmuch 
as the Better Business Bureau of the 
Milwaukee Association of Commerce is 
investigating the project, the Milwaukee 
District Jewelers’ Club has decided to 
wait until the next meeting before taking 
definite action. 

A third subject for discussion at the 
local meeting was the auction ordinance 
in the city which provides that only one 
auction can be held by an individual 
during the year, and that no auctions 
can be held between 6 p. m. and 8 a. m. 
It was decided to test the auction ordi- 
nance in the Wisconsin Supreme Court 
and it was also suggested that a State 
auction ordinance be introduced in the 
next session of the Legislature. 
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A Golden Wedding 
and Mrs. George P. Kendrick, Louisville, 
Ky., Celebrate Fiftieth 
with Friends and Relatives 


LOUISVILLE, Ky., Jan. 20.—A _ recep- 

attended by relatives, friends and 
employes was arranged for yesterday 
afternoon between the hours of 3 and 7 
p.m. at the home of George P. Kendrick, 
of William Kendrick’s Sons, jewelers 
Louisville, in connection with the 50th 
golden wedding anniversary of Mr. 
and Mrs. Kendrick. The reception was 
held at their home, 1410 S. Fourth St., 
in this city. 

Mr. and Mrs. 


Vr. 


{nniversary 


tion 


ol 


Kendrick were both 
born and raised in Louisville and mar- 
ried here. Mr. Kendrick was a son of 
the late William Kendrick, pioneer jew- 
eler, who established the business a cen- 
tury ago, and who was succeeded by his 
sons, William C. and George P. 
Kendrick. Mrs. Kendrick 72 years 
of age and her husband 73. They 
have two sons, George H. Kendrick and 
William P. Kendrick. 

Mr. Kendrick for many years has 
been a prominent business man of this 
city, being connected with one of Louis- 


two 
is 


is 


ville’s oldest, largest and best known 
jewelry houses. He, as well as Mrs. 
Kendrick, have been quite active in 


church work. Mr. Kendrick is an official, 
title comparative with Deacon in other 


churches, of the Fourth and _ “St. 
Catharine Sts. Methodist Church, of 
which he is a charter member. He is 


also a Rotarian, being a charter member 
of the Louisville club. 

Mr. Kendrick has been in the local 
jewelry business for 54 years. The 
Kendrick firm is one of about five Louis- 
ville houses that has existed for a cen- 
tury. 








Free Course of Lectures on Gems and 
Gem Minerals to Be Given in 
New York 


A free course of six lectures on Gems 
and Gem Minerals by Herbert P. Whit- 
lock, Curator of Minerals and Gems, will 
be given under the auspices of the De- 
partment of Public Education of the 
American Museum of Natural History, 
77th St. and Central Park W., New 
York, commencing Feb. 8 and closing 
March 15. The sessions will be held in 
Room 202 of the School Service building 
of the Museum at 8.15 p. m. on Feb. 8, 


15 and 22 and March 1, 8 and 15. 

The subjects of Mr. Whitlock’s talks 
in the order in which they will be pre- 
sented are: ‘The Diamond and How It 
Is Polished,” “Precious Stones Other 
Than Diamonds,’ “Some Semi-Precious 
Stones,” “The Quartz Gems,” “The 


Opaque Gem Stones,” and “The Art of 
the Lapidary.” The lectures will be one 
hour in length and will be illustrated by 
slides, many of which are colored to 
represent the actual gem stones and art 
objects. 

Mr. Whitlock will meet the group on 
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an afternoon yet to be announced to 
examine the real specimens in Morgan 
Hall, which contains the Morgan Col- 
lection of precious stones. The course 
of informal talks is designed to acquaint 
the general public and especially those 
engaged in the jewelry trade with the 
Morgan Collection. 








Imports of Platinum During 


November 


WASHINGTON, D. C., Jan. 20.—Figures 
compiled by the Department of Com- 
merce, showing the imports of platinum 
and allied metals during the month of 
November, 1930, indicate that the value 
of grain, nuggets, sponge or scrap was 
$643,882; ingots, bars, sheets or plate, 
not less than one-eighth of an inch thick, 
$53,550; iridium, $124,859; osmium and 
osmiridium, $42,359; palladium, $27,252; 
rhodium and ruthenium, $32,484. The 
United Kingdom sent the greater part 
of these materials to the United States, 
while Soviet Russia in Europe, Canada, 
Germany, Chile, Colombia and Japan 
were the other countries sending plati- 
num and allied metals here. 
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alloys and scrap to the value of $3,190, 
and Brazil, $2,940. Canada also led in 
the amount of manufactures. except 
jewelry taken, with 62 troy ounces worth 
$4,552, while the Republic of Haiti re- 
ceived two ounces valued at $61. 

The figures showing the amount and 


the countries to which the metal was 
sent follow: 
ngots \I ] ( 
Sheets P] n 
Wir Allo D>. t 
ind Scra} jew 
Oz Oz 
Co ries Troy Va Va 
( nada 14 ¢ 14{ ‘ $4 2 
Brazil t 2,94 
Republi 
Haiti ( 
Total quantity S( 
Total value $ $4,613 
Shipments 
from U.S 
to Hawaii } $37 $1.51¢ 








Business of G. S. Lovell Clock Co., 
Philadelphia, Acquired by 
Talking Machine Concern 

PHILADELPHIA, Jan. 20.—Everybody’s 

Talking Machine Co., prominent as one 

of the largest dealers in replacement 


The figures showing the imports by parts for phonographs in the country, 
countries follow: has taken over the business of the G. S. 
Ingots, 
Grain, Bars, 
Nuggets, Sheets or Osmium Rhodium 
Sponge Plates Not and and 
or Less i In Osmi- Ruthe- 
Scrap, Thick, Iridium, ridium, Palladium, nium, 
Countries Oz. Troy Oz. Troy Oz. Troy Oz, Troy Oz. Troy Oz. Troy 
Germany Sit OSewaeeee 8 60«_ al ais 9 
Soviet Russia _ 
in Europe 4,908 o13 eee v 
United Kingdom 1,100 L100 669 1,400 1,175 
Canada 3 
Chile oS 
Colombia 1,761 
Japan IOV 
Total quantity 10,830 900 §22 «669 1,400 1,175 
Total value $643,882 $53,550 $124,359 $42,359 $27,252 $32,484 
Exports of Platinum During Lovell Clock Co., 18 S. 10th St., this 


November 


WASHINGTON, D. C., Jan. 20.—Figures 
just released by the Department of Com- 
merce reveal that during the month of 
November, 1929, platinum valued at 


$10,743 was exported from this country. 
ingots, 


Canada_ received sheets, wire, 











city. The clock business of the talking 
machine concern will be operated 
the Lovell Clock Division of Everybody’s 


as 


Talking Machine Co., which is located 
at 810 Arch St., Philadelphia. 
For 75 years the G. S. Lovell Clock 


Co., has been a wholesale distributor of 
clocks, electric and others, in this city. 
William S. Lyon, vice-president of the 
Lovell concern goes with the purchaser 
of the business as do the members of the 
sales and service departments. Mr. Lyon 
has been associated with the clock busi- 
for years and will direct the 
operations of the clock division. 

The officers of the Everybody’s Talk- 
ing Machine Co., are Philip E. Grabuski, 
president; Sam Fingrutd, vice-president 
and Frank Fingrutd, secretary. 


ness 25 








The following jewelers of Fresno, Cal., 
have combined for the purpose of doing 
cooperative advertising: A. L. Colvin, 
A. S. Shaddow, F. G. Palumbo, Erikson 
& Co., H. C. Holt, Albert Fuller, Alfred 
Wendt and N. Nielsen. These jewelers 
ran their first combined advertisements 
during the holiday period and found that 
results were more than commensurate 
with the outlay. 
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Will Appeal Decision 


Ruling of Circuit Court Judge Who Held 
Auction Ordinance V oid to Be Carried 
to Higher Tribunal 


PORTLAND, ORE., Jan. 17.—City Attor- 
ney Grant at the last meeting of City 
Council was directed to appeal to the 
Supreme Court from the decision of Cir- 
cuit Judge Tucker that the recently 
enacted ordinance prohibiting the hold- 
ing of jewelry auction sales is void and 
unconstitutional, as it exceeds the police 
powers of the city. Two of the commis- 
sioners urged that the appeal be taken 
without delay, and this is in accord with 
the desire of the City Attorney. 

While Judge Tucker holds that the old 
ordinance governing the conduct of 
jewelry auctions is still in effect, the 
city will refuse to grant auction licenses, 
but will permit the auctions to proceed 
without interruption on its part, pending 
a decision from the Supreme Court of 
the State. 








Advertising Managers of Tire and 
Hosiery Address 
Silverware Co.’s Convention 


BRIDGEPORT, CONN., Jan. 16.—At the 
home office here, on Jan. 8, 9 and 10, the 
sales organization of the Holmes & 
Edwards Silver Co. (International Sil- 
ver Company Successor), held its mid- 
year convention. The convention was 
directly under the control of William B 
Griffin, sales and advertising director. 

James G. Ludlum, general manager, 
outlined the future possibilities of the 
Holmes & Edwards inlaid line. This 
talk was supplemented by George H. 
Edwards, assistant general manager. 

William B. Griffin made many 
nouncements in regard to new plans for 
the coming year and was assisted in 
this work by Walter Spear, of the sales 
department, and J. Leo Dowd, of the ad- 
vertising department. Additions to the 
line which will be made shortly were 
discussed. 

Those attending the convention were: 
Cun- 


Companies 


an- 


G. A. Benson, A. A. Clark, J. T. 
ningham, C. O. Dawson, D. J. Dorsey, 
Charles Goedecke, George Hughes, E 


F. Huxley, J. T. Macaulay, E. L. Perry, 
F. W. Riehl, C. J. Trainor, E. H. Wil- 
liams, G. Lieber, G. J. Knell, W. H 
Meyers and J. L. Kerley. The last three 
named are new representatives and will 
cover the following territories: G. J. 
Knell, Texas, Missouri, Arkansas, Ten- 
nessee, Oklahoma and Kansas; J. L 
Kerley, Texas, Missouri, Arkansas, Okla- 
homa, Kansas and Colorado, and W. H. 
Meyers, Michigan, Ohio, West Virginia, 
Kentucky and Tennessee. 

At the annual banquet the speakers 
were W. B. Griffin, James G. Ludlum, 
George H. Edwards, Curtis Johnson, of 
the Manternach Co., advertising agents 
for Holmes & Edwards; D. L. Katten- 
baum, advertising manager of the B. F. 
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Goodrich Tire Co.; H. E. Wheeler, ad- 
vertising manager of McCallum hosiery. 








A Unique Desk Set 


illustrated herewith is 

a souvenir of two events: the first 
shipment of rubber to arrive in the 
United States from the Far East, and 
the laying of the keel of the first Good- 
year Zeppelin. The rubber from which 
the tire contained in the set was made 
was brought to Los Angeles in the Graf 
Zeppelin on her round-the-world voyage. 
From Los Angeles it was brought by 
special plane to Akron, Ohio, the entire 
time from Tokio to Akron being four 
days, 21 hours and 47 minutes. 

In commemoration of this 


HE desk set 


epochal 


eo 
STs) 


Cincinnati Jewelry Plant Badly 


Damaged by Fire 


CINCINNATI, Jan. 18.—A _ 10-blow 
alarm was sent to the Fire Tower by 
Marshals Franks and Hilsinger, when 


they reached the four-story stone struc- 
ture at 3rd and Vine Sts., occupied by 
the Gustave Fox Co., jewelry manufac 
turer, shortly after midnight, Thursday. 
Smoke was pouring from a number of 
windows in the establishment and was 
caused by a fire of unknown origin which 
started in the basement of the struc- 
ture. 

At least half a dozen firemen 
overcome by smoke when a brigade en- 
tered the lower part of the building in 
an effort to locate the source of the fire. 


were 





A SOUVENIR OF TWO AIRSHIP EVENTS 


flight P. W. Litchfield, president of the 
Goodyear Tire & Rubber Co., had a 
special mold of the new Goodyear Double 
Eagle tire made, miniature in size, but 
exact in every respect, from this rubber. 
Twenty-five of these tires were made 
and then the mold destroyed. 

The Cowell & Hubbard Co., jewelers, 
Cleveland, Ohio, were then commissioned 
to make a special trophy as depicted in 
the photograph. The airship is made of 
sterling silver and is an exact miniature 
reproduction of the new Goodyear 
Zeppelin showing several departures 
from the Graf Zeppelin, most notable 
being that the passenger and engine 
cabins are inclosed within the ship rather 
than suspended below. The landing mast 
is made of brown copper and the landing 
field is made of green copper. The 
trophy is mounted on a base of Amer- 
ican walnut and made into a practical 
desk ornament. 

The 25 sets were presented to some of 
the notables who attended the laying of 
the keel of the Goodyear Zeppelin at 
Akron on Oct. 31. 








Richardson’s jewelry store, Dover, 
Ohio, has been moved a few doors east on 
W. Third St. to the Bexley Theater build- 
ing. In the new location the store has 
a more spacious front and considerable 


floor space has been added. 


This was extinguished by a squad of 
15 firemen who were compelled to don 
helmets and masks in order to pull a 
number of water hoses into the imme- 
diate section of the basement where the 
fire started. 


The extra companies which were 
called by the 10-blow alarm soon had 
the fire under control and the loss was 


estimated by Leonard Fox, president of 
the company to be $5,000. Mr. Fox and 
his brother Milford, vice-president of the 
establish- 


concern, were called to the 
ment by firemen. The first alarm was 
turned in by Louis Roberts, merchant 


coming 
building, 


policeman, who detected smoke 
from the upper part of 


while making his rounds. 


the 








receipts at 50 selected cities 
country for December 
of $812,479.06 or 


Postal 
throughout the 
showed an increase 
2.05 per cent over those for December, 
1928, according to the Post Office De- 
partment. The total receipts for De- 
cember were $40,784,848.98 as against 
$39,972,369.92 for the corresponding 
month of 1928. The six leading cities 
with their percentages of increase were: 
Des Moines, Iowa, 25.61 per cent; Day- 
ton, Ohio, 12.61 per cent; Denver, Colo., 
10.94 per cent; Los Angeles, Cal., 10.43 
per cent; Atlanta, Ga., 8.43 per cent; 
and Grand Rapids, Mich., 8.43 per cent. 
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Gem and Jewelry Paragraphs in New Tarift Bill 


Senate Places Rough Diamonds on Free List and Duty on Cut 
to 10 Per Cent—Jewelry Paragraph Adopted in Same Form as Suggested by 


WASHINGTON, D. C., Jan. 21.—With 


very little debate the Senate early this 
week placed rough diamonds on _ the 
free list which was proposed by the 
Senate Finance Committee instead of 


placing a duty on them of 10 per cent 
as provided in the bill as it passed the 
House. 

Cut diamonds were reduced from 20 
to 10 per cent as also provided by the 
Senate Finance Committee in its original 
report. A similar reduction was also 
made for pearls, cameos and rubies. 

The rough diamond paragraph as it 
finally passed the Senate and is on the 
free list now reads: 

Par. 1668. 


cious stones, 


Diamonds and other pre- 
rough or uncut, and 
advanced in condition or value 
their natural state by cleaving, 
ting, cutting or other process, whether in 
their natural form or broken glaziers’ 
and engravers’ diamonds, any of the 
foregoing not set, miners’ diamonds, and 
diamond dust. 

When the question of putting 
monds on the free list came up for 
discussion Senator McKellar of Ten- 
nessee, said: “This is the amendment 
by which the Republican Party proposes 
to put diamonds on the free list for the 
benefit of the farmers.” Senator Smoot 
of Utah, replied: “That is merely poli- 
tical talk.” McKellar replied: “But it 
is the truth.” Then Smoot said: “No, 
it is not done for that reason at all as 
the Senator knows.” There was _ no 
further discussion but the amendment 
was adopted without further parley. 

Par. 1528 as it finally passed 
Senate now reads as follows: 

Par. 1528. Pearls and parts thereof, 
drilled or undrilled, but not set or strung 
(except temporarily), 10 per centum ad 
valorem; diamonds, coral, rubies, cameos, 
and other precious stones and semipre- 
cious stones, cut but not set, and suitable 
for use in the manufacture of jewelry, 10 
per centum ad valorem; imitation precious 
stones, cut or faceted, imitation semi- 
precious stones, faceted, marcasites and 
imitation marcasites, imitation half pearls 
and hollow or filled imitation pearls of 
all shapes, without hole or with hole part- 
ly through only, 20 per centum ad va- 
lorem; imitation precious stones, not cut 
or faceted, imitation semiprecious stones, 
not faceted, imitation jet buttons, cut, 
polished or faceted, imitations of opaque 
precious or semiprecious stones, with flat 
backs and tops, cut and polished, but not 
faceted, 60 per centum ad valorem; imita- 
tion solid pearls and iridescent imitation 
solid pearls, unpierced, pierced or par- 
tially pierced, loose, or mounted, of 
whatever shape, color, or design, shall 
bear the same rate of duty as is appli- 
cable under paragraph 1503 to beads of 
the same character. 


The Senate also adopted the jewelry 


not 
from 
split- 


dia- 


the 





Finance Committee 


paragraph of the Tariff Bill as sug- 
gested by the Finance Committee put- 
ting a duty of 80 per cent on jewelry 
made wholly or in chief of gold and 
platinum. Senator Copeland of New 
York wanted a reduction in the price of 
cheap jewelry and stated that he would 
offer an amendment later. 

Also on motion of Senator Copeland 
the rate on imitation pearls valued at 
not more than % cent each and not more 








than 5 cents an inch was reduced from 
90 to 60 per cent. 

Hold Dinner Dance 
Vembers and Guests of New Jersey Retail 


Jewelers’ Association Enjoy Annual 


Social Event at East Orange 


EAST ORANGE, N. J., Jan. 22.—The 
New Jersey Retail Jewelers Association 
held its annual dinner dance last eve- 
ning in the Hotel Suburban this city. 
with 200 jewelers and their friends 
present. Dinner was served at tables 





PRESIDENT 


HARTDEGEN, 


RICHARD P 


grouping six and 10 and dancing inter- 
spersed the courses. 


’alms, ferns and fresh flowers were 
the decorations behind which an or- 
chestra of 10 pieces syncopated. Num- 


bers by professional talent filled up a 
portion of the time. 

The committee in charge consisted of 
Carl] A. Lund, chairman; William Baird, 
Mrs. Leuella Koons, A. J. Jaeckle, H. V. 
-aul, Theodore Frost, Paul de la Russe- 
uille, Jean R. Tack, Michael Cohn, Louis 
Haimann and Richard P. Hartdegen. 
the State president. The committee was 


Diamonds Is Reduced from 20 


gratified with the undertaking which 
was a decided social success. No speeches 
were made, the entire evening being 
given over to the dinner, an entertain- 
ment program and dancing. During the 
evening a quintette of jeweler members 
also entertained with several songs. 

Many of the members from the south- 
ern part of the State were in attendance 
in spite of the bad weather. 








Trade 


Retail 


Association Holds Interesting 


Jewelry 


Southeast 
Meeting at Los Angeles 


Los ANGELES, Jan. 16.—The Southeast 
Retail Jewelers Trade Association met 


last week at Cole’s Cafeteria, Hunting- 
ton Park. There were 52 jewelers 
present. 


Several letters of commendation were 
ordered sent out among them being one 
to the Better Business Bureau of Los 
Angeles, expressing the jewelers’ ap- 
proval of the good work of the Bureau. 

Daniel Dougherty, of the Better Busi 
ness Bureau, was the principal speaker 
of the evening. He spoke of the work 
of the Bureau in broadcasting over seven 
large stations, concerning fake jewelry 
auctions, ‘“‘wholesalers’”’ who retail by 
means of courtesy cards, and showed 
how the Bureau had compelled “watch 
hospitals” to change their advertising 
not to the $1 feature 
of their ads. 

In a round table discussion which fol- 
lowed, Mr. Dougherty was asked many 
questions by the jewelers and they re- 
ceived explanations on several intricate 
problems. All members voiced their 
disapproval of unfair practices during 
the recent holidays which had been bared. 


copy so as stress 








Diamonds and Jewelry Lost Last 


June by Portland, Me., Jeweler 
Found in Ash Heap 


Boston, MAss., Jan. 17.—A traveling 
case containing more than $10,000 worth 
of diamonds and jewelry lost last June 
by B. G. Couri, Portland, Me., was found 
yesterday near an ash heap at the road- 
side on York St., York Corner, Me. The 
finder was a boy 11 years of age. 

The case had been placed by Mr. Cour: 
on the running board of his car in Ports- 
mouth June 27. Mr. Couri started for 
Portland, and forgot about the case until 
he reached York when he discovered that 
it was missing. The boy, Raymond 
Bone, was searching near a rotary sta- 
tion, and while looking for old batteries 
came upon the case. The boy’s father 
got in touch with Mr. Couri who imme- 
diately went to York Corner to claim 
his property. 
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A Daring Hold Up 


Bandits Invade Fifth Ave., New York, Office 
Building But Get Little Loot 


Although they bound and gagged a 
girl secretary after forcing her to open 
a safe, two smooth and daring bandits 
escaped with gems valued at less than 
$100 when they visited the office of Fred 
Chafran, dealer in precious stones, on 
the 19th floor of the Empire Trust Co. 
building, 580 Fifth Ave., New York, last 
Thursday morning. 

The girl, Laura Goldner, 24, was in 
the office alone when the bandits entered 
and confronted her with revolvers. 
They then forced her to open the safe, 
which contained chiefly ledgers and 
records, and removed a diamond paper 
which contained a few loose emeralds. 
Other valuable gems had been taken 
from the office previously. Miss Goldner 
was bound to a swivel chair, and the 
bandits made their departure. 

The girl managed to pull the chair to 
the door of an adjoining office and the 
sound of her kicking aroused the oc- 
cupants who telephoned the building 
superintendent. The latter gave the 
alarm to the police, who surrounded the 
building, but their efforts were fruitless 
as the robbers had evidently escaped 
before the alarm was given. 

Miss Goldner visited the Rogues’ 
Gallery but could not identify any of 
the pictures as likenesses of the holdup 
men. Finger-prints and a pair of gloves 
left behind by one of the thieves are 
serving the police as clues. 

An odd angle to the robbery is that 
Herman Satz, whose office is next to 
Mr. Chafran’s, related that he was called 
on the telephone several Sundays ago by 
someone representing himself as a buyer 
from the South who asked him to show 
some stones in his office. On account of 
the holiday Mr. Satz refused to leave 
his home, and he expressed the opinion 
that the thieves who invaded Mr. Chaf- 
ran’s office might be the same bandits. 








Man Trapped in Providence Jewelry 
Factory and Held on Larceny 
Charge 


PROVIDENCE, R. I., Jan. 18.—Manufac- 
turing jewelry circles of this city have 
been excited the past week over the 
clever capture of a jewelry thief, the 
arrest of an alleged fence and the re- 
covery of rings valued at nearly $1,000. 
It is believed that the arrests will result 
in the clearing up of several robberies 
that have been reported during the last 
few months by manufacturing jewelry 
concerns. 

For some time past the LaSalle Ring 
Co., 107 Stewart St., has been missing 
rings and stock and the case was placed 
in the hands of a local private detective 
agency which has stationed a man in the 
factory every night. Giustino Tortolano, 
one of the proprietors of the LaSalle 
Ring Co., arrived at the plant last Mon- 
day morning a few minutes after 7 
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o’clock and relieved the detective who 
had been on duty all night. 

After the guard had left, Mr. Tor- 
tolano was successful in imprisoning an 
alleged thief in the stock cage and turn- 
ing him over to the police. 

The police took the prisoner to head- 
quarters, where he gave his name as 
Vittorio Di Alfonso, 37 years old, and 
as a result of a grilling the police went 
to the home of a retail jeweler, where 
they said more than $9,000 worth of 
silver and rings were found, that Di Al- 
fonso is said to have acknowledged to 
the police he stole and delivered to the 
jeweler. 

Mr. Tortolano made the statement 
that before the detectives were through 
they were going to arrest everybody who 
had any of the stolen property. Shortly 
after this statement was made, two 
large boxes mysteriously appeared on 
the veranda of Di Alfonso’s home. 
Mrs. Di Alfonso found the boxes and 
called the police. They opened them and 
discovered more of the property belong- 
ing to the LaSalle Co. and also nearly 
100 gross of rings that were later identi- 
fied as having been stolen from the fac- 
tory of the Progressive Ring Co. 

In Sixth District Court Di Alfonso 
was charged with breaking and entering 
the shop of the LaSalle Ring Co. on the 
nights of Jan. 9 and 13 and also with 
the larceny of a lot of rings from the 
Progressive Co. on Dec. 1. He pleaded 
guilty to the two charges of breaking 
and entering and was held for the grand 
jury and in default of bail of $2,000 in 
each case he was remanded to the Provi- 
dence County Jail. On the charge of 
larceny he pleaded not guilty and was 
held in $1,000 for trial, Jan. 28. 

The accused “fence” was held in 
$2,000 each on two charges of receiving 
stolen property. On a plea of not guilty 
to each he was ordered to appear for 
trial on Jan. 28 and he furnished bail 
after being locked up overnight. The 
LaSalle Ring Co. has brought civil suit 
against the jeweler in the sum of $7,500 
and has placed an attachment for that 
amount on property belonging to him. 








Window Smasher Escapes After 


Attempting to Rob Philadelphia 
Jewelry Store 


PHILADELPHIA, Jan. 18.—A_ burglar 
who attempted to break into the install- 
ment jewelry store of Tappin, Inc., 1208 
Chestnut St., escaped without booty as 
he dodged police bullets in a chase of 
several blocks. 

A taxicab driver, sitting in his cab 
about 50 feet from the store early in 
the morning, heard the crash of glass 
and saw a man attempting to open the 
door in which he had broken a section 
of a glass panel. The driver jumped 
from the cab and ran toward 13th St. 
to call a policeman, but the robber heard 
him and ran in the same direction. 

The taxi man found Policeman Con- 
roy who started after the burglar. 
Conroy fired several bullets at the man 
when he disregarded orders to halt, but 


7 


missed the fugitive. At Ludlow St. the 
man dodged into an alley and escaped 








Bandits Get Loot 


Diamonds and Watches Taken in Hold Up 
at Portland, Ore., Jewelry Store 
PORTLAND, ORE., Jan. 17.—Two rob- 
bers who knew diamonds, and did not 
even stop for cash in an open safe, held 


up the jewelry store of H. J. Altstock, 
145 Park St., Portland, last Monday 
morning, and escaped with a tray of 


diamonds valued at about $15,000, and a 
tray of watches. 

Mr. Altstock had stepped out of the 
store, which is on the ground floor, for 
a few minutes, leaving his sister ana 
a niece on duty. The robbers, both 
armed, stepped in, and while one held 
the door and kept the women covered, 
the other scooped the jewelry from the 
window into a large paper shopping 
bag. Then they both bolted from the 
door, ran east on Morrison St., and dis- 
appeared in the traffic. 

The robbery did not take over a 
minute, and the clerks noticed very little 
about the robbers except that one man 
was taller and older than the other. A 
would-be customer reported that she 
tried to enter the store, and that one of 
the robbers held the door from the inside. 
W. F. Ross, of the jewelry manufactur- 
ing firm of Ross & Green, 362 Alder St., 
nearby, told police he had seen two sus- 
picious looking men loitering on the 
corner when he went to work, and that 
they were the men he saw running from 
the Altstock store later. He could 
identify them, he stated. 
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Window Smasher Sent to Prison for 
Long Term After Robbing Rochester, 
N. Y. Store 


ROCHESTER, N. Y., Jan. 13.—George 
Koschu of Erie, Pa., a third offender was 
sentenced to 10 years in Auburn Prison 
by Judge William C. Kohlmetz last week 
after he had been tried and found guilty 
of smashing the plate glass window at 
the store of D. Present, 91 Main St. E. 
Jewelry valued at $100 was missing 
after the burglary, which occurred Nov. 
28 last. 

Koschu at first pleaded guilty, but 
withdrew his plea and stood trial. A 
jury found him guilty of burglary, third 
degree. The Monroe County probation 
office reported after an investigation that 
he had been convicted of burglary in 
Middlesex County, N. J., in 1915 and of 
the same offense in Syracuse, N. Y., 
later. Under the Baumes law, 10 years 
was the minimum sentence Koschu could 
receive. 

Koschu’s arrest and conviction was the 
first after a long series of window smash- 
ings in which downtown and neighbor- 
hood retail jewelers have been victims. 
The attacks, coming at night, were car- 
ried out without leaving any traces. 
Koschu, however, was not believed by 
police to have been implicated in any of 
them. 
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A REAL SACRIFICE SALE 
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Escape with Loot 


Two Well Dressed Bandits Overpower New 


York Jeweler and Steal Merchandise 
W orth $6,000 


Wasting no time in pretense two 
young and well-dressed bandits entered 
the store of Stanley J. Kramer, 565 W. 
145th St., in the Washington Heights 
section of New York city on Tuesday 
morning, bound and gagged the pro- 
prietor and escaped with gems valued 
at $6,000. 


Mr. Kramer was alone in his shop 
at 10 o’clock in the morning when the 
holdup men made their appearance. 
They immediately flashed revolvers, 


ordered the jeweler to make no outcries 
and forced him to the rear of the store. 
He was then bound hand and foot and 
gagged with a handkerchief. While one 
of the thugs stood guard as Mr. Kramer 
leaned helplessly against the wall, the 
other bandit hurriedly went through the 
showeases and dropped rings, watches 
and other jewelry into a traveling bag. 
Both holdup men then fled. 

Pounding the wall with his elbows, 
the jeweler attracted the attention of 
a laundryman next door, who freed Mr. 
Kramer from his bonds. The police 
were called, but the thieves had the ad- 
vantage of an early start. Mr. Kramer 
reported that the jewelry taken by the 
thieves was not insured and went to 
police headquarters in an effort to iden- 
tify the robbers through Rogues’ Gallery 
photographs. 








Thieves Steal Tray of Diamond 


Studded Watches from Providence, 
R. I., Jewelry Store 


PROVIDENCE, R. I., Jan. 18.—Sneak- 
thieves this evening stole five diamond 
studded platinum wrist watches with a 
wholesale value of $3,100 from the store 
of the Quinn Jewelry Co., Inc., 179 Wey 
bosset St. Isidore Kritz, a salesman in 
the store, told the police that at about 
5.15 o’clock three young men came into 
the store to have a pocket watch re- 
paired. While they were waiting for 
the watch, Mr. Kritz engaged in 
wrapping up a bundle for another cus- 
tomer. 

One of the young men left suddenly, 
followed by the other two in a few min- 


was 


utes. Wondering what was the cause 
of this hurried departure, Mr. Kritz 
discovered that a bolt on a small door 


opening into a display window on the 
Union St. side of the store had been 
opened and an examination revealed 
that a tray containing five watches was 
missing. 

Four of the watches were valued at 
$500 each, and the fifth, with a diamond 
studded bracelet attached was valued at 
$1,100. They were the property of a 
New York jewelry concern, and had been 
received by the local store a few days 
ago on memorandum. The police were 
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immediately notified but no trace of the 
trio was obtained. 








Output of Manufacturing Industries 
Reaches New High Record in 1929 


WASHINGTON, D. C., Jan. 17.—Mea- 
sured by quantities the output of our 
manufacturing industries last year 
broke all previous records, being 8 per 
cent higher than in 1928 according to 
Secretary of Commerce Lamont. The 
output of the manufacturing industries 
which the secretary called the most im- 
portant single indicator of ‘economic 
activity, showed an increase of approxi- 
mately 20 per cent over 1923 which was 
an active year. 

The secretary called attention to the 
fact that business history of the past 
year recorded the continuation of a 
movement which has been substantially 
unbroken for an_ exceptionally long 
period. He expressed his confidence of 
the continuance of prosperity this year. 








Auction Jeweler and Public Official 
Granted Permission to Appeal from 
Conviction on Extortion Charge 


SYRACUSE, N. Y., Jan. 20.—David H. 
Kahn, auction jeweler, was granted 
permission to appeal to the Court of 
Appeals according to a decision handed 
down by Justice Irving R. Lehman of 
that court. The court has also granted 
permission for the release of Kahn, and 
Emil H. Klein under bail pending de- 
cision by the high court. 

The decision in Kahn’s case was based 
on the ground that their lawyers were 


refused the right to cross-examine a 
witness. 
Klein who is a defendant with Kahn 


was a public official and some time ago 
both were found guilty on charges of 
extorting funds from an employe of a 
bank. 








Designation of Pearls 
The “Chambre Syndicale de la Biijou- 
, Joaillerie, Orfévrerie de Paris et 
des Industries qui s’y rattachent,” has 
just addressed to its adherents the fol- 
lowing circular: 


terie 


“A certain amount of errors regarding 
the designation of pearls has lately been 
noticed, therefore the ‘Chambre Syndicale 
de la Bijouterie, de la Joaillerie et de 
V’Orfevrerie de Paris’ (Board of Trade 
of Jewelers, Gold and Silversmiths) con- 
siders it its duty to call the following 
points to the attention of the members 
of the corporation. 

“Our professions, by virtue of the 
probity of their members and of the 
guarantee afforded by the governing 
laws, have at all times inspired the pub- 
lic with the greatest confidence. 

“Jewelers, gold or silversmiths always 
indicate exactly the designation of each 
of the objects offered for sale, and the 
traditional honesty of retailers compels 
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them to specify to their clientele the 
nature of the goods they sell. 

“Just as a buyer should not be led to 
believe that a piece of jewelry is in gold 
when it is only gold-plated, it is impor- 
tant that the exact nature of the pearls 
offered for sale be specified: 

“1 Pearls or Real Pearls. (Indeed, the 
name of pearl is sufficient to designate 
natural pearls, which, as constantly used 
in our trade, implies the word real.) 

“2 Cultivated Pearls. It is particu- 
larly essential that customers should 
know that cultivated pearls are consti- 
tuted by round pieces of worthless ma- 
terial, artificially introduced into oysters 
and covered by a usually very thin coat 
of pear] matter. 

“This is not only a moral obligation, 
but an obligation imposed by the law, 
which prescribes that exact specification 
of all goods offered for sale be given. 
our 
Soard of 


“Consequently members of cor- 
poration are invited by our 
Trade to: 

“1 Demand of their suppliers that the 
exact nature of the goods sold be speci- 
fied on invoices, that is, either ‘Pearl’ 
or ‘Real Pearl’ or else ‘Cultivated Pearls’ 
without any other designation. 

“2 Clearly specify to their customers 
the nature of the pearls sold and, in 
order to release their responsibility and 
eventually to avoid trouble, state on their 
invoices: ‘Pearl’ or ‘Real Pearl’ or else 
‘Cultivated Pearls,’ without any other 
designation. 

“Under these conditions only shall we 
be able to maintain the reputation of 
honesty which is publicly enjoyed by the 
Corporation and shall we see our cus- 
tomers continue to visit our shops with 
full confidence.” 

L’Industrie Belge du from 
which the above circular is quoted, com- 
ments in part on the matter as follows: 


Diamant, 


“Moral order is the motive which has 
caused the ‘Chambre Syndicale de la 
B.J.O.” to issue the above circular. 

“A coincidence, the highest jurisdic- 
tion of France, the Court of Cassation, 
has just confirmed the judgment ren- 
dered by the Court of Appeal upon this 
question. 

“The seller must clearly state what 
he is selling, and the Court of Cassation 
makes a distinction between fine pearls 
and cultivated pearls. 

“This time it is definite and no dis- 
cussion thereover is any longer possible.” 





for Silver Bars 


Market Prices 

The following are the quotations for 
silver bars in London and New York 
as reported for the past week: 


Selling Price 


London T S. Gov’t Vew York 


Date Official Assay Bars Official 
Jam 24... 21% 48 $5 56 
i | ee 21% 485% 4H 1, 
16 . 21 1‘ 48 3, 4/ 
Pi sic, 2a 47 3% $5 
18 . 2038 $7 5, $514 
Wes CER 47% $5 3% 
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EDWARD STARKE & CO. 
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PATTERSON & STARKE 
65 Nassau Street New York 
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DRILLED PEARLS 
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Greatest Sterling Year 


Consumption of Silver in the Arts Ten Per 
Cent Greater in 1929 Than in 
Previous Year 

In sharp refutation of reports ema- 
nating from Mexico that the use of 
silver in the arts is on the decline is the 
announcement by the Sterling Silver- 
smiths Guild of America that the con- 
sumption of solid silver increased 10 per 


cent in 1929 over the previous year. 
The arts and industries of the United 
States and Canada consumed nearly 


37,000,000 ounces of silver last year, the 
high mark for all time, the previous rec- 
ord having been 33,500,000 ounces in 
1928. 

Sterling silverware consumption for 
household use with an increase of al- 
most 8 per cent was, as usual, the larg- 
est single factor, both here and abroad. 
The chemical and photographic indus- 
tries -used together about 10,500,000 
ounces, also showing a small increase 
over the preceding year. It is interest- 
ing to note that, despite increased sales 
of pewter during the past year, the con- 
sumption of sterling and high grade 
plated ware showed no ill effects but 
rather made large gains. 

Factors favoring an optimistic view 
for the new year are the remarkable way 
in which retail sales of sterling stood 
up in the Christmas season despite the 
financial depression, and also the almost 
complete absence of distress prices. 
Other reasons for the growing demand 
for sterling during the past year may 
be laid to the tendency of people to buy 
for themselves and not limit their silver 
purchases to gift purposes, and also to 
the growing practice of acquiring new 
sterling to supplant mismatched and in- 
complete home equipment so as to bring 
about a correct and harmonious collec- 
tion in conformity with modern taste. 








New York Jewelers Acquire Interest 
in Florida Concern 


The house of Van Cleef & Arpels, Inc., 
which opened a jewelry store on Fifth 
Ave., New York, several months ago, 
has acquired an interest in the Green- 
leaf & Crosby Co., Inc., with stores lo- 
cated in The Breakers and the Royal 
Poinciana, Palm Beach, as well as at 
Miami Beach and Jacksonville, Fla., it 
was announced this week. The transac- 
tion involved about $1,000,000. 

The Greenleaf & Crosby Co. was 
founded in Jacksonville more than 60 
years ago and was the parent unit of a 


system which was later extended to 
Palm Beach and Miami. Van Cleef & 
Arpels, Inc., have been prominent in 


-aris for many years and the opening 
of their shop in New York signalized 
their entrance as an American jewelry 
organization. 

It was announced that the present 
personnel of both organizations will re- 
main the same, except that it will be 
augmented by an enlarged staff. Frank 
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E. Karelsen, Jr., of New York, is presi- 
dent of the combined companies. Charles 
Fuller, president of the Greenleaf & 
Crosby Co., will remain in charge of 
The Breakers store and Milton Fuller, 
vice-president, will remain in charge of 
the Miami Beach establishment. 








Maiden Lane Outing Club Plans for 
Mid-Winter Dinner on February 13 


The members of the Maiden Lane 
Outing Club, New York, were informed 
last week that the organization will hold 
its sixth annual winter affair at the New 
York Athletic Club on Thursday eve- 
ning, Feb. 13. From present indications 
this affair promises to surpass anything 
the organization has ever attempted. 

As usual, dinner will be followed by 
an entertainment which promises to be 
unique and enjoyable. Heretofore the 
organization has held its winter affair 
at various hotels, and it was only 
through the efforts of several members 
that the use of a dining room in the 
beautiful new headquarters of the New 
York Athletic Club was obtained. This 
club is located at Seventh Ave. and 
57th St. 

Tickets can be secured from the fol- 
lowing officers and members of the com- 
mittee: George Frey, president, 21 
Maiden Lane; Leo Leddy, ‘vice-president, 
9 Maiden Lane; J. L. Grant, secretary- 
treasurer, 307 Fifth Ave.; Harry Ander- 
son, 1 W. 47th St.; Jack Keenan, 21 
Maiden Lane; John Wirth, 15 Maiden 
Lane, and “Andy” Anderson, 10 W. 
17th St. 








Feature of 


Fashion Show Will Be 
Joint Convention of Oregon and 
Washington Jewelers Next April 


PORTLAND, ORE., Jan. 17.—The joint 
convention of the Oregon and Washing- 
ton jewelers, will be held April 13, 14. 
and 15, at Portland. A program of 
speeches and discussions, is being ar- 
ranged under the direction of Carl 
Greve, Portland jeweler, who is chair- 
man of the Oregon State Retail Jewel- 
ers’ Association convention committee 
He will act with Julius Zell, president of 
the Portland Jewelers’ Club in making 
arrangements for the meeting. 

A fashion show is also planned, fea- 
turing jewelry, and there will be an 
exhibit of jewelry valued at more than 
$1,000,000. It is hoped by those in 
charge that at least 400 retail jewelers 
will attend the convention. Seventy-five 
manufacturers and distributors from the 
East are also expected here for the con- 
vention. 








In announcing the fact that a re- 
ceiver in equity had been appointed for 
the Arcade Gift Shop, Philadelphia, Pa., 
it was erroneously stated that the con- 
cern had assets estimated at $35,000. 
The receiver announces that the con- 
cern’s assets estimate $70,000. 
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BUSINESS RECORDS 


It is reported that William D. Tanner, 
London, Ky., is in bankruptcy. 

Arthur De Groff is offering creditors 
33 1-3 cents on the dollar. 

George H. Lohr, Philadelphia, Pa., has 
filed a voluntary petition in bankruptcy. 

The Richard Globisch Co., Milwaukee, 
Wis., is reported to be in bankruptcy. 

A receiver has been appointed for the 
business of Richard Brand, Middletown, 
Ohio. 

Watts & Sons, West Palm Beach, Fla., 
have filed a voluntary petition in bank- 
ruptcy. 

The Los Angeles Credit Jewelers, Los 
Angeles, Cal., is reported to be in bank- 
ruptcy. 

An involuntary petition in bankruptcy 
has been filed against Miller & Co., Inc., 
Portland, Ore. 

A voluntary petition in bankruptcy 
has been filed by Carl W. Middleton, 
Pomona, Cal. 

William D. Triplett, Ironwood, Mich., 
is reported to be in bankruptcy, and the 
business is being sold by the trustee. 

Frank A. Haff has been appointed 
State Court Receiver for the business of 
George E. Sibert, Waterloo, Iowa. 

The business of Jose Marinez, pro- 
prietor of El Topacio, San Antonio, 
Tex., has been sold out under execution. 

Involuntary bankruptcy proceedings 
have been instituted against the Enter- 
prise Jewelry Co., retail jewelers and 
pawnbrokers, Scranton, Pa. 

Bertram A. Hunt, Los Angeles, Cal., 
has made an assignment with release. 
The assets total $643, and the liabilities 
$1,086. 

Peter I. Deininger, Phoenixville, Pa., 
is reported to be in bankruptcy. The 
first meeting of creditors is scheduled 
for Jan. 28. 

A voluntary petition in bankruptcy 
has been filed by Harry F. Mehr, Salem, 
Mass. Assets are given as $2,070 and 
liabilities $3,003. 

La Vanite, Chicago, is offering a 
settlement of 33 cents on the dollar. 
Assets are said to total about $2,500 
and liabilities $10,800. 

William F. Chears, Ine., Sanford, 
N. C., is reported to be in bankruptcy. 
The first meeting of creditors will be 
held at Sanford, N. C., Jan. 28. 

The S. L. Orr Co., Inc., Macon, Ga., 
is offering a settlement of 25 cents on 


the dollar. Assets are estimated at 
$24,556, and liabilities at $32,972. 
Louis W. Schattenstein, Allentown, 


Pa., is offering a settlement of 40 cents 
on the dollar, to be paid 25 per cent in 
cash and the balance in 20 equal monthly 
payments. The value of the assets are 
said to be about $16,750 while the lia- 
bilities total over $19,000. 

Louis H. Oppelman’s, Inec., Rocky 
Mount, N. C., is offering a settlement of 
25 per cent cash, payable upon ac- 
ceptance by all creditors. Stock is esti- 
mated to be worth $6,590, accounts re- 
ceivable $14,402 and the fixtures at cost 
$1,000. The liabilities are estimated at 
$18,580. 
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THE: HOUSE - OF: STONES 


Not only do we lead the market in yi 


CAMEOS... 


but we are also one of the large im- 

porters of semi-precious and precious 
stones, specializing in ring stones 
suitable for men’s and women’s 
rings. 
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BARAD: METZ 


CFLLINE BLDG. 48 W. 48" STREET | 
IMPORTERS OF STONES 




























Upon your request our repre- 
sentative will call, or we will 
send you memorandum selec- 
tion of cameos or any other 
colored stone that will be 
of interest to you. 
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5464 + 5405 | 
THE CHANGEABLE RING 


A bea itif 11 combination of the single 
ond guard ring with the various 

more colorful calibre bands 

imple, revolving construction—ins ee 

ijustable for numerous occasions Pat. 





FINE gINGLE §TONES 


Baguette-Like 
The only ring that mount 
any size and number of 
round diamonds SQUARE 
It meets the present demand 
for baguette wedding rings 


Overlays 
Old gold wedding rings, cov- 
ered with the Klass & Com- 
< pany platinum or 18 K. 
white gold  shells—guaran- 


HAVE YOU ANY MERCHANDISE q | feed? to “be! we ‘orginal ring 


received with inside engrav- 
wedding band Pat. U. S. A 











at the price of a _ regular 
ing and stamping  unde- 


> 
= val cao 
that you want to convert into cash or into g receivables? ~ 
, oe KLASS & CO. 
> 


CONSULT 
4 Manufacturing Jewelers 
& Platinum Mountings, Wedding Rings 
and Special Orders. NEW YORK 


RUDOLPH SCHWEIGER, Broker 
49 MAIDEN LANE fel. John 5892 


> 45 W. 48th St., New York Tel. Bryant 6776 < 20 mA a 


BOURDIER - GUIOT - LOVEGROVE 


45 RUE DE CHATEAUDUN 
Phone: Trinite 33.66 
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Purchasing Agents for the 
Jewelry Trade have opened 
their centrally located office in 
Paris. 





Five Large Offices Perfect Light 


American Buyers will be made most 


PEARLS - DIAMONDS | ——_ 
COLORED STONES “Strict commission business done only” 
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PHILADELPHIA 


3urglars who attacked the safe of the 
J. N. Kerr Jewelry Co., New Castle, 
were unable to open the strong box and 
contented themselves by rifling show 
cases, escaping with goods valued at 
about $300. 

Members of the Philadelphia Jewel- 
ers’ Club are congratulating their officers 





on the move of the eclubrooms to 1010 
Chestnut St. from the former loca- 
tion, almost opposite. The new rooms 


are on the fourth floor and face north. 

W. J. Eroe, who for a half century 
conducted a jewelry store on New 
Castle’s main street, and was one of the 
best known jewelers in Lawrence county, 
has retired from business. He was the 
last of the older generation of business 
men of that city. 

Fire that menaced the establishment 
of John J. Herman at 735 Walnut St., 
was discovered in time by Mr. Herman 
to prevent serious loss. He smelled smoke 
coming from the basement and turned 
in an alarm, while he and his employes 
put the diamonds and other valuable 
stock in the safe. The blaze was ex- 
tinguished before it had a chance to gain 
much headway. 








PITTSBURGH 


H. H. Strotman, Kittanning, who filed 
schedules in bankruptcy has liabilities of 
$8,366 and assets of $19,591. Unsecured 
claims total $2,231 with $6,000 listed as 
stock in trade. The claims of creditors 
are all less than $500 each. 

Schedules in bankruptcy filed in the 
United States District Court here last 
week indicate that William C. Lardin 
has liabilities of $15,205 and assets of 
$30,573 represented by $15,000 in reai 


estate. Daniel Lardin has liabilities of 
$7,654 and assets of $10. There is no 
stock in trade. 


Suit has been entered here by Julia 
Johnston against the Norman Jewelry 
Co., for $15,000 damages for personal 
injuries. She claims that she slipped 
and fell on the company’s store floor in 
McKeesport and hurt her back and 
spine. She alleges that the floor was 
being cleaned when the accident hap- 
pened. 

An estate estimated to be worth more 
than $1,000,000 was left by James B. 
Shea, head of the Joseph Horne Co. 
according to his will filed here for 
probate. The property is given to his 
widow and two sons, C. B. Shea, vice- 
president of the concern, and Sidney M. 
Shea, headmaster of Lawrenceville 
Academy, Lawrenceville, N. J. 
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J. Frank Newman, secretary of the 
National Association of Credit Jewelers, 


Detroit, was in Pittsburgh last week 
and conferred with S. H. DeRoy, presi- 
dent of the national organization. Ar- 


rangements are moving forward for the 


annual convention to be held in Phil- 
adelphia, March 24 to 26, and there is 
every indication that it will be the 
largest gathering ever held by the na- 
tional credit body. Mr. DeRoy is leav 
ine for Detroit Feb. 1 where he will 
meet with the executive committee. 








NEW ENGLAND 


The stock of Humphrey & Co., jewel- 
ers, Bristol building, Purchase and 
Union Sts., New Bedford, Mass., has 
been sold to Sullivan, the Jeweler’s, 130 
Union St., New Bedford. 

Manuel P. Rose, proprietor of the Rose 
Jewelry Shop, 1571 Acushnet Ave., New 
Bedford, Mass., has sold out his business 
to A. P. Rose, who will continue under 
the same firm name. 

Nason Bros., jewelers, have taken over 
the establishment formerly occupied by 
Horace L. Humphrey & Co., jewelers, 
764 Purchase St., New Bedford, Mass. 
Nason Bros. will have the forma! open- 


ing of their new establishment about 
Feb. 1. 
The United Jewelry Co., Brookline, 


Mass., has been incorporated with a capi- 
tal stock of $50,000. There are 500 
shares with a par value of $100 each. The 
officers and directors are: President, Al- 
bert V. Johnson; vice-president, Alfred 
F. Reed; treasurer, Clarence L. Quimby. 

Charles E. Unwin, watchmaker, for 
15 years associated with the jewelry 
store of H. L. Humphrey & Co., 764 
Purchase St., New Bedford, Mass., is 
now located in the gift and leather goods 
store of C. F. Cushing, 586 Pleasant St., 
New Bedford. Mr. Unwin will carry a 
stock of watches, jewelry and novelties. 

Announcement has been made of the 
marriage of Miss Bertha Annabel Levy, 
daughter of Mr. and Mrs. Henry Levy, 
46 Fair St., Newburyport, Mass., and 
Reynolds Franklin Senior. connected 
with the Old Newbury Crafters, silver- 
smiths, Newburyport. The marriage 
took place on Jan. 16 with Rev. William 
L. Graham officiating. 

The jewelry store of Albert E. Allie, 
Franklin Square, Dover, N. H., 
tained a loss of about $500 by smoke in 
a fire which partly destroyed the Coogan 
Block in the business district of Dover, 
on the night of Jan. 14, causing a !oss 
of about $35,000. The cause of the blaze 
has not been determined. Losses are 
partly covered by insurance. 

John G. Davis, retired jeweler, died at 
the Odd Fellows Home in Concord, N. H.., 
last Thursday. He was 93 years old 
As a young man he was connected with 
a jewelry store at Washington, D. C., 
patronized by President and Mrs. Lin- 
coln, whom he often met, and he was 
one of the audience in Ford’s Theater 
on the night the assassin Booth shot the 
President. 


sus- 


WASHINGTON, 


Interest is running high at the weekly 
meetings of the Jewelers Duckpin 
League at present. Charles Schwartz 
& Son are leading with Galt & Bro. only 
one point behind. R. Harris, Seniors 
are in third place and four teams, Veily 
& Co., Castleberg’s, Von Steinner & 
Baumgartner, and Goldsmith & Co. are 
tied at present for fourth place. 
Washington jewelers are being visited 
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by agents of the Bureau of the Census 
who are canvassing the District of 
Columbia for information from retailers 
and wholesalers for the compilation of 
the first census of distribution author- 
ized by Congress in connection with the 
decennial census. The canvas which 
started here will cover the country. The 
50 agents making the Washington census 
will later be sent to various sections 
of the United States to supervise the 
work there. It has been announced by 
the Department of Commerce that infor- 
mation obtained from the census will not 
be disclosed, but will be used only for 
statistical tables. The census is being 
limited only to those establishments hav- 
ing annual sales of less than $60,000 
The larger stores will be visited later 








CANADA NOTES 


J. P. Dupois, Enreg. jeweler, Quebec, 
recently sustained a fire loss. 

The jewelry store of Kling Bros., 33812 
Yonge St., Toronto, was, on Jan. 13, 
badly damaged by fire which spread from 
a neighboring building. 

The annual dinner dance of the Ryrie- 
Birks Co. was held at the Royal York 
Hotel, Toronto, last Thursday evening. 
Mr. and Mrs. Earl Birks received the 
guests. J. Earl Birks and Rudolph 
Brown made addresses of welcome. 

A man 30 years old was arrested Jan. 


14 on a charge of robbery. He had 
purchased two diamond rings at the 
store of Kents, Ltd., 144 Yonge St., 


Toronto, and when paying an instalment 
it is alleged he stole three other rings 
valued at $800. 

Robert Benson and Robert O’Flaherty, 
Montreal, two robbers who are serving 
penitentiary sentences for stealing jew- 
elry valued at $1,500 from the jewelry 
stores of Joseph LeBlanc and Abraham 
Wallenstein, Montreal, last December, 
admitted that they had sold the stolen 
jewelry to a grocer for $500. The stolen 
jewelry was found in the grocer’s house 
and he was arrested and on Jan. 14 was 
committed for trial and released on bail 
of $5,000. 
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“Buy from the Cutters” 
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Emeralds 


Star Rubies 
Sapphires Star Sapphires 
Chinese Jade 


Black Opals Aquamarines 
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Precious Stones 


AMERICAN GEM & PEARL Co. 
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«--+-to be EXACT 


Copyright 1929 


King George V formally 
opened the Naval Parley 
in London. 


Each delegation has 
pledged the world to for- 
get politics, and make a 
sincere effort toward 
world peace and _ inter- 
national friendship. 
Because we have kept 
our pledges to our cus- 
tomers, we now number 
among them our truest 
friends. 
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10 West 47"Street 
New York. 
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ATLANTA, GA. 


E. P. Cimmero has opened a jewelry 
shop in the Connelly building, at the 
corner of Whitehall and Alabama Sts. 

R. O. Davis and his son, of Dalton, 
Ga., W. S. Davies, also of Dalton, and 
H. S. Banta, Newnan, Ga., were visitors 
in Atlanta during the week. 

James S. Harkey, of the Oneida Com- 
munity, Ltd., has returned to Atlanta 
from a visit to the factory. Guy V. 
Rogers, with the Waltham Watch Co., 
has also returned to the city from a 
trip through his territory. 

George E. Dary, manufacturers’ rep- 
resentative, has just been appointed 
representative of the James E. Blake 
Co., of Attleboro, Mass., manufacturers 
of sterling silver toilet ware and novel- 
ties. Mr. Dary will continue to handle 
the other lines which he has carried in 
the past. 

Paul Ewing, Parker Hamilton, and 
C. E. Johnson, all of Ewing Bros., whole- 
sale jewelers, are planning to attend the 
Elgin sales conference to be held in Cin- 
cinnati, Ohio, on Jan. 28 and 29. Ewing 
Bros. recently celebrated their 20th an- 
niversary in the wholesale jewelry busi- 
ness. 








BIRMINGHAM 


Albert Lawrence Ash, Jr., son of 
Aaron Ash, of A. & A. Ash, and Miss 
Gabriella Emma Eichold, daughter of 
Mr. and Mrs. Emanuel Ejichold, were 
married recently at the home of the 
bride’s parents, 64 S. Ann St., Mobile, 
Ala. A reception followed the ceremony 
and the bride and groom left on a honey- 
moon, after which they will be at home 
in Birmingham. Mr. Ash, the groom, is 
connected with the retail jewelry firm of 
A. & A. Ash, located at 1921 Second 
Ave., this city. 

3irmingham is now in the midst of the 
worst crime wave the city has ever 
known. Many stores are robbed nightly 
and numerous hold-ups are reported to 
the police. Hundreds of suspicious men 
and women have been arrested during 
the past few weeks on vagrancy charges 
and many have been held for investiga- 
tion. At present there are over 300 per- 
sons in the city jail either charged with 
vagrancy or being held for investigation. 
Notwithstanding th2 numerous arrests 
there has been no decrease in the num- 
ber of robberies and hold-ups nightly. 
Unemployment is given as the cause of 
much of the thievery being committed 
here and extra precautions are being 
taken by local merchants. 








At the annual meeting of the stock- 
holders of the National Bank of Com- 
merce, Wellington, Kan., held recently, 
E. B. Roser, wholesale and retail jeweler 
of that city, was selected as one of the 
directors. Mr. Roser was later chosen as 
president of the bank. 
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CAPITOL NOTES 


Senator Key Pittman has just in- 
troduced an amendment to the tariff bill 
providing for a tariff of 30 cents an 
ounce on the importation of silver. 


y of the progress made in 
overcoming the effects of the recent col- 
lapse of security values and maintaining 
at normal flow the currents of business 
activity will be made by the executive 
committee of the National Business Sur- 
vey Conference, which will meet at the 
Chamber of Commerce of the United 
States today (Jan. 23). 


* * 
A survey 


Figures which have just been made 
public by the Bureau of the Census 
comparing the Census of Manufactures 
for 1927 with that for 1925 shows that 
there has been a reduction in silver- 
smithing and silverware establishments 
in this country from 93 in 1925 to 84 
in 1927. Details of the Census for this 


industry in 1927 have just been made 
public. 
There were 1367 jewelry manufac- 


turers in the United States in 1927 com- 
pared with 1468 in 1925. In 1927 these 
establishments employed 24,116 persons 
compared with 23,837 employed in 1925 
according to detailed figures just made 
public by the Bureau of the Census as 
the final result of the Census of Man- 
ufactures for 1927. A preliminary state- 
ment on the census was made public on 
Feb. 15, 1929. 


~— + = 


Argument in connection with a trade 
mark for plated tableware was heard 
the latter part of last week by the 
United States Court of Customs and 
Patent Appeals in cases Nos. 2227 and 
2228 of the International Silver Co. 
against the American Silver Co. and 
the American Silver Co. against the 
International Silver Co. John P. Bart- 
lett argued for the International com- 
pany and Robert C. Mitchell for the 
American company. 
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Announcement by the United States 
Chamber of Commerce is to the effect 
that “survey of one retail trade of 
tremendous scope disclosed that con- 
sumers were buying more _ steadily 
than the retailers themselves. Mindful 
of the indirect effects all along the 
line of unnecessarily retarded buying 
by the retail outlets, the association 
decided to concentrate its efforts upon 


the retailer himself. The plain facts of 
the situation—normal volume of Christ- 
mas buying in that particular trade and 
favorable inventory situations through- 
out the country—are being brought for- 
cibly to the retailers’ attention.” 








LOS ANGELES 


Harry Saunders, manufacturers’ rep- 
resentative, accompanied by his wife, 
left for his regular spring trip in Pacific 
Coast territory. 

James Irving and 
week for the Orient 
will tour Asia and Europe. 
be gone six months. 

Ira W. Smith, manufacturers’ repre- 
sentative, with offices in the Rives build- 
ing, S. Broadway, started last week on 
his early spring trip over the Denver 
“swing.” 

Jack Roth, president of Jack Roth, 
Inc., left last week for a month’s trip 
up the Coast to Seattle from where he 
will go to Denver, coming back by way 
of Salt Lake City. 

L. M. Edwards, formerly traveling 
representative of the Alvin Corp., silver- 
smiths, has become associated with the 
E. W. Reynolds Co., and will handle 
silverware, clocks and jewelers’ mate- 
rials. 

C. B. Dunn, formerly at 
Washington Boulevard, has moved to 
2161% on the same thoroughfare. He 
is situated there only temporarily and 
probably will seek more suitable quar- 
ters. 

Arthur P. Care, head of the material 
department of the E. W. Reynolds Co., 
and president of the Western Material 
Dealers Association, has returned from 
the recent quarterly convention, held in 
San Francisco. The next meeting wili 
be held in Los Angeles some time in 
April. 

Among out-of-town buyers seen here 
last week, were A. J. Dutton, E. C. Ken- 
drick, Abaheim; F. B. King, Redlands; 
T. S. Lailey, El Monte; F. E. Stonson, 
C. C. Zilles and C. W. Middleton, 
Pomona; T R. Canada and John Parker, 
Huntington Beach; A. C. Ebert, Bell; 


wife sailed last 
from where they 
They will 


2819 W. 


E. Smith, San Bernardino; A. L. Lea- 
tart, Long Beach; G. G. Hallowell, 
Porterville; Frank Haener, Tulare; 
Glenn Averill, C. L. Runyon, J. Pard- 


and A. O. Fowler, 
Randall, Mon- 
Azusa, and G. 


more, D. Van Wert 
Huntington Park; F. K. 
rovia; L. T. Harnden, 
R. Finley, Compton. 
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USE YOUR 


BLUE BOOk— 


To Replace Your Depleted Stock 


“ . . . Some Jewelers overlook the first rule 
of retail merchandising . . . that a Store 
MUST have the goods which the public demands 
before they can do business, and further, that 


these goods MUST be on hand when they are 


wanted.”’ 


There is nothing more fatal to a Jewelers’ stand- 
ing than the reputation that he is out of “JUST 


ABOUT EVERYTHING ASKED FOR.” 


Blue Book Jewelers Always First 


THE NORRIS, ALISTER-BALL-BRIDGES CO. 


GARLAND BUILDING, CHICAGO, ILLINOIS 
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OF TABLEAUX IN THE 
PAGEANT OF _ TIME. 
WHICH CREATED 
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FAVORABLE 
COMMENT AT THE 
BANQUET OF THE 
CHICAGO JEWELERS 
ASSOCIATION 


MUCH 





C. J. A. Banquet 
(Continued from page 47) 


companies contributed time-pieces for 
this exhibit and in recognition of im- 
portance of the display, six concerns 
were there during the day to take sound, 
dialogue and silent pictures. These will 
be shown throughout the United States. 
A more detailed review of this exhibit 
will be found on pages 96 and 97 of this 
issue. 

In connection with the exhibit begin- 


SOUVENIR OF THE BANQUET 


ning at 11 o’clock and on the hour 
throughout the day a motion picture reel 
was shown for visitors. The picture, 
which illustrated the making of watches 
and the methods used in computing cor- 
rect time from the stars was shown 
through the courtesy of the Elgin Na- 
tional Watch Co. 

Perhaps no other occasion of this kind 
has received the publicity this has. In 
addition to the pictures secured by the 
six national news reel concerns a pro- 
gram of 30 minutes broadcast was ar- 





ranged for WJJD and this program car- 
ried features of the watch exhibit, parts 
of the program in the banquet hall and 
general information of value to the 
jewelry trade and of interest to the 
public. 








Material Dealers Meet in San Fran- 
cisco and Elect Officers 


SAN FRANCISCO, Jan. 16.—The quar- 
terly meeting of the Material Dealers’ 
Association was held last Saturday, at 
the Commercial Club in this city, Arthur 
Care, vice-president of the E. W. Rey- 
nolds Co., and Joseph Friedman were 
present from Los Angeles, while the local 
material dealers in attendance included: 
Leon Aurich and Bert Nordman of Nord- 
man & Aurich; Robert Myers and Harry 
A. Harris of Myers & Harris; H. Wil- 
liams of Williams & Petersen; Lee Myers 
of R. & L. Myers Co., and also A. V. 
Davidson, secretary of the organization. 

At the business session in the after- 
noon, Arthur Care was reelected pres- 
ident of the organization, for the third 
time. A. V. Davidson was reelected sec- 
retary and treasurer. After the dinner 
in the evening the party attended a 
theater. 








National Retail Credit Survey 


WASHINGTON, D. C., Jan. 20.—Stress- 
ing the wide demand for the results of 
the National Retail Credit Survey of 
the Department of Commerce and the 
practical value of this information to 
retailers in general, delegates from the 
National Retail Credit Association have 
petitioned the Department of Commerce 
to place the survey on a permanent basis. 

According to credit specialists, the 
lack of current credit information for 
the country as a whole is one of the most 
serious deficiencies in the statistical 
setup for distribution. Recurring statis- 
tics from which business trends may be 
determined are badly needed, it was 
pointed out, and the gathering of reports 


from a large number of retail stores on 
their sales each month, the percentage 
done on a credit basis, the extent of in- 
stalment sales, credit losses, the prompt- 
ness with which accounts are being paid, 
and related facts will be of extreme 
value to business. 

A regular compilation of the credit 
experiences of a large number of estab- 
lishments will be of real value as a 
chart for the individual business man in 
carrying on his specific enterprise, as 
well as give the desired current infor- 
mation on the condition of business and 
retail sales in general. 

According to the plan presented for 
consideration, current credit data will 
be gathered from six types of retail 
stores in 22 large cities throughout the 
country. 

The National Retail Credit Survey, 
a nation wide inquiry in all lines of 
retail trade, has recently been compiled 
by the Department of Commerce anée 
the reports are being compiled for pub- 
lication. This survey, which was begun 
in the fall of 1928, analyzes the net 
sales of approximately 22,000 establish- 
ments with total sales probably aggre- 
gating more than five billion dollars. 
Among the information obtained are the 
kinds and extent of retail credit, credit 
losses, use of credit bureaus, use of 
finance companies, extent of returned 
merchandise, extent of instalment credit, 
and collection percentages. The survey 
was undertaken by the department at 
the request of the National Retail! 
Credit Association and was carried on 
with the cooperation of more than 1000 
local credit bureaus. 








The Nebraska Retail Jewelers’ Asso- 
ciation will hold its annual convention 
in Omaha the latter part of February. 
The date has not yet been definitely set. 
The setting of the definite date for the 
Nebraska convention is being held up 
pending some other matters that it is 
thought might conflict, but the definite 
date will probably be announced within 
the next week or 10 days. 
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Where 


to 
Buy 


Merchandise, 
Machines, 


and Tools 











Buying Information for Store and Shop 


There is too much information to detail here. This Directory 
covers about sixty lines, alphabetically arranged. If you want 
new sources of supply for your jewelry stock, you find them in 
the Directory. If you want to add new lines of Art Leather 
Goods or Umbrellas, or anything in the alphabet between, look 
in the Directory. If you want a new tool, appliance or machine, 
the Directory tells you where to find it. If you need work done 
outside, the Directory gives names and addresses. 


All this information and more is com- 
pactly and handily placed in the 3 x 6”% 
inch, 332 page, 1929-30 edition of the 
Buyers’ Directory—yours for One Dollar 








Jewelers Publishing Corporation 


\N 239 West 39th St. New York City UY 
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Death of Hyman Brodkey 


Sioux City, Iowa, Jan. 18.—Hyman 
Brodkey, aged 76 years, who retired 10 
years ago after spending 30 years in 
the jewelry business in this city, and 
who had since been an active worker of 
the Jewish Association of Charities and 
well known business man, died last 
Sunday after a five weeks’ illness. 

Mr. Brodkey was a native of Russia, 
coming to this country as a young man 
and settling in Omaha. Two years 
afterward he moved here and had since 
resided in this city. 

His widow, two daughters and three 
sons survive. 


Clayton H. Fulmer 


EASTON, Pa., Jan. 17.—Clayton Henry 
Fulmer, retired jeweler, 340 Bushkill 
St., died last Saturday afternoon, of 
heart trouble following an operation. 

Mr. Fulmer who was 70 years old, 
was born in Easton. He started in busi- 
ness as a jeweler at Frenchtown, N. J., 
and was engaged in business there for 
several years. Mr. Fulmer then moved 
to Easton and conducted a jewelry store 
here for 40 years. At the time of his 
retirement five years ago, his store was 
located at Northampton and Sitgreaves 
Sts. He was then succeeded in business 
by his son, Leroy R. Fulmer, and the 
store was moved to S. 2nd St. 

Mr. Fulmer was a member of Easton 
Lodge, No. 152, F. and A. M., and Lam- 
bertville Commandery, Knights Templar, 
Lambertville, N. J. 

Mr. Fulmer is survived by a son, two 
daughters, one and two grand- 
children. 


sister 


Frank F. Davidson 

Boston, MAss., Jan. 18.—Frank F. 
Davidson, for more than 50 years identi- 
fied with Thomas Long Co. and widely 
known in religious and_ philanthropic 
circles, died today at his home in 
Auburndale. For years he had _ been 
treasurer of the Long company, and was 
at his office as recently as last Monday. 

Mr. Davidson was born in Salisbury, 
N. H., Sept. 12, 1856, his parents being 
Nathaniel and Mary Davidson. He was 
a member of the Auburndale Congrega- 
tional Church, and belonged to the 
Boston Chamber of Commerce and the 
Brae-Burn Country Club. 

As a lay preacher Mr. Davidson was 
widely known in and around 
where he frequently spoke in_ the 
churches. He was president of the Mer- 
rimac Street Mission, and at one time 
was closely associated with the Dover 
Street Mission. He was treasurer of 
the Gordon School of Theology and had 
been interested in the Dudley Bible In- 
stitute at Dudley. 

The surviving members of his family 
are his widow, three daughters, two 
sons, F. Forest Davidson, Jr., and Allen 
Davidson, both in the Long business, a 
brother, Charles W. Davidson, president 
of the Long company, and a sister. 


3oston, 
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Albert J. Cuny 


CHICAGO, Jan. 18.—The sudden death 
of Albert J. Cuny, jewelry engraver to 
the trade with offices on the seventh floor 
of the Heyworth building was a great 
shock to his many friends and associates. 
Mr. Cuny remained at home on Wednes- 
day on account of a serious cold and by 
Sunday pneumonia developed. He passed 


away at his home, 1705 Belmont Ave., 
on Sunday evening. 

Mr. Cuny was born in Chicago 49 
years ago. He learned the engraving 
trade from his brother. For over 18 


years he was connected with the jewelry 
shop of The Fair, and about three years 
ago he entered into business for himself. 

Deceased is survived by his widow and 
six children. Funeral services were held 
on Wednesday from Zuber Chapel and 
interment was at St. Joseph’s Cemetery. 


Champ J. Barth 


MINNEAPOLIS, MINN., Jan. 16.—Champ 
J. Barth, president of the Barth Co., 
Inc., manufacturing jeweler, this city, 
died suddenly last Saturday, a victim of 
pneumonia. Funeral services were held 


at the family residence, 5426 Fourth 
Ave. S., yesterday morning followed by 
services at the Basilica of St. Mary. 
Burial was made at St. Mary’s 


Cemetery. 

Mr. Barth was a native son of Chip- 
Falls, Wis., where he was born on 
Sept. 23, 1897. He came to Minneapolis 
with his parents at an early age where 
he attended the local and re- 
sided during the remainder of his life 

In partnership with F. G. Schloser 
Mr. Barth organized the firm of Barth 
& Schloser about 1917. This concern 
engaged in the manufacturing jewelry 
business, and continued up to 
years ago when there was a reorganiza- 
tion. At that time the Barth Co. was 
reorganized when Mr. Barth as presi 
dent succeeded to the business which is 
located at 100 N. 7th St. 

The deceased is survived by his widow, 
and daughter, a_ halt 
two sisters. 


pewa 


schools 


severa! 


one son one 
brother and 


Frank R. 
SANDUSKY, OHIO, Jan. 18.—F rank R. 
Montgomery, 74 years old and for many 
years in the retail jewelry business here, 
died recently following a long illness. 
He had been in health since 1925. 
Mr. Montgomery, when 10 years old 
played a muffled snare drum in a corps 


Viontgomery 


poor 


that supplied martial music when the 
body of Abraham Lincoln passed 
through Columbus, Ohio, enroute to 


Springfield, Ill. 
He had been identified with the jew 
elry business here almost a half century. 





Benjamin H. Ruben, owner of the 
Ruben Jewelry Shop, 453 Wabaha St., 
St. Paul, Minn., died recently in his 61st 
year from pneumonia. Mr. Ruben came 
to St. Paul in 1900 from Chicago. Sur- 
viving him are his widow, two sons, a 
daughter, and a brother. 


Osear Giessler 


21.—Oscar 
jeweler in 


NEWARK, N. J., Jan. 


Giessler, a manufacturing 


Newark for many years, died Jan. 11 
in the Waynesville Hospital, Waynes- 
ville, N. C. He had been making his 


home with a daughter at Balsam, N. C., 


since 1913. Burial was made in 
Waynesville. 
Mr. Giessler was born in New York 


city June 3, 1849, the son of Carl and 
Caroline Giessler. He received his edu- 
cation in Newark where he learned his 
trade with Carter Bros. later going into 
business for himself. 

He had been a member for 50 years 
of Lucerne Lodge of Odd Fellows of 
Newark. Members of the Waynesville 
Lodge of Odd Fellows officiated at the 
funeral services. 

In addition to his daughter, Mr. 
Giessler is survived by a son, four grand- 


children, one great grandchild and a 
sister. 
Ernest Trautman 
Los ANGELES, Jan. 16.—The charred 


body of Ernest Trautman, a jeweler of 
Santa Monica, was discovered in his bed 
by his wife. 

Mr. Trautman left his store, 1422 
Fifth St., at 10 o’clock, the morning of 
Jan. 13, and went to his home, 914 20th 
St., where he informed his wife that he 
did not feel well. Mrs. Trautman re- 
mained at the store throughout the day 
and when she arrived at her home, she 
found it filled with smoke and rushing 
into the home she found it in flames 
The fire was extinguished by the depart- 
ment and then the body of the jeweler 
was uncovered. 

No inquest was held as firemen and 
police investigating found death was due 
to heart disease and that the fire was 
caused by an electric device he had been 
using to assuage his ailment had set the 
bedclothes on fire. 

Funeral rites were held at the Wil- 
shire funeral parlors and interment was 
made yesterday at Inglewood Cemetery. 
The friends of the pioneer jeweler 
attested their love and esteem with 
generous contributions of flowers. 





A number of recent jewe! robberies 
have been reported to the London 
police. Recently $65,000 worth of 


diamond and platinum jewelry was 
stolen, in one case a bogus workman 
being the offender. Some of the towns 
on the south coast which have been 
particularly victimized by smash-and- 
grab motor bandits are establishing 
wireless installation at police stations 


by which means it is hoped to circulate 
instantly descriptions of jewel raiders 
who have made their getaway in high 
powered cars. Scotland Yard is plan- 
ning to link itself up by wireless with 
the headquarters of police forces 
throughout the kingdom. By the close 
cooperation of local authorities in each 
county through the medium of wireless 


the Yard hopes to be able to exter- 
minate the growing gangs of smash- 


and-grab thieves. 
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(Grand Prize— 
Paris) 


T.G 


New York Office 
542 Fifth Avenue 








Du Barry Goblet $4091 


OYAL gatherings those days brought forth the finest of napery, 
silver, china, and glassware. None but the best would do for 


Du Barry and her gay companions. 


Retaining all the luxury and beauty of that period, the Du Barry 
Goblet, so named for its source of inspiration, belongs in fashionable 
homes where only the choicest is acceptable. 


The Du Barry Goblet, #4091, is made of Hawkes Rock Crystal, and 
costs $600 a doz. net. Other goblets from $14.50 up per doz. net, 
provide a wide selection for every type of clientele. 


rs) 


HAWKES 


HAWKES @ CO. CORNING, N. Y. 


Makers of Rock Crystal Glassware for Over Half a Century p.cise coast Office 
140 Geary St. 
San Francisco 
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Planning a Gift Section 


A. few suggestions as to 


HERE are jewelers in all parts of the country 

who during the past few years have found the 

establishment of a gift section in their stores a 

wise venture. Some jewelers, however, are still skeptical 

about this matter and others hesitate because of the lack 

of room. Still others feel that such a department would 
not add materially to their business or prestige. 

A cursory survey, however, has indicated that where 

gift sections have been installed in jewelry stores and 
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given the same thought and attention as other depart- 
ments they have proved a success. Further than that 
the sections have often been fine business and prestige 
builders and in many respects a real asset to the stores 
in which they are located. 

To summarize the opinions and observations of some 
of those who have been successful in conducting gift sec- 
tions might prove interesting and helpful. Of course, it 
must be remembered at the outset that merchandising 
gift items and selling jewelry are different problems. 

In the selection of the head for the gift section some 
jewelers have found it advisable to ignore the employ- 
ment of a gift buyer, but instead have selected a sales- 





person from their own ranks—one possessing a knowl- 
edge of merchandise and selling methods. 

Now for a place for this important department. Fre- 
quently there is a little used corner in the store which 
can be utilized. Some jewelers have used a floor above 
the store, others have had a balcony built within the 
establishment. In several instances jewelers have 
cleared the basements beneath their stores, which had 
been used for storage and have transformed what have 
been unsightly cellars into attractive gift departments. 
The question of space of course is the jeweler’s own in- 
dividual problem. 

Some jewelers make the grave mistake of “burying” 


how to make it a success 


this department in a corner of their stores. The writer 
has visited many stores during the past few months and 
it was deplorable to note the lack of attention given to 
the gift section problem. A few of the jewelers visited 
felt that they must stock gifts and while in this mood 
purchased a few items and placed them in showcases 
in some inconspicuous spot in the store. And then they 
wonder why this merchandise had not been sold. 
Undoubtedly many of these articles are still in the 
same showcases and have long since become obsolete. 


_¥ 





Such stock should be drastically reduced in price and 
then if it is not sold within a reasonable time should be 
discarded. 

A glass showcase is no place to display gift goods. 
Such merchandise should be shown on neatly arranged 
tables where customers can inspect it and learn at a 
glance the price of every article. The whole plan in this 
gift section was wrong. 


7 FVHE stock carried in a gift section should be appeal- 
Fits distinctive and if possible different from any 
other merchandise shown by other stores in the same 
city. So many attractive novelties are being produced 
by firms catering to this trade that the buyer should 
have no difficulty in selecting the proper merchandise. 

In building up business and prestige for the gift sec- 
tion different jewelers have used different methods. For 
instance one jeweler follows closely the social activities 
in his vicinity. Announcement of an approaching bridge 
party results in a telephone call to the home of the hostess 
who is informed that in the gift section of this particular 
jewelry store can be found just the right prizes. If she 
is too busy to visit the store, the jeweler is ready to 


send a selection to her. This jeweler usually makes a 





sale and the hostess is so well pleased with this service 
that other members of the club are told about it. 
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GIFTS,ARTWARES ano NOVELTIES ASSOCIATION 
58 EAST WASHINGTON STREET --- CHICAGO ILLINOIS 
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A beautiful piece of do- 
mestic rock crystal cut 
glassware 


HERE is every reason for jewelers to enlarge 

their business in glassware. Manufacturers are 

vieing with each other to produce the better 
grade of ware and are offering merchandise that jewel- 
ers should be proud to handle. They are as truly 
jewels or gems in their line as gold or silver set with 
precious stones. 

This season shows increased values and higher type 
merchandise. The beautiful rock crystal glass cuttings 
were never more exquisite and even the medium priced 
goods show a quality never before offered at the prices. 

Novelties, too, are in abundance. By novelty is not 
meant cheap “jimcracks,” but practical items treated in 
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Charm of Fine Glassware 


Gems in Rock Crystal and Royal Blue and Ruby Red 
Colors are This Season’s Offerings 


CIRCULAR 


an entirely different and particularly pleasing manner. 

Pure crystal elephants, dogs and owls with solid 
sterling heads are converted intc most charming ato- 
mizers. Handles and footed jelly or preserve bowls, 
candlesticks, footed mints and comports are made in a 
new glass such as “Moon-glow” or “Flamingo,” beauti- 
ful greens that defy the pen to depict and in exquisite 
pinks and other rare colors which are sure to charm the 
hostess. 

Rock crystal glass with beautifully engraved de- 
signs in console sets are quite popular, while rock 
crystal table services are perhaps the outstanding items 

(Continued on page 91) 





A few examples of stemware offered this season for jewelers’ stores, in crystal and colors with rock-crystal cut- 
ting, gold decorations and deep plate etchings. Also two useful dishes for mints or conserves and a handsome rock 
crystal cut flower vase 
























oy 
w rarer 








SHOW 





The Pioneers of all Gift Shows present the newest 
and finest in Jewelry, Silverware, Gift Items, Glass- 
ware, Pottery, China, Leather Goods, Lamps and 
Shades, Home Furnishing Wares and hundreds of 
other wares, all pre-eminent in quality and work- 
manship ... all shown in one place at one time. 
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HOTEL \ADELPHIA 


PENNSYLVANIA, HOTEL 
FEBRUARY 24:28\ MARCH 3-7 


DREXEL 


CIRCULAR 





Gift &Art Wares from. the Markets of the vortd 
NEW YORK \ PHILADELPHIA; BOSTON 
SHOW 


PARKER 


HOUSE 
MARCH 10:14 


National Shows are not open to the public. 
Jewelers’ Buyers reserve rooms direct with Hotels. 
Prospective Exhibitors write. 


NATIONAL GIFT AND ART ASSOCIATION 





BUILDING, 
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Left: Rock crystal liquor set 

consisting of six glasses and 

decanter decorated with hand 

painted and burned in figures 
of animals 





Below: This hand 
etched brass tray 
will appeal to the 
gift buyer 













Left: A hand-carved 
Chinese soapstone 
figure mounted on a 
square cast metal 
base of dull gold fin- 
ish. It is equipped 
with a beautiful Chi- 
nese open-work 
shade 











Left: An exquis- 
ite smokers’. set 
of pottery in 
colors, and highly 
glazed. This 
makes an accep- 
table gift for 










Gifts Charming 
and Usetul 














& Above: This gold hand- 

tooled portfolio for the 
desk can be purchased 
in a variety of colors 

















Above: Candle snuf- 
fers of pewter 
mounted with figures 


Right: Cigarette box of glass, 
held by two nude figures in 
bronze. The glass box is dec- 
orated and removable, while 
: the figures are finished in 
ae § gunmetal, brown or green 
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Unexcelled In Quality 
The Last Word in Style 
Of Exceptional Value 





SY This Applies to Our Ex- 
tensive Line of Place 

R T. Plates, Dessert or Salad 
BAVARIA Plates—Short Lines and 
TIRSCHENREUTH Open Stock Dinner Ware. 





Stocked in New York for 
Immediate Delivery 


Inquiries Solicited 


105-107 FIFTH AVENUE 
AT 18th STREET 





PAUL A. STRAUB & CO. 













NEW YORK 























No. 1642. CANDLE No. 1642. CANDLE 


No. A1098. ROLLED EDGE BOWL. 


13 inch, 


LINDFIELD DESIGN 


THIS DESIGN CAN BE SUPPLIED ON ANY OF OUR REGULAR 
SHAPES. 150 





15 inch, Che Pairpoint Corporation 


y: Pca cei cbicinescowauas New York City 
8 C 


EE EL eee ke 


Manufacturers 
of 

Pewter, 
Silver Plated WV are, 
Metal Electroliers, 
Decorated Glass Shades, 
Cut and Engraved 
Crystal Glass, 
Fancy Colored 
Blown Glass 


New Bedford, Mass. 


ristine Building, St. Nicholas St....Montreal, Can. 
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These two cases in the Schwarzchild 
Bros.’ store at Richmond, Va., are 





devoted to displaying china and 





crystalware 





Selling More China and Glassware 


Schwarzchild Bros., Richmond, Va., Go After Wedding Gift Trade and Get It 


By HARRY R. TERHUNE 


IGHTEEN months ago, Schwarzchild Bros., who 

have successfully conducted a jewelry store in Rich- 

mond, Va., for many years, branched out with a 
complete china and glass department. This department 
has been operating long enough so that the firm is well 
satisfied with its possibilities. They are of the opinion 
that such a department is a valuable aid to a high grade 
jewelry establishment. 

As S. H. Schwarzchild puts it: “If we can increase 
the actual sales-producing period of our selling force 
two hours a day, we have reduced our overhead just so 
much. Another phase is this: The usual jeweler, when 
he has shown his trade, especially his profitable bridal 
trade, his stock of engagement rings, wedding rings 
and silver, is about all through. On the other hand, if 
he has a fairly comprehensive line of good china and 
glassware, he is able to practically concentrate the entire 
bridal gift purchases in his store. It is an open secret 
that today’s bride selects her silver, china and glass pat- 
terns in certain known stores. The bride of a few years 
ago was grateful for any gift, consequently her home 
was often a heterogeneous collection of various presents. 
Thanks to the present frankness, the silver, glass and 
china in the new homes are invariably perfectly matched. 

“A third reason has to do with the psychology of 
changing business conditions. Perhaps this influenced 
us more than anything else in our decision to add china 
and glass. Conditions in communities the size of Rich- 
mond, as well as in smaller towns, do not permit the 
retail jeweler to be a specialist as heretofore. This is 


due in a large measure to department store and catalog 
house competition. 

“Department stores are leaders in merchandising, 
whether we jewelers recognize the fact or not. Part of 
their success is due to their ability to sell diversified 
merchandise. Mrs. Smith may buy silver once in two 
years, but she is always in the market for china and 
glass, due to its novelty and breakage features. There- 
fore we believe that a jeweler with expansive plans can 
do more with a well conducted china department that is 
in keeping with his other merchandise than with almost 
any other line of goods outside his regular limited field.” 


S is the case everywhere, the most prolific source 
wi a spending customers is the bridal group. Close, 
personal touch is kept with brides-to-be, for both the 
silver and china departments, by an especially trained 
young woman who is experienced in the handling of 
such trade. 

After the bride has made her selection, it is recorded 
on a form which is filed for future purposes. For con- 
venience sake, let’s call this Form A. It will readily be 
seen that by having such a complete data on all pur- 
chases that have been made, the ability of the store to 
help customers select gifts is paramount. 

While the writer was in the store, one grateful girl 
was complimenting the house for its service to her. It 
developed that her china set was “just perfect,” for, 
thanks to the workings of this Form A, it comprised 
eight of everything. 
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STERLING and CRYSTAL 


complement each other —_ 


RISTOCRATIC! 


patrician glassware. A wide sterling silver en- 
crusted band borders the finest of rock crystal— 


and the result is strikingly beautiful. 


Twenty articles made in this pattern are priced 
from $2.50 to $10.00. Included are: cocktail sets, 
decanters in various shapes, salad and fruit sets, 
pastry trays, sweetmeat dishes and console sets. 


This merchandise offers a splendid opportunity 


for additional Spring gift sales—it has an 


stant appeal because of its loveliness—and the 


prices are so attractively reasonable. 


Ask fora descriptive booklet—or better 
still—let us send you a sample assortment. 


EDMONDSON WARRIN, INC. 


43-45 WEST 13TH ST., NEW YORK 
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Hardly an extravagant 
adjective when it comes to describing this 
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No. 3103 Bowl 


Diameter 8”, 


Height 3%” 






Visit Our Display at 






Visit Our Display at 
Art-in-Trade Show 
Rooms 717-718 
The New Yorker 
New York, N. Y. 
Feb. 24th to 28th 

Philip E. Ebb 







Rooms 702-703 
Palmer House 
Chicago, Illinois 
Feb. 3rd to 14th 
Walter F. Wegert 




















No. 3200/3156 Sugar and Creamer with Tray 
Length 734”, Width 434”, Height 3” 


“NEW ENGLAND” PEWTER 
By Carr Craftsmen 


Charm and Simplicity 


The simple and graceful lines of the ancient 
craft, carrying out the exquisite soft brilliance 
of the ware itself, can only be found in pewter 
made from the highest quality metal obtain- 
able. 


Be sure and have on display our latest cre- 
ation, Pewter with ebony glass combinations. 








No. 3132 Compote 
Diameter 8%", Height 4%” 


New York Salesroom Pacific Coast Salesrooms 
Philip E. Ebb Sunderland & Miller, Inc. 
Room 516 807 Title Guararptee Bldg. 153 Kearney St. 
Fifth Ave. Bldg. 200 W. Sth Street San Francisco, 
New York, N. Y. Los Angeles, Cal. Cal. 








™\ M. W. CARR & COMPANY, INC. 
Manufacturers Since 1869 


West Somerville Massachusetts 
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Eastern Manufacturers 
and Importers Exhibit 
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A view showing two of 
the set tables and four 
of the six china and 


ORM A is also used as a part of the perpetual in- 

ventory with one always clipped to Form B. This 
shows the stock on hand with the sales deducted and the 
purchases added. Ordering is based on what this sheet 
shows. One of these forms is kept on each of the reserve 
stock bins. Frequent checks are made between the 
actual stock and the buyer’s record to see that there is 
nothing missing. 

Asked were he out of china and glass at the present 
time, if he would go back into it, and if he would advise 
other jewelers who have the room and the inclination to 
add such a department, brought a decided “Yes” to both 
questions from Mr. Schwarzchild. 

Amplifying this a bit brought out these points: A 
jewelry store should have the best, but not necessarily 
the most expensive china and glass lines. People never 
go into a jewelry store for the cheap articles, yet it is 
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glass sections in the 
store of Schwarzchild 
Dy > 
27TOS8. 


advisable to have a few items, such as pickle dishes and 
the like, to sell at $1. Breakfast sets selling at $15 and 
up take care of the wedding and small gift proposition. 
Every store should be able to sell good china on open 
stock, so that their customers can fill in wanted pieces 
for anniversaries, birthdays, or in fact all other gift 
occasions. 

Good china houses have many interesting out-of-the- 
ordinary pieces that lend themselves to jewelry store 
selling. With the crystal, both light cutting and etched 
are gaining in favor, while the real good colored glass 
is still holding its own. A word of warning was given in 
closing to jewelers starting such a department. “Try 
out your city rather slowly as a starter, for what is good 
in one town may not sell as well in another. Be guided 
to a large extent to the class of goods that the better 
homes are wanting.” 


Rare Silver and Pewter Placed on Exhibition 


ARE silver and pewter, consisting of several tank- 
» ards, plates, beakers and cups, several centuries 
old, which are only revealed to public view on state oc- 
casions, have been on exhibition in the First Congrega- 
tional Church, Bristol, as a feature of a series of special 
events arranged in connection with the 250th anniver- 
sary celebration of the founding of the church. The 
collection won high praise at the exhibition held nearly 
a score of years ago at the Rhode Island School of De- 
sign, when treasures of the first churches of the various 
towns of the State were displayed. 

The beakers in the collection, which range in date from 
1693 to 1745, are tumbler-shaped cups, hammered out of 
a flat piece of silver tapering toward the bottom. Some 
time after they were made a plain molding was added 
to the beakers, then this was evolved into a molded foot, 


with the lower part of the cups gadrooned. Two of the 
beakers, the gift of John Byfield in 1693, were made by 
John Coney of Boston, one of the oldest of Colonial sil- 
versmiths, who engraved the first Colonial paper. The 
pieces are marked “J. C.,” with a fleur-de-lis below in a 
heart. 

Another beaker, the “gift of Rev. John Sparhawk to 
the Church of Christ in Bristol, 1718,” was the work of 
Knight Leverett, Boston, 1703-1753. Two more were the 
gifts of Nathaniel Biagrove, 1745, and three by Samuel 
Vernon, Newport, 1683-1737, marked “S. V.,” with a 
fleur-de-lis below in a heart, are inscribed “Bristol Non- 
conformist Church, March 20, 1723.” Included in the 
collection are two trays of Sheffield plate, three pewter 
tankards and one silver-plated tankard. 
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DRESDEN DECORATIONS 

















Dresden Decorations, selected for their feminine appeal, have been the charac- 
teristic Schumann motif for almost fifty years. 
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Choice designs in floral clusters are expressed in natural, delicate tones, and 
every dish bears the Schumann stamp. 


SCHUMANN CHINA CORPORATION 
61 West 23rd St., New York City 
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“HAPPY HOURS” 



































COP wLor 
Te rPHAAQ0O0 











AND 
OTHER DRINKING GLASSES WITH ALL 
SORTS OF POPULAR ANIMALS 

















GLAS ee your table 


EEPING faith through finest quality 

has ever been the aim of Heisey 
I ss ‘n in creating glassware for the 
table. So when you offer Heisey’s Glass- 
ware to your customers, you are sure of 
presenting the correct, the exquisite and 
the original—he auty that truly appeals. Send for Illustrated Leaflets 





F. PAVEL & CO. 
15 W. 37th St. 
New York City 
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A. H. HEISEY & AD... Newark Ohio. Nee ne eR 
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Gift and Art Merchandise will be Displayed at Several Mid-Winter 
Exhibitions in Four Cities 


ITH the approach of February, gift buyers all 

over the country are looking ahead to the an- 

nual gift shows which are always held at this 
time of the year. Chicago, New York, Philadelphia and 
Boston will be the centers of these mid-winter shows 
planned for the next two months, and at these buyers 
for jewelry stores and gift shops will have an oppor- 
tunity to inspect thousands of new gift items which 
will be shown for the first time. 

The Chicago Gift Show at the Hotel Stevens and the 
exhibit of the Eastern Manufacturers’ and Importers’ 
Association at the Palmer House, also in Chicago, open 
simultaneously on Feb. 3. The former will continue 
until Feb. 8, but the show of the Eastern Manufactur- 
ers will not come to a close until Feb. 14. 

The approaching Chicago Gift Show, which will be 
held by the Gift, Artwares & Novelties Association, 
promises to out-rank anything the organization has 
ever done. In the opinion of Erle W. Steinbeck, presi- 
dent of the organization, the total number of exhibits 
will exceed by 50 per cent the number at the 1929 show. 
The list of those who will show merchandise at this 
show includes many new names, which fact will afford 
the buyer an opportunity to view a wider variety of 
gift merchandise. As a greatly increased attendance of 
buyers is anticipated, it is being urged that those who 
plan to attend this show should make their hotel reser- 
vations immediately. 

The Eastern Manufacturers’ and Importers’ exhibit 
will, as usual, be conducted under the direction of 
George F. Little, who from Jan. 6 to 17 supervised one 
of the most successful lamp shows ever seen in Chicago. 
Art merchandise from all corners of the earth will be 
shown to buyers who are expected from every State in 


the Union. Two floors have been reserved in the Palmer 
House for this show, where more than 200 leading con- 
cerns will exhibit gift and artwares. 

At the close of the Eastern Manufacturers’ and Im- 
porters’ exhibit in Chicago, Mr. Little will return to 
New York, where he will make his final preparations 
for the much-heralded Art-in-Trade Show to be held in 
the New Yorker Hotel from Feb. 24 to 28. At the pres- 
ent time it is understood that slightly over 200 firms 
have contracted for exhibit space, but it is likely that 
before the show actually opens this number will be 
increased. At least three floors in the New Yorker will 
be occupied by the gift and artwares display. Many 
of the firms that participate in the Eastern Manufac- 
turers’ and Importers’ Exhibit in Chicago early next 
month will bring their displays to New York on a spe- 
cial train for the Art-in-Trade Show. 


be the fact that they will be exhibited in New York’s 
newest and most modern hotel. The New Yorker, which 
is a 43-story structure (the tallest hotel in the world), 
has 2500 rooms and boasts of every accommodation and 
convenience imaginable. In every room of the hotel a 
radio has been installed, as well as other devices to make 
the stay of the visitor pleasant and comfortable. 

On the same day the Art-in-Trade Show opens, the 
mid-winter New York show of the National Gift and 
Art Association will start at the Hotel Pennsylvania. 
This exhibit will continue until Feb. 28. Previously 
this show has been staged at the Hotel Imperial, but 
with the removal to the Hotel Pennsylvania more space 
and better accommodations are afforded the exhibitors, 

(Continued on page 91) 


eo with this unusual array of gift goods will 























Interest Now Centers on 


PEWTER 





Our “DANISH HAND HAMMERED PEWTER” is 
fast replacing sterling silver in popularity because of 
its similarity in appearance, its superlative workmanship 
and its untarnishable qualities. 


And It Costs But One-Fifth as Much as Sterling Ware 


Diller & Tornoe pewter superior over other makes because 

f the mplete absence of lead and other food-poisoning elements 

entirely safe for use as table service or 

polishing nothing more than an occasional washing in ordinary 
ip and water is required 


Hand Hammered Danish Pewter—Copenhagen Art Porcelains— 


Plastic Bronze—Genuine Ivory Miniatures 


DILLER and TORNOE, Ine. 
MANUFACTURERS AND IMPORTERS 
Suite 505, 225 Fifth Avenue New York City 
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AND Gold Tooled Leather Desk 

Sets with Bronze Plaque in various 
shades and leathers; also Photo Frames, 
Portfolios, Photo Boxes, Waste Paper 
Baskets, Book Ends, Jewel Boxes, Poker 
and Bridge Sets, Cigar and Cigarette 
Boxes; Humidors, Antique and Modern. 


Send for Illustrated Catalogue 


Write Dept. J 


FLORENTINE CRAFT CO. 


54 West 2lst Street New York 








A Wealth 


of Beauty 


is in this line 
of decorated 
stemware 





Gold decoration 
on a background 


of 
Ritz Blue— 


Truly Bohemian. 


The same decoration 
on 

‘ ™ 
Ruby Glass 
approaches the deli- 
cate productions of 
Venice. When ap- 
plied to Ruby the 
decoration is known 
as “Venetian.” 






il 
GLASS WORKS 
W. Va. 


ins 


Sind et ‘ae! 
MORGANTOWN 
(Formerly Economy Glass Co.) 
Morgantown - - - 
Our representatives cover the country. 

















The last word in luncheon sets 


Engraved Glass 
Contemporary Motif 


7 “ie $4.00 






4 cups and saucers 1 12” salad or sandwich plate 
4 8 plates 1 pr. sugar and creamer 
If 8 cups and saucers and 8 8” plates, $6.50 per set 


EBENEZER CUT GLASS CO., Ebenezer, N. Y. 
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LEARN ENGRAVING 


Learn how to lay out attractive monograms 
and how to engrave them, how to do celluloid 
engraving and filling in engraving. Wm. Kas- 
sel’s “Short Course in Engraving for Jewelers” 
tells you how. ‘ 


It also gives full instructions for Making Wax 
Colors, “Tinting,” Raised Gold and Silver 
Letters on Celluloid, The Care and Sharpen- 
ing of Gravers, etc., etc. Interesting, instruc- 
tive, illustrated. Order a copy of this valuable 
booklet today. Send fifty cents to— 


THE JEWELERS’ CIRCULAR 
239 West 39th Street New York, N. Y. 
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NEW YORK NOTES 


H. Steinmann, diamond setter, has 
moved his office from 49 Maiden Lane 
to 35 Maiden Lane. 

The Roy Jewelry Co., retailer, 1092 
Flatbush Ave., has opened new and 
larger quarters at 1088 Flatbush Ave. 

Schneider & Gophrener, Inc., manu- 
facturers of platinum jewelry and brace- 





lets, have opened a plant at 33-36 W. 
46th St. 

Henry Meyer, importer of diamonds, 
527 Fifth Ave., who has been active as 
factor for the Wesselton Diamond Co., 
Inc., 527 Fifth Ave., has discontinued 
his association with that concern. 

The Timeology Hikers meet Saturday 
at 2.30 p. m., at the Pelham Bay Station 
of the Lexington Ave. line for a hike 
in Pelham Bay Park. Last week’s hike 
was postponed because of the rain and 
snow. 

John T. Kelly, who for many years 
travelled for the Gorham Co., is now 
New York representative for the Theo- 
dore Foster & Bro. Co., Inc., of Provi- 
dence, R. I., with a local office at 475 
Fifth Ave. 

Nat R. Hirschhorn, representing J. 
Gottlieb, importer of watches, 66 Nassau 

t., has left on a trip to the Middle West 
and North West. He will be gone for 
about two months and on his return will 
visit his eastern territory. 

Friends in the trade are congratulat- 
ing A. L. Hodes, diamond importer, 65 
Nassau St., upon the marriage of his 
daughter, Marion Brothers Hodes, on 
Jan. 16 to Albert Edward Cohen now 
of Brooklyn but formerly of Dover, Eng. 

Stephen Varni, importer of precious 
stones, 15 Maiden Lane, accompanied 
by Mrs. Varni, left Saturday by auto- 
mobile for Miami, Fla., where they will 
remain about a month, also visiting 
Havana and making a motor tour of the 
Peninsular State. 
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Norman D. Waters & Associates have 
moved to the pent house floor of the 
Lowell building at 1140 Broadway, New 
York. The growth of their business has 
necessitated the use of greatly increased 
space, which Mr. Waters believes will 
enable his organization to better serve 
the costume jewelry field. 

The sales representatives of the Hoff- 
man Watch Co., Inc., 2 W. 46th St., are 





now in their respective territories call- 
ing on the trade with the new spring 
lines. Those on the road include: S. R 
Hoffman, New England and Middle 
West; H. Slote, East and South East; 
Harry C. Cohen, Chicago, West and 
South West; M. Diamond, Pacific Coast. 

Joseph D. Little, manager of the 
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Sterling Silver Galleries of the Inter- 
national Silver Co., 15 Maiden Lane, 
lectured on Monday before the Women’s 
Club of Jamaica, L. I., and their guests 
from the Women’s Clubs of Hollis and 
Kew Gardens, taking as his subject “The 
History and Romance of Silver.”* His 
talk was illustrated with colored lantern 
slides. 

Mrs. E. H. Coles has been appointed 
New York sales manager of the Balti- 
more Clipper Importing Co., 411 St. 
Paul Place, Baltimore, Md. .Mrs. Coles 
will devote her entire time to the han- 
dling of this line and will have her head- 
quarters at the New York showroom of 
the concern in Room 407 at 225 Fifth 
Ave. Under the new arrangement Mrs. 
Coles will show the concern’s line ex- 
clusively, the showroom having been re- 





arranged to permit the same extensive 
display as is shown in the Baltimore 
office. 

The Nov-E-Line Mfg. Co., Inc., 1650 
Broadway, has been advised by the As- 
sociated Industries of New York State. 
through their president, Maxwell S. 
Wheeler of Buffalo, that the firm will 
receive the group trophy in Class 3 of 
the recent fifth annual State-Wide Ac- 
cident Prevention Campaign for having 
the best record in that group. With a 
personnel of 125 employes in the busiest 
period of the year and production at its 
highest, the Nov-E-Line factory reported 
not a single accident, and for this 
achievement was awarded the prize. 

Schedules were filed last week in the 
United States District Court by the 
Western Silver Works, Inc., 460 W. 34th 
St., which was petitioned into bank- 
ruptey on Jan. 10. Assets are listed at 
$81,510 and liabilities total $140,906. 
The former include stock in trade, $30,- 
000; automobile truck, $100; _ plant, 
furniture, fixtures, $10,000; debts due on 
open accounts, $30,322; property in re- 
version, remainder, trust, etc., $1,000, 
and bank deposits, $88. The liabilities 
comprise secured claims, $22,791; un- 
secured claims, $117,821, and wages, 
$294. 

Alfred Jones, an authority on En- 
glish silver and author of many books 
on silver, who has been visiting this 
country for the past four months has 





(Continued on page 87) 
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Capital, Surplus and 
Undivided Profits over 


Twenty-five 
Million Dollars 


Over One Hundred Years the Jewelers’ Bank 





A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 


OOOOOOOO 


We Welcome New Business 
Main Office—149 Broadway 


Branches—Battery to the Bronx 





Resources Over a Quarter of a Billion Dollars 
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You Can’t Fly Blind! 


oo is being printed about “blind flying” which simply 
means that the pilot of an aeroplane is desperately flying 
without any guide in starless darkness or thick fog, being unable to 
see the heavens, the earth, or the sea. 


BLIND progress towards profit in business might be similarly 
compared. Those who follow the lines of success to the goal 
| of profit are guided by the counsel and advice of THE JEWELERS’ 
CIRCULAR, the outstanding business paper in the jewelry field. 


T is the dependable guide of the industry; it stands every week 
as a Beacon Light—pointing the way to better business, helping 
merchants to get more jewelry sold right, which means sold at a 


















































Banking Service for the Jewelry Trade 
WE offer to jewelers the special facilities developed through 


all the financial and service resources of a great banking institution. 








years of intimate association with their business, together with 











MARKET AND FULTON OFFICE 


IRVING Trust COMPANY 


81 Fulton Street, New York 
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returned to England. Mr. Jones came 
to this country to list and write of the 
items comprising the collection of Mr. 
and Mrs. Francis P. Garvan. The Gar- 
van silver was recently lent to the Yale 
Gallery of Fine Arts at New Haven, 
Conn., and has been called by the uni- 
versity authorities “one of the most re- 
markable and important collections of 
early American silver ever brought to- 
gether.” Mr. Jones expects to return 
to this country in October. 

Charters of incorporation have been 
granted to Pelkisson & Son, with an 
authorized capitalization of $10,000, and 
R. L. Pyms, $20,000. 

Phil Levine of the Grelerite Jewelry 
Co., Inc., 64 W. 14th St., accompanied by 
his bride is on a honeymoon trip of two 
weeks to Atlantic City, Lakewood and 
Washington. 

J. S. Alexander, who for many years 
represented various concerns in this 
city, has embarked in the retail jewelry 
business at 613-15 Majestic building, 
San Antonio, Tex. 

Lou Lewis, representing Bernard 
West & Son, Inc., 215 W. 40th St., is 
leaving next week for his first trip of 
the year to the Middle West, calling on 
the jobbing trade with a new line of 
mountings. 

Samuel R. Dietch, formerly with 
Powers & Mayer, Inc., is now associated 
with the Knight Mfg. Co., manufactur- 
ing jeweler, 64 W. 48th St., and is leav- 
ing this week for a trip to the Middle 
West in the interests of the latter con- 
cern. 

Benedict J. Freudenheim of J. Freu- 
denheim & Sons, importers of diamonds, 
48 W. 48th St., sailed Friday on the Ile 
de France for a purchasing trip to the 
European diamond markets. He will 
visit Antwerp and Amsterdam, remain- 
ing abroad about 10 weeks. 

Sig. Sommer, who for many years con- 
ducted a retail jewelry store at 457 
Fulton St., Brooklyn, under the name 
of Philward, has turned the business 
over to Louis I. Rosenblum and Charles 
R. Mehrings, two of his former em- 
ployes. The business will continue 
under the style of Philward. 

J. M. Weissman, wholesale jewelry 
and supplies, 38 Forsyth St., is holding 
a removal sale which started Monday 
and will continue including Saturdays 
and Sundays until March 1. On or 
about March 10 the concern will move to 
new quarters at 97-99 Nassau St., corner 
of Ann St., where he will be located on 
the first floor. 

The Metropolitan Retail Jewelers’ 
Association will hold its regular monthly 
meeting tonight (Thursday) at Laurel 
Gardens, 75 E. 116th St. A feature of 
the meeting will be the election and in- 
stallation of officers. This organization 
has launched an educational campaign 
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among its members and at each meet- 
ing some important subject of particu- 
lar interest to retail jewelers will be 
discussed. 

The nomination of officers was the 
principal business of the regular month- 
ly meeting of the Bronx Retail Jewelers 
Association held on Tuesday evening, 
Jan. 14. The election will take place 
Feb. 11. During the meeting David H. 
Greenberg of Greenberg & Selzer, at- 
torneys for the Executive Board of the 
Retail Jewelers Associations of New 
York, reported that officials of the New 
York State Banking Department do not 
sanction the distribution of jewelry by 
banks to attract depositors. Mr. Green- 
berg remarked that the State banking 
department has investigated the com- 
plaints made by jewelers, and while the 
banking authorities have taken no official 
action they have advised Mr. Greenberg 
that jewelers should go to the banks 
using this method to attract customers 
and point out the unfairness of such 
a practice. Reporting for the banquet 
committee, William Schneiderman, chair- 
man, told the members that many of 
the details were completed for this affair 
which will be held at the Hotel Astor, 
Sunday evening, Feb. 16. 








Officers Reelected 





Members of New York Jewelers’ Benevolent 
Association Choose Officers After 
Keen Contest 


In the most hotly contested election 
ever held by the New York Jewelers 
Benevolent Association, Jack Goldstein 
was reelected president of the organiza- 
tion at a meeting last Tuesday night. 
Other officers chosen include: Sam Yam- 
polsky, first vice-president; David Mass- 
over, second vice-president; Harris Cor- 
man, treasurer; Arthur Bergman, re- 
cording secretary; Harry Lewis, finan- 
cial secretary and Barnett Deskin, ser- 
geant-at-arms. The trustees elected are: 
Adolph Pusrin, Max Kleinman and 
Abraham Rolnick. 


After the ballots were counted it was 
indicated that 102 votes had been cast 
in the election and that Jack Goldstein 
and Louis Friedlander, candidates for 
the presidency were deadlocked, each 
having 51 votes. In a brief talk Mr. 
Friedlander thanked the members for 
their support and then withdrew his 
name as a candidate, making the election 
of Mr. Goldstein unanimous. ‘The newly 
elected officers will be installed at a 
meeting to be held Feb. 4 at the organ- 
ization’s meeting room, 148 E. 58th St., 
New York. 


Reports submitted at the meeting in- 
dicated that all plans have been com- 
pleted for the annual banquet of the as- 
sociation which will be held on Sunday 
evening, Feb. 23, at the Level Club, 73rd 
St. and Broadway. The dinner will be 
followed by an elaborate show and danc- 
ing will bring to a close the evening’s 
activities. 
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NEWARK NOTES 





F. C. O. Bonner goes to Miami, Fla., 
on Feb. 1, for F. & F. Felger, manu- 
facturing jewelers, this city. 

Norbert Bert] diamond expert will 
soon move his business and after Feb. 1, 
will be located at 66 Springfield Ave. 

The Gemex Mfg. Co., will add a new 
loft to its present factory during the 
next three months. The past year has 
ended with their business being doubled, 
stated Mr. Litchenfels. 

Louis Demmert died at his home in 
the Plansha Park section at Towaco, 
N. Y., recently, in his 65th year. 
He had been retired after having been 
with the Gorham Co., for 50 years. In- 
terment took place in Jersey City. 
Deceased is survived by his widow, two 
brothers and a sister. 

William Dixon, Inc., manufacturers 
and importers of tools and supplies, 32-36 
E. Kinney St., took over the business of 
the Worthray Supply Co., 3 Park Place, 
New York, recently. The Worthray 
Supply Co., was successor to the tool 
and supply business of Worthington & 
Raymond, Inc., established 26 years ago. 
The Dixon concern will maintain a sales- 
room and office at 3 Park Place and as 
before at 110 Fulton St. and 36 W. 47th 
St., New York, and in Newark. 

An exhibit of creative art opened 
Monday afternoon at the Newark 
Museum, 47 Washington St., under the 
auspices of the Contemporary Club of 
Newark. The variety of subjects listed 
includes metal work, woodwork, paint- 
ings, etchings. Awards of first, second 
and third class will be given in the form 
of ribbons by a committee of competent 
judges most of whom are art teachers 
in local schools. Raymond P. Ensign, 
the director of the Newark School of 
Fine and Applied Art and Industrial 
Arts, made the principal opening address 
at the museum. 








CONNECTICUT NOTES 


Tracy & Wolmer, Ralph U. Wolmer, 
Successor, Willimantic, Conn., have 
changed the firm name and hereafter 
the business will be continued under the 
style of Ralph U. Wolmer, at the same 
address. 

Albert M. Kohn, president and treas- 
urer of Henry Kohn & Sons, Inc., 890 
Main St., Hartford, Conn., was recently 
elected president of the Automobile Club 
of that place. Mr. Kohn is also secre- 
tary and treasurer of the New England 
Jewelers’ Golf Association. 

The Acme Sterling Co. recently moved 
to the old Parker clock factory at 600 
W. Main St., Meriden, Conn., having 
been located at 135 Front St. This firm 
was started four years ago by Alvin W. 
Hass, who formerly was employed by 
the International Silver Co. Last 
September the company bought the fac- 
tory of Weber, Wagner & Benson, 
Brooklyn, N. Y., moving the plant to 
Meriden. 











PROVIDENCE 


Walter V. Moriarty has been ap- 
pointed trustee in bankruptcy for How- 
ard D. Wilcox. The trustee’s bond has 
been fixed at $10,000. 

The Handy Tool Co., 185 Eddy St., 
is owned and conducted by Benedict 
Calavecchio, according to his statement 
filed at the city clerk’s office. 

Notice was filed at the office of the 
Secretary of State that the Guaranty 
Loan Co. of this city, has increased its 
capital stock from $100,000 to $150,000. 


Mr. and Mrs. Alexander Weiner left 
Jan. 12 for an extended sojourn in 
Miami, Fla. They will also stop at 
Havana, Cuba. Mr. Weiner is one of 


the owners of the New England Glass 
Works, Providence. 

The Albert Walker Co., wholesaler, 
this city, has secured the services of H. 
E. Pitcher and Frank C. Silva, for many 
years traveling salesmen for the Smith- 


Patterson Co., Boston. ‘They will cover 
the Maine, New Hampshire and Ver- 
mont territory. 

Jewelry valued at $175 was stolen 


from the Criterion Jewelry Co.’s store, 
144 Atwells Ave., early one morning 
recently. Entrance to the store was 
gained through a rear window and the 
stolen goods consisted of 12 rings, two 
watches, several scarf pins and three 
strands of pearls. Frank Sarandrea is 
the proprietor. 

The F. A. M. Co., this city, has been 
granted a charter under the laws of 
Rhode Island to conduct a manufacturing 
jewelry business with an authorized 
capital of $25,000 consisting of 250 
shares of common stock at $100 each. 
The incorporators are Fausto Muscente, 
Vincenzo DiRaffaele and Dr. George W. 
Bellano, all of whom are located in 
Providence. 

Louis I. Greene, for the past 18 years 
proprietor of a retail jewelry store at 
286 N. Main St., died at the Rhode 
Island Hospital last Friday night after 
a brief illness resulting from an attack 
of the grippe. He was born in Poland 
45 years ago and at:the age of 20 came 
to Providence where he had since made 
his home. Besides his widow, he is sur- 
vived by three sons, three daughters, 
three brothers and three sisters. 

A number of manufacturing jewelers 
were among the directors elected at the 
annual meetings of the stockholders of 
various banks of this city the past week. 
The list includes the following: Bank 
of Commerce—William P. Chapin, Jr., 
and Edgar M. Docherty; Mechanics 
National Bank—Ashbel T. Wall, Jr.; 
Industrial Safe Deposit Co— Samuel M. 
Nicholson, Everett I. Rogers, Erling C. 
Ostby and Paul C. Nicholson and Lincoln 
Trust Co.—Archibald Silverman and 
Manuel F. Williams. 

The committee appointed some time 
ago by the New England Manufacturing 
Jewelers’ and Silversmiths’ Association 
to arrange for the annual banquet an- 
nounced the past week that Saturday 
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evening, Feb. 8, has been selected and 
the details for the affair are now being 
worked out. This date is somewhat 
earlier than usual but was the only 
Saturday evening that could be secured 
at the Providence-Biltmore Hotel. The 
principal speakers will be Hon. Charles 
Aubrey Eaton and a high class specialty 
entertainment will also be a feature of 
the affair. 

At the monthly meeting of the Metal 
Findings Manufacturers’ Association 
held last week minor changes in the by- 
laws were voted. A code of ethics was 
read by Harold R. Barker, secretary of 
the association, a typewritten copy of 
which will be sent to all members for 
consideration and the subject will be 
voted on at the February meeting. An 
expression of confidence that business in 
general is improving, made by Frank E. 
Farnham, the president, was agreed to 
by the members present. A large pro- 
portion of the association are charter 
members and an effort is to be made to 
secure as members all findings manu- 
facturers located in the New England 
district. Frederick A. Ballou, chairman 
of the credit committee, reported pro- 
gress and informed the members that 
the committee’s final report will be sub- 
mitted for consideration at the next 
meeting. 

Among the jewelry buyers reported in 
this city and vicinity during the past 


week were the following: Mr. Hein, 
Carson, Pirie & Scott, Chicago; Mr. 
Reinschreiber, Cahn & Co., New York 


city; Mr. Turk and Mr. Lisson, Turk & 
Lisson, Rochester, N. Y.; Mr. Hyman, 
E. Sidney Hyman & Co., New York city; 


David Bloomfield, Montreal, Que.; Mr. 
Chambers, Link & Chambers, Indian- 
apolis, Ind.; Mr. Baskin, the Baskin 


Jewelry Co., Albany, N. Y.; Mr. Mag- 
nuson, John Magnuson & Co., Chicago; 


Mr. Allen, Montgomery Ward & Co.. 
Chicago; Mr. Epstein, the Import 
Specialty Co., Milwaukee, Wis.; Mr. 


Weisgold, the Weisgold Co., Columbus, 


Ohio; Mr. Howell, McCreery, Werring 
& Howell, Inc., New York city, and 
Mr. Figarsky, Figarsky Co., Albany, 
N.. Y. 
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BOSTON 


William Arrons, formerly with the 
Boston Watch Co., is now with the 
Gothic Watch Co., New York. 

H. Freiman, president of the Lenox 
Jewelry Co., 381 Washington St., is en- 
joying a trip to Florida and Havana. 

The M. Rothner Co., wholesale jewel- 
er, 333 Washington St., has taken ad- 
ditional space in the same building. The 
concern has installed new show and wall 
cases. 

Lawrence F. Percival has gone to 
North Carolina for a few days. Frank 
Jackson, who covered New England for 
the Percival company, has severed his 
connection with the company. 

Irving P. Lane, representing A. Paul 
& Co., Inc., will in the future devote his 





entire time covering New York State 
The company has added to its sales 
force, Fred Doucette who will cover the 
New England States. 

The annual meeting of the Boston 
Credit Bureau, Inc., was held Jan. 16. 
H. Paul Siegel of the Washington 
Jewelry Co., and Ralph Mannis of the 
Lenox Jewelry Co., were re-elected pres- 
ident and treasurer of the organization 
for 1930. 

E. Brest and Barney Ross, who for 
years have controlled the Robinson store 
on Washington St. and the Andrews 
business nearby, have dissolved partner- 
ship. Mr. Brest will remain in charge 
of the Robinson store, while Mr. Ross 
will devote himself to the Andrews busi- 
ness. 

James Gargan, for many years in the 
employ of D. C. Percival & Co. as cus- 
todian, passed away suddenly at his 
home Jan. 14. Mr. Gargan was a Span- 
ish War veteran, being a member of 
the “Fighting Ninth.” He was with 
Percival’s for upwards of 20 years and 
became known to hundreds of jewelers 
for his genial nature and obliging ways. 
The funeral was held at his home with 
full military honors, the services being 
conducted by the Spanish War Veterans 
Association. Interment took place at 
the Calvary Cemetery, Roslindale. Mr. 
Gargan, who was 65 years of age, is 
survived by two daughters. 


= 








Two colored youths have been arrested 
on a charge of having broken into the 
jewelry store at 239 W. Washington St., 
Indianapolis, Ind., owned by Wolf Suss- 
man. Capture of one of the youths was 
made as he fled from the store and the 
arrest of the other at his home fol- 
lowed. A burglar alarm was set off 
when a window was broken in gaining 
entrance. Charges of burglary and va- 
grancy have been made. 
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CHICAGO NOTES 





Milo M. Hoppe, auctioneer, has moved 
his offices from the State-Lake building 
to Room 500 Heyworth building. 

J. A. Bergsman, of the Poole Silver 
Co., left recently on a business trip 
through the Middle West. He will be 
away for severai weeks. 

Allen Pinero, 
sentative, returned 


manufacturers’ repre- 
to his office in the 


‘ Te 
tee 
“LTO 
oh , re 





Heyworth building last week after mak- 
ing a business trip through the Middle 
West. 

George Goldfarb, of the George B 
Goldfarb Co., Oklahoma City, Okla., 
spent a few days of the past week in 
Chicago looking over new spring mer- 
chandise. 

John Warren, associated with the 
Gruen Watch Co., Cincinnati, as its sales 
promotion man, spent several days of 
the past week in Chicago visiting with 
the trade. 

In the matter of Martin Fox, Rosen- 
berg, Braude & Zimmerman are sending 
out to creditors 30 per cent, 10 per cent 
being in cash and 20 per cent in a series 
of endorsed notes. 

Fred Kline, salesmanager for the 
Juergens & Andersen Co., left on Satur- 
day for California. He will visit the 
trade in that territory and will be 
away for a few weeks. 

Paul J. Ginsberg, auctioneer, was the 
successful bidder for the stock and fix- 
tures of J. B. Eberhart & Co., 9455 Com- 
mercial Ave., alleged bankrupts. They 
were sold for about $3,100. 

A. L. Daniells, secretary and treasurer 
of the Ingersoll Watch Co., New York, 
arrived in Chicago last week to visit 
with the concern’s local members and 
to call on many of his friends. 

Sympathy was extended to John G. 
Leiner, of Benj. Allen & Co., and Mrs. 
Leiner, on the death of Mrs. Leiner’s 
father, Charles A. Wells, of Goderich, 


Can. Mr. Wells was an invalid for five 
years. 

In the matter of B. Schuette, alleged 
bankrupt, Winternitz & Co., auctioneers, 
have made a guaranteed bid of $5,700 
for the stock and fixtures. Liabilities 
scheduled were approximately $6,800 
and assets over $12,000. 

Herbert Kopples, well known to the 
trade in Nebraska, and formerly in 
business for himself at Omaha, is now 
associated with Henry Paulson & Co. 
Mr. Kopples is connected with the mate- 
rial department. 

J. E. Ewan, Chicago manager for the 
Sessions Clock Co., has left on a business 
trip for this firm through the Middle 
West. W. V. Bressman, also of this 
concern, is making an extended business 
trip through the North West and South. 

Ed. A. Moore, Chicago representative 
for the R. F. Simmons Co., with offices 
on the sixth floor of the Heyworth build- 
ing, left recently on a business trip 
through the South and to the Pacific 
Coast. He will be away for several 
weeks. 

L. A. Bergsman, representing the 
Poole Silver Co., has removed his offices 
from the fifth floor of the Kesner build- 
ing to Room 605 of the same building. 
The office is about the same in size but 
the location is better, being near the 
front of the elevators. 

J. C. Wallner has engaged in business 
for himself as an engraver to the trade. 
Mr. Wallner has leased quarters in Suite 
702, Heyworth building. He was 
formerly in business for himself, but in 
the last few years devoted his time to 
stationery engraving, etc. 








B. C. Allen, of Benj. Allen & Co., re- 
turned this week from New York where 
he accompanied his daughter and her 
husband, Major and Mrs. Oliver Bryson. 
The Brysons sailed from that port for 
England and then to their home in India. 
They spent a month in Chicago visiting 
with the Allens. 

Max L. Jacoby, well known to the 
trade in Chicago and through the Middle 
West, announces he has associated him- 
self with Samuel Feldman, manufac- 
turers’ representative, with offices at 37 





S. Wabash Ave. Mr. Jacoby will call 
on the trade in Chicago with the vari- 
ous lines he carries. 

John D. Jacobson is now connected 
with the National Railway Time Service 
Co., and will represent this concern 
through the South and East. Mr. Jacob- 
son has devoted many years to calling 
on the retail trade and for several years 
was connected with Benjamin Allen & 
Co., representing them through Illinois. 

His host of friends are congratulating 
Carl L. Loeb, for 14 years traveling for 
I. Schwartz, at 29 E. Madison St., upon 
his acquisition of a substantial interest 
in the L. Seligman Jewelry Co., at 31 N. 
State St., and his association with the 
company. Mr. Loeb will continue to 
call on his trade in southern and western 
territory. 

Sidney Levinson, who has been repre- 
senting the Heller-Deltah Co. throughout 
this territory, has now taken over the 
representation of the Karpeles Co. 
through the Middle West and North West 
territory. Mr. Levinson will continue to 
represent the Heller-Deltah Co. in the 
North West territory, and is opening a 
Chicago office in the Heyworth building, 
29 E. Madison St. 

“Bob” Wilson, of the William Rogers 
Mfg. Co., division of the International 
Silver Co., returned from the home of- 
fices at Meriden where he attended 
sales conferences. George Hughes, of 
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the Holmes & Edwards division also re- 
turned from Bridgeport. B. S. Felvey, 
of the 1847 division, left on Saturday for 
the home offices at Meriden. He will be 
away for about 10 days. 

Members of the executive committee 
of the Illinois Retail Jewelers’ Associa- 
tion and “The Pluggers” gathered at the 
Palmer House on Friday morning to 
make plans and arrangements for the 
1930 convention. It was tentatively 
agreed that Rockford would be the con- 





vention city. A committee will meet 
with the Rockford jewelers within a 
short time and at that time dates and 
other arrangements will be settled. A 
luncheon followed the meeting. 

Walter M. Scott and Walter F. Davis 
are entering the wholesale jewelry busi- 
ness under the trade name of the Scott 
& Davis Co. They will occupy space on 
the eighth floor of the Heyworth build- 
ing, the same space formerly occupied 
by Scott & Barger. Both men are well 
known to the trade, Mr. Scott being a 
member of the old firm of Scott & 
Barger which business was sold out last 
year. Mr. Davis formerly was connected 
with G. Ed. Trebing, and prior to that 
time was with Moore & Evans. ‘The 
Scott & Davis Co. will be open for busi- 
ness within the next 30 days. 








CLEVELAND 


A recent fire in an adjoining dry 
cleaning establishment caused by 
smoke to the stock of Eli, the Reliable 
Jeweler, E. 152nd St., Collingwood. 

The firm name of Rocco & Gaskell, 
E. Ninth St., has been changed to Rocco 
& Harbert. The company manufactures 
jewelry. C. F. Harbert, formerly con- 
nected with the shop of the Cowell 
& Hubbard Co., and the Webb C. Ball 
Co., has purchased the interest of the 


loss 


late Mr. Gaskell. 

A young man, 24 years old, was 
arrested by Detectives Cowles and 
Wachs on Thursday afternoon and 


charged with the larceny of a ring from 
the store of the Volk Jewelry Co., 820 
Prospect Ave. The young man asked 
the clerk to show him some rings but 
did not buy. When he started to leave 
the clerk noticed a ring missing from 
the tray and demanded that he return it. 
The suspect denied having it and the 
clerk after locking the door of the store 
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telephoned police headquarters. The 
detectives questioned the youth who still 
denied having the ring but after a search 
the ring was found concealed in the 
prisoner’s mouth. At the trial his 
mother and wife pleaded for the son 
and husband and he was given a sus- 
pended sentence of 30 days. 








OHIO NOTES 


The store of the Walter Dueble 
Jewelry Co., Canton, one of the oldest 
and best known retail stores in eastern 
Ohio, has been discontinued. Mr. Dueble 
identified with the merchandising of 
jewelry for almost 40 years, plans to 
devote his time to other Canton business 
interests. 

Forced from a location in Main St., 
by the erection of a new bank block, the 
Wilson jewelry store, one of the oldest 
in Salem, Ohio, has been moved to a 
permanent location on the opposite side 
of the street. In the new location great- 
er space has been given several of the 
departments and some new departments 
have been opened. 

Twenty-one experts in the watch 
making industry from Canton, will sail 
March 1, on the Aquitania for Moscow, 
Russia. They will remain there for at 
least two years teaching watchmaking 
to the Russians. The Cantonians are 
men who for many years were employed 
at the Dueber-Hampden Watch 
plant, recently purchased by the Russian 
Soviet Government. The workmen will 
be accompanied by their wives and will 
remain in Moscow for two years. The 
Canton families will be housed in a 
newly built apartment furnished for 
their convenience. All of the equipment 
of the Dueber-Hampden factory has been 
shipped to Russia and will be installed 
by the time the Canton watchmakers 
reach Moscow. It is the purpose of the 
Soviet Government to make watches to 
supply all Russia. 


Co.’s 








Harvey M. Babcock, inspector in the 
dial department of the Elgin National 
Watch Co., Elgin, Ill., has been elected 
employe-trustee of the company’s pen- 
sion fund, succeeding John W. Andrews, 
who will retire March 1 after having 
completed 40 years’ service with the 
company. Mr. Andrews, who was also 
secretary of the board, was elected to 
the board Oct. 1, 1918, when the pension 
fund trusteeship was established and has 
served continuously since. There are 
now more than 3000 employes enrolled 
in the fund. DeForest Hulburd, presi- 
dent of the company, Chauncey B. Bor- 
land and Alfred T. Carton, directors, 
and Edward N. Herbster, superintendent, 
are other members. The annual report 
for the year shows that $180,000 was 
paid in 1929 to 300 pensioners, the total 
disbursements in the 11 years the fund 
has operated now reaching $631,564. 
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DETROIT 


A. B. Sinrod left Detroit on Saturd: 
for New York, where he will make pu 
chases for his concern. 

Albert Swartz, 234 Watson St., lo 
$825 in jewelry when a negro threw 
brick through his store window ear 
last week. 

Sidney Krandall, Inc., dealer in pr 
cious stones, metals and jewelry, 155 
Broadway, has recently been incorp: 
rated. The stockholders are Abe Gree} 
stone, Neil C. Wolverton and Sidne: 
Krandall. 

Charles Wallace and Edward Karp; 
of the E. H. Pudrith Co., wholesal 





jewelers, Detroit, and W. F. Broer and 
Jack Williams of the W. F. Broer Co., 
at Toledo, and E. C. Avery, manager of 
the Broer company’s Detroit branch, 
were in Chicago for a few days last week 
where they attended a jewelers’ meeting 
sponsored by the Elgin National Watch 
Co. 








CINCINNATI 


Dorsel & Jaccod, jewelers, will en- 
large their retail activities in Walnut 
Hills, having leased the store room at 
907 E. MeMillan St. from the Cincin- 
nati Land Shares Co. The lease is for 
three years and three months and calls 
for a total rental of $6,345. 

The traveling staff of the M. Schwab 
Jewelry Co., Race St., has been increased 
by the addition of Joseph H. Ruffner, 
who formerly had been identified with 
another wholesale jewelry house in 
Cincinnati. Mr. Ruffner will travel in 
adjoining States. I. A. Broffitt will also 
travel for the Schwab firm. 

Herman Promnitz, former jewelry 
manufacturer and recently a traveling 
representative of the Richter & Phillips 
Co., has joined the Ed H. Croninger Co., 
manufacturing jewelry firm in this city. 
Mr. Promnitz is now working for J. 
Charles Becker, secretary of the Cin- 
cinnati Wholesale Jewelers’ and Manu- 
facturers’ Association, who acquired the 
Croninger firm a number of years ago. 

The annual Guild sales conference of 
the Gruen Watch Co., held at the Hotel 
Alms in Walnut Hills, ended Saturday 
after 10 days. From the point of at- 
tendance of sales representatives of the 
United States and Canada, it was the 
largest conference ever held by the 
watch concern. The value of the jew- 
eler members’ franchise was stressed by 
Fred G. and George J. Gruen along with 
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other executives of the organization, in 
their talks to the representatives. These 
facts, together with a well planned mer- 
chandising campaign to jeweler mem- 
bers, will be exploited by the firm early 
in the year. 








MILWAUKEE 


S. W. Howe, jeweler, Beloit, Wis., has 
moved into a new location in the Strong 
building on E. Grand Ave., that city. 
The store was formerly located at 125 
W. Grand Ave. 

E. A. Kitzman, jeweler at Eagle River, 
Wis., has moved to Weyawega, Wis., 
where he has purchased the stock and 
fixtures of the H. M. Bennett jewelry 
store in that city. 

The Richard Globisch Co., wholesale 
jeweler, filed a voluntary petition in 
bankruptcy in United States District 
Court listing liabilities at $67,413 and 
assets at $75,385 with $4,875 claimed 
exempt. 

Jewelry valued at from $800 to $1,000 
was stolen from the display window of 
the J. Goldman jewelry store, 510 Mitch- 
ell St., after high winds had broken 
the glass. It is believed that some 
passerby scooped up the jewelry upon 
finding the pane shattered. 

The H. L. Polger jewelry store, 1128 
Walnut St., was badly damaged when 
fire broke out in the basement under the 
store during the past week. An over- 
heated furnace is said to have caused 
the blaze. When firemen arrived the fire 
had gained considerable headway as it 
was not discovered until it had worked 
its way to clubrooms on the second floor 
of the building. 








EVANSVILLE 


A Better Business League has been 
formed here and headquarters have been 
opened in a building at the corner of 
Fourth and Sycamore Sts., with C. C. 


Carter in charge. The bureau will 
advocate better business ethics and 
honesty in advertising. Local retail 


jewelers are interested in the new bu- 
reau. 

A severe blizzard struck Evansville 
and the tri-State region last Friday 
night and Saturday which had a bad 
effect on business. With the passing of 
the floods and severe weather, local 
dealers are of the opinion there will be 
a decided improvement in business con- 
ditions in this section. General condi- 
tions in this city are improving and 
many of the large manufacturing plants 
are being operated on steady time. 
Wholesale jewelers believe that 1930, 
taken as a whole, will be a good trade 
year. 








Charles E. Bell has moved from 
Greenfield, Mo., to Commerce, Okla. 
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KANSAS CITY 


At the annual meeting of the Kansas 
City Wholesale Jewelers’ Association, 
held in conjunction with a dinner in the 
Ambassador Hotel, Tuesday evening, 
Jan. 14, the following officers were re- 
elected for the ensuing year: Ward 
Lewis, president; Leon Meyer, vice- 
president; Arthur Clark, treasurer, and 
Fred Sands, secretary. 

The Andrews Jewelry Mfg. Co., Inc., 
will occupy its new quarters the latter 
part of this month. An additional room, 
comprising about 400 square feet, has 
been leased on the fifth floor of the 
building at 1009 Walnut St. This extra 
space adjoins the present location of the 
company. George Hibbeler, formerly in 
the jewelry business in Wichita, Kan., 
is now shop superintendent of the An- 
drews concern. 








SAN FRANCISCO 


Harry A. Harris of Myers & Harris 
Co. is in the San Joaquin Valley. The 
jewelers in that district are looking 
forward to a good year because of the 
heavy rainfalls, Mr. Harris reports. 

Arthur G. Prouty, jeweler, Napa, has 
been visiting the local trade in search of 
stock after enjoying a good holiday 
trade. William J. Kirk, jeweler, Vallejo, 
has also been here to stock up after the 
holidays. 

Hugh Ritter, formerly connected with 
Williams & Petersen, material jobbers, 
this city, and now associated with Detor 
& Co., Honolulu, as store manager, is 
spending three months on the mainland, 
visiting Coast cities. 

Among traveling representatives of 
eastern manufacturers, calling on the 
local trade early in January were: Harry 
Saunders, representing the R. & G. Co., 
and the Providence Stock Co., William 
A. Moore, William Dixon, Inc., Newark, 
N. J.; Phil Laks, Lampert & Sons, New 
York, and Robert Kehl, F. H. Noble & 
Co., Chicago. 








On with the Shows 


and as a result it is expected that more 
exhibitors will display their wares. The 
headquarters of the National Gift and 
Art Association are in the Drexel build- 
ing, Philadelphia, Pa. 

The National organization will also 
stage a show at the Adelphia Hotel in 
Philadelphia from March 8 to 7 and an- 
other one in Boston, Mass., at the Parker 
House from March 10 to 14. 

The Hotel Statler in Boston will be 
the scene of the show of the Associated 
Eastern Exhibitors from March 10 to 14. 
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Every jeweler should attend these 
shows as it will give them an oppor- 
tunity to see the newest merchandise 
being shown in the principal cities of 
the country and where they will “rub 
elbows” with fellow merchants. A visit 
to any of these shows will prove a liberal 
education to the jeweler who is on the 
alert for new merchandising ideas and 
original methods of displaying gift 
goods. 

The New England Gift and Art Re- 
tailers’ Association will hold a show in 
Boston, Mass., from March 10 to 14 in- 
clusive. The annual meeting of the 
organization will take place on Wednes- 
day evening, March 12 at which officers 
will be elected. It is being planned to 
have William E. Koch, of the School of 
Merchandising, University of Southern 
California address the meeting. 


During the time the show is being 
held the association is also planning to 
conduct a two-day course on merchandis- 
ing and other problems with Mr. Koch 
in charge. A small fee will be imposed 
on those enrolling for this course and 
anyone wishing to register may com- 
municate with Mrs. Harriette A. Blake, 
secretary, New England Gift and Art 
Retailers’ Association, 671 Boylston St., 
Boston. 

The ninth annual Chicago Gift Show 
will be held Aug. 4 to 9, at the Stevens 
Hotel in accordance with the announce- 
ment made in September of last year 
Floor plans and further information will 
be sent to the trade about March 1 by 
the Gifts, Art Wares and Novelties As- 
sociation, 58 E. Washington St., Chicago. 
This year the dates for the jewelry show 
at the Hotel Sherman, the Merchandise 
Fair at the Coliseum, and the summer 
meeting of the Interstate Merchants 
Council have all been set to coincide 
with those of the Chicago Gift Show. 








Charm of Fine Glassware 


(Continued from page 75) 


for the higher class ware. A few of these 
latter are shown on page 75. The offer- 
ings vary from the extreme modern to 
the reproductions of early times, thus 
allowing a retailer to satisfy all tastes 
and all purses. 

Beautiful rich royal blues in table 
ware are quite the thing this year as is 
a very deep ruby red. Either of these 
colors are entrancing alone, but when 
gold encrusted decorations are added, 
they would grace the table of a monarch 
or millionaire. 

The profit is equal to that on jewelry, 
if not greater, while the cost of a com- 
plete equipment is only limited to the 
purse-possibilities of the purchaser. 








The annual meeting of the Chambre 
Syndicale, has been called for Jan. 23 at 
Salles des Ingenieurs Civils, 19 Rue 
Blanche, Paris, France. 
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IT’S the AMOUNT 
af of our check 


THAT COUNTS! 


Ship old gold, silver, pre- 
cious metal scraps and 
sweeps in any form to 
Hoover ... if you’re inter- 
ested in high yield. 
































Old customers stay, and 
new customers come and 
stay because they have 
learned by experience that 
after all: “It’s the amount 
of our check that counts.” 


Ship your present accu- 
mulation NOW. 


PROMPT 
RETURNS 


| Hoover & Strong, Inc. 
119 West Tupper Street, Buffalo, N. Y. 


GOLDEN RULE REFINERS AND MANUFACTURERS SINCE 1912 
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HANDY & HARMAN 





Silver 
and 
Platinum 


Careful 
Individual 
Preparation 
and 
Assaying 
Our 63 years’ experience 
with precious metals and 
highly-specialized equipment, 
enables us to give maximum 
yield on every lot sent us. 


Ship to 


HANDY & HARMAN 
Bridgeport, Conn. 


Service Plante— 
Providence, R. I. Fulton & Geld Sts., New York Chey 





















“We do not 


traveling 
gold buyers 


THOMAS J. 





We actually recover 
every grain of value 


from sweeps, polishings, filled cases, plated 
scrap, obsolete yellow gold mountings, etc., 
and pay highest market price always, be- Id 3 

employ cause we use the refined metal. peony 


DEE. sCO. 


55 E.WASHINGTON ST. CHICAGO 







Your lot is 


or your — 
Mh eee 








THE MONNAT GENEVA 
RESILIENT 


MAINSPRINGS 


Used by Leading Jewelry Stores 









THE MOST RELIABLE 
C. Monnat, 55 W. 42nd St., N.Y. 











ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 


Refiners and Assayers 


709 Sansom Street. Philadelphia 















Genuine American Watch Material 
Gruen and all Swiss Watch Material carried in stock 


GEO. J. DOEHRMANN 





WHOLESALE DISTRIBUTORS 


Prompt and Efficient Service 
Westclox and Ingersoll Watches 


15 MAIDEN LANE, NEW YORK 
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of Effects of a Bent 
Lever on the Lock and Fork Action 


Summary 


HE effect produced by a bent lever on 
the lock and fork action should be 
studied and understood. 

We shall assume at the start that the 
drop locks are equal to one another; and 
were equal before the lever was bent. 

It is granted that the lever is bent just 
enough to be visible; and that the escape- 
ment is not banked to drop. The con- 
ditions present would then appear as 
follows: 

A.—The total lock on each pallet stone 
would, on comparison, be found unequal 
in amount. 

If the bend in the lever is slight, then 
the inequalities in the total lock would 
not be so apparent. 

B.—The amount of drop lock on each 
stone will remain unchanged. 

Bending the lever, in no way changes 
the amount of drop lock on either stone. 

C.—A bent lever will work havoc with 
the fork and roller jewel action. 

A bend in the lever is made more visible 
by means of the angular test than by 
any other. 


The Measure of 2° of Lock 


Z If in practice we were able to follow 
out the instructions upheld by theory, 
then our aim would be to establish a 
total lock of around two degrees in every 
escapement. 

As it is not practical for a watchmaker 
to calculate the measure of two degrees 
of lock in the watches he handles daily, 
some convenient standard for quickly 
estimating the measure of lock is neces- 
sary. 

If we assume the width of a pallet 
stone as the equivalent of 10° of lock 
we can make use of this assumption to 
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Escapement Matching 


Analyzed and Elucidated by T. J. Wilkinson 


Continued from issue of Jan. 16 


estimate the number of degrees present 
in any lock. 

If a straight line is drawn through a 
pallet jewel, from its locking face to a 
point directly opposite on the back of 
the stone, the line so drawn represents 
the width of the pallet. 

Granting that the width of the pallet 
stone approximates 10° of lock, then 
one-fifth of the width represents about 
2° of lock. (See p. 61.) 

In the type of escapement most com- 
monly found in watches, of a total lock 
of two degrees, about one-third should 
represent slide. 


Matching and the Drop Lock 


VERY watchmaker is aware that the 

term ‘correct drop lock” is quite 
elastic. The expression does not define 
the number of degrees this lock shall con- 
tain in order to be classified as ‘“‘correct.” 
In some escapements the amount of drop 
lock may be 2°, in others 8° or more. 
Correct drop lock is therefore a variable 
quantity. 

Experience shows that the amount of 
drop lock suited to a watch of high 
grade, would likely prove unsuitable in 
a low grade watch. Each type in its own 
way, gives satisfaction, because its parts 
are matched. 

The controlling and ruling feature of 
matching is: that the extent of the drop 
lock in all escapements is matched to 
agree with its fork; roller jewel action. 
The latter part of this statement, as 
before mentioned, is equally true if we 
reverse it and say; that the fork roller 
jewel action agrees with the extent of the 
drop lock. And for these reasons, some- 
times we find the best procedure is that 
of changing the lock to agree with the 
fork-roller jewel action. Then again we 
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may find it the best thing to do, to 
change the fork roller jewel action to 
agree with the drop lock. No matter 
how stated, these twin factors in suc- 
cessful escapement matching cannot be 
ignored. 

The following is extracted from page 
96: When we say that an escapement is 
correctly matched, or commercially 
matched, we refer particularly to a drop 
lock exactly suited to a given length of 
lever and roller jewel radius. In the 
sense mentioned, escapement tests may 
agree in declaring the parts matched. 
That these parts are matched (one with 
the other) does not imply escapement 
perfection. In practice, this qualifica- 
tion is frequently recognized. 

The angular test will be explained in 
our next chapter. Practical instruction 
will also be given in matching lock and 
lever. 


Both Teeth Discharged—Lever 
Long 


HEN the drop locks are _satis- 

factory, but on making the angular 
test we find each tooth discharged from 
contact as in Fig. 1, the release of each 
tooth from contact with its pallet stone 
indicates that the lever is too long. 


Both Teeth Show An Equal Surplus 
of Contact—Lever Short 


If the points of both teeth are found 
in contact with their respective pallet 
stones, and the point of contact of each 
is as indicated by Fig. 2, or Fig. 4, or 
by any other position representing an 
over contact, the conclusion to be formed 
is that the lever is too short. The as- 
sumption being that the drop locks are 
correct. 
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Don’t use your lungs for a waste 
trap. If you do you're going to 
regret it. In your daily work of 
grinding and polishing you can’t 
help but breathe in the dust. 
The smallest amount of work 
produces dust which you should 


guard yourself against. 


LEIMAN BROS. 
PATENTED 


POLISHING 


DUST COLLECTOR 


Full Information Free 


LEIMAN BROS., Inc. * @*, 095" 
Makers of good machinery for 40 years. 








FETE LETT LTTE ELE ELE 


Send Us 
Your Gold Scrap 


Carerut handling of all 
precious metal scrap sent 
to us and just valuation of 
their contents based upon ac- 
curate weight or assay has 
earned a far-reaching confi- 
dence among our customers. 
Send us a lot on 





consignment. 


The S. S. WHITE DENTAL MFG. CO. 
Industrial Division 


152 West 42d St. New York, N.Y. 
Established in 1844 Member of J. B. of T. 


USED OUR SOLDERS AND ALLOYS? 
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HAVE YOU 


A EEE EAA EAEAEEEAEAE 
One Hand Control 


with the 
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Jewel c's Torch _¢ 


The flame is adjusted by a touch; you can 
have a sharp needle-shaped flame, hot enough to 
weld platinum, or instantly change to a big 
soft brush flame for annealing or tempering. 

You will like the Hoke-Jewel oxy-gas torch 
for all kinds. of work—high grade or novelty, 
gold, silver, platinum, or white gold. 


Ask for free circular C. S. 


——® 


Hoke Inc. 
LEARN DIAMOND SETTING 


22 Albany Street, 
New York City 

















In all of its branches. We recommend a residence 


course in New York, but where this is not possible, 
we teach every kind of stone setting through corres- 
pondence. Our advanced students actually set dia- 
monds for the trade. Each kind of setting taught 


separately by mail at a charge of $15.00 to $95.00 
per section. Write us. 


JEWELERS’ INSTITUTE OF NEW YORK 


48 W. 48th ST., N. Y¥. C. JOHN KRISCH, Instructor 








™ Protection Ring Guard 


For thin rings get our num- 

ber 0. It is a new addition 

to our regular sizes. 

The Lion Safety Pin Clutch Co. 

20 W. 22nd St., New York Pat. May 35, 1920 
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The Correction of Short Levers 


HEN an inspection assures us that 
the drop locks are correct, and by 
the angular test we find over contact of 
teeth with each pallet as represented by 
Fig. 4, we can, to correct the error of 
a short lever, select a new table with the 
roller jewel sufficiently advanced to 
bring about conditions of normal contact 
as shown in Fig. 3. (See issue Jan. 16.) 
We object to any slanting of the roller 
jewel as offering a correction. 


Lever Apparently Short 


When drop locks are too deep, and 
the lever is in its original state a com- 
bination such as above will affect the 
position of the teeth on the impulse face 
of the pallet jewels in the manner rep- 
resented by Fig. 4. This illustration 
indicates over contact and a short lever. 

The fault is ours, we failed to follow 
directions—namely, first correct any 
error in the drop locks, then use the 
angular test. In a case such as this, we 
would, on correcting the lock expect 
to find normal contact as in Fig. 3. 


The Correction of a Long Lever 


When the angular test shows each 
tooth as discharged as illustrated by 
Fig. 1, and the drop lock on each tooth 
is found to be correct; the findings by 
this test then point to the lever as being 
too long. 

To establish normal contact Fig. 3, 
we must either cut away the fork or 
supply a new table; one having the 
roller jewel so placed that under test 
conditions we obtain normal contact Fig. 
3 on each pallet stone. 

You are referred to Par. 394, 395, of 
“The Escapement and Train of Ameri- 
can Watches,” for fuller information 
about adjusting a new table and its 
roller jewel to the fork and safety action. 


(Continued on page 98) 








Wrist Watch Reminder 


AM sending a drawing of my inven- 

tion, known as the “wrist watch re- 
minder,” for which patent has _ been 
applied and is pending. By trade I am 
a tailor. 

You will notice in my drawing two 
arms below the stem. Originally they 
are to rotate at a set time to awaken a 
person when asleep, or remind him of 
engagements during working hours, but 
must not rotate and could be changed 
to go half way, as my patent covers 
same, if it claps the arms of the wearer. 
The result is a silent awakener, which 
does not disturb one’s neighbor. It is 
useful for the business man who wants 
to recall appointments, and also in vari- 
ous different trades and operations. A 
patrolman on his beat could use a 
“reminder,” for reminding him every 
hour of the time to report. A deaf per- 
son who cannot hear the loudest of alarm 
clocks, would feel the tap on his wrist 
and thus be reminded. 

(Signed) JAcoB NEUMAN. 
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New Astronomical Clock 

STRONOMY is of great popular in- 

terest. One hundred years ago it 
was hard work for professors to explore 
the heavenly bodies or stars, because of 
their undeveloped instruments. Now peo- 
ple have planetariums and observatories 
with great telescopes and instruments 
for researching and exploring the won- 
ders of our universe. 

The astronomical clock illustrated is 
the invention of Nicholas Tomasevich and 
will show the actual movement of plan- 
ets. The clock is set in an aluminum or 
brass nickel plated pedestal, with a glass 
dome of 10 per cent to 15 per cent blue 
greenish color, and with many little 
stars printed in the glass like the sky or 
constellation represented. In the rear of 
pedestal, is an electric socket connection. 
The electric bulb represents our sun. 
Planets are made from light material or 
isinglass, and printed with reference to 
the planets, with names and size. They 
are provided with an axis of narrow 
hard steel needle which at a distance 
does not show through the glass dome. 

Each axis passes through a bluish disk 
into the gear of the mechanism which is 
attached to the minute gear of the clock. 
This minute gear needs very little power 
to drive the mechanism. 

For a quick showing, the sun is ro- 
tated west to east, forcing the planets in 
its cycle with it. The earth is rotated 
west to east, six times in three minutes 
until moon passes west to cast around it 
once. Every fifteen minutes, both the 
earth and the moon will pass around 
the sun west to east, which makes a full 
year cycle. Observer will understand 
how comes day and night, full moon, 
half moon, quarter moon and eclipse. 

Other planets are rotated on their 
axes and revolve around the sun as well 
as the earth and the moon. 
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This clock works almost according to 
astronomical observation. It is good 
looking and interesting for home use. It 
keeps good time and can be seen even in 
a dark room, because light from the elec- 
tric bulb is passing through mechanism 


vw 
ve 





Astronomical clock by N. Tomasovich 
to the clock face. The clock is suitable 
for library, schools, ete. 

The internal mechanism of the clock 
is of light stamping. Some parts are of 
aluminum. It is easy to handle and is 
economical. 








Women’s wrist watches became popu- 
lar in this country about 18 years ago. 
The World War popularized men’s strap 
watches. 





























ae Cc INVENTOR —9 
Jacos Neuman 














Wrist watch reminder invented by J. Neuman 
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Display Under Auspices of Chicago Jewelers’ Association Represented a Collection of Time- 
Measuring Instruments Valued at Over $500,000 


Rigesmor the auspices of the Chicago 
Jewelers’ Association a Historical 
Time Exhibit was held in the Red Lac- 
quer Room of the Palmer House on Jan. 
16, presenting 22 displays of unusual his- 
torical and educational value and show- 
ing timepieces exceeding a half million 
dollars in value. Jewelers and their cus- 
tomers throughout the country will soon 


that it started its career in 1073 A. D., 
and was felled in 1260. Loaned by the 
Chicago Historical Society were a tor- 
toise-shell-case watch purported to have 
belonged to Lord Cornwallis, a “Truth 
Will Tell” motto dial, made about 1700, 
and three very old dials, one a sun dial. 

The Elgin National Watch Co. showed 
24 pieces of varied periods and countries. 





General view of the Historical Time 


see the exhibit on the screen in their 
local theaters, as sound dialogue and 
silent pictures were taken by six news- 


reel concerns. 

Visitors, admitted by special invitation 
during the hours of 10 a. m. and 6 p. m. 
marvelled at the rare timepieces which 
depicted the art of horology from its very 
beginning and also showed watches 
valued for their historical background. 

One of the largest groups shown was 
the Packard Watch Collection, owned by 
the Horological Institute of America and 
in charge of Paul Moore, executive sec- 
retary of the organization. In this dis- 
play 30 timepieces were exhibited, rep- 
resenting a variety of fine shapes and 
movements, perfectly executed. Some of 
the oddities shown were a musical alarm 
watch and an astronomical double-faced 


watch. The collection of Herman C. 
Stern, Chicago retailer, also. elicited 


much interest. It included a watch once 
owned by a French doctor and sold in 
1871 for $500 to help pay the German 
war debt, and many timepieces varying 
in age from 50 to 200 years. 

The National Geographic Society had 
on display an arboreal timekeeper, a 


eross section of a fir beam found in an 
rings of which showed 


Arizona ruin, the 


Exhibit 


at Hartford, Conn., 1838, by James and 
Henry Pitkin, who put out the first ma- 
chine-made watch in America. 

The Hamilton-Sangamo exhibit also 
attracted many observers. Included in 
this collection was a sun dial gun, built 
by Rosseau of Paris in 1650, a calendar 
stone of the Aztecs, the clepsydra (water 
clock), and a replica of a time candle 
used by Alfred the Great. 

The Gaertner Scientific Corp. displayed 
a recording time instrument, minutes 
and seconds to .005 thousandths, an elec- 
trically-controlled chronometer used in 
astronomical observations for the com- 
puting of time by the stars. Also shown 
by this concern was an Estoppey Bomb 
Sight, an unusual timing device which 
supplies the control time for the explo- 
sion of a bomb. 

An antique of special interest was the 
ebonized bracket, eight-day strike clock 
made by Daniel Delander, London, Eng- 
land, 1715, from the Wetherfield Collec- 
tion. Old timepieces were also featured 
in the Bowman Collection, displayed 
through the courtesy of John J. Bowman 
of the Bowman Technical School, Lan- 
caster, Pa 

The Wittnauer Collection contained 28 
pieces, among them an antique French 
Calendar Watch made by Mercier, Paris, 
about 1793, and reputed to have belonged 
to Robespierre, leader of the French 





The Packard collection of watches shown at the Time Exhibit 


One watch, made about 1685, had the 
“sun” and “moon” on a revolving disk 


to denote the hours and distinguish be- 
tween a. m. and p. m. Another attrac- 


tive specimen was a Pitkin watch made 





Revolution, a Godermars quarter-hour 
repeater watch with sweep second hand, 
made by Godermars Fils, Geneva, and a 
Cylinder “open-face”’ watch made by 
(Continued on page 97) 
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United States Patents 
1930 
COMBINATION RING AND KEY. 


MontTuor!I, Washington, D. C. 
1928. Ser. 246,883. 3 


Issue of Jan. 14, 


1,743,563. 
FELIX C. 
Filed Jan. 14, 
claims. 

A finger 

having a 

key pivotally 

recess and adapted to be 


bezel portion 
recess formed therein, a 
end in said 
and from 


ring 
slot or 
mounted at one 
moved to 


comprising a 





a position projecting from the ring and the 
recess in which said key lies, and a leaf 
spring secured to the bezel of the ring for 
engaging with said key for yielding maintain- 
ing said key in a projected and retracted 


position. 
DESIGNS 


SIMILAR 
Attleboro, 


ARTICLE. 
Mass., as- 


SPOON OR 
STRAKER, 


80,336. 
JOSEPH E. 








: > % 
: —- 
2 | 





Attleboro, 


signor to The Watson Co., 
33,134. 


Mass. Filed Oct. 22, 1929. Ser. 
Term of patent 14 years. 


WATCHCASE. 
Thomas, Ky., 


ARTHUR P. CONANT, 


80,307. 
assignor to The 


Fort 





Wadsworth Watch Case Co., Dayton, Ky. 


Filed May 18, 1929. Serial 31,294. Term 
of patent 14 years. 

80,312. SPOON OR SIMILAR ARTICLE 
HENRIK HILLBOM, Wallingford, Conn., 


assignor to R. Wallace & Sons Mfg. Co., 





1 929 
years. 


Filed 


Nov. i 
patent 14 


Wallingford, 
Serial 33,249. 


Conn. 
Term of 


United States Trade-Marks 


Issue of Jan. 14, 1930 
The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
ice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the 10-year ‘“‘pro- 
viso” are registrable under the _ provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 
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14 of said Act a 


As provided by Section 
each notice of 


fee of $19 must accompany 
opposition. 


Ser. 283,422. MARATHON WaTCH COMPANY, 
Inc., New York. Filed May 2, 1929. 


MARATHON 


For Watches and Watch 
Claims use since January, 


Movements. 
1929. 


BENJAMIN & EDWARD J. GROSS 


Ser. 282,707. 
New York. Filed April 20, 


Coé.,. Ine, 
1929. 


MY SWEETHEART 


For Finger Rings and Mountings Therefore. 
Claims use since Jan. 10, 1929. 
Ser. 291,255. 
wee ee as 


Philadelphia, Pa. 


Pilgrim 


For Table Metal 
Plated with 
Claims use 


ROBERT G. WILSON, doing 
William M. Wilson’s Sons, 
Filed October, 1929. 


Hollow Ware of Base 
Precious Metal. 
since March 29, 1929. 
Trade-Mark Registrations Granted 


PERSONAL 
CRYSTAL 


JEWELRY FOR 


266,431. 
WwW CONSISTING OF 


VEAR 


ORNAMENTS. STEPHEN VARNI, doing 
business as Stephen Varni Co., New 
York. 
Filed Sept. 7, 1929. Ser. 289,486. Pub- 
lished Nov. 5, 1929. 


WATCH BRACELETS, WATCH 


266,436. 


STRAPS, WATCH ATTACHMENTS, 
ETC. GEMEX Co., Newark, N. J. 
Filed Aug. 26, 1929. Ser. 289,014. Pub- 

lished Nov. 5, 1929. 

266,429. JEWELRY FOR PERSONAL 
WEAR, NOT INCLUDING WATCHES. 
ISRAEL D. CHERNICK, New York. 

Filed Sept. 12, 1929. Ser. 289,664. Pub- 

lished Nov. 5, 1929. 


Trade-Mark Registrations Renewed 


CERTAIN NAMED SILVERWARE. 
1899. GORHAM MFG. 
Renewed Dec. 19, 


33,902. 
Registered Dec. 19, 
Co.. Providence, R. I. 
1929 








Historical Time Exhibit 


(Continued from page 96) 








Lepine of Paris, who has been credited 
with having commercialized “open-face” 
pocket watches. Other unusual speci- 
mens included an early traveling clock 
made for the Russian royal family by J. 
Gulden of Presburg, Austria, entirely by 
hand, Gov. Peter Stuyvesant’s watch, an 


egg-shaped verge watch with double 
enameling and several 18K _ Lepine 
watches. 


Of interest too was the collection of 


97 





























Mrs. Wier Williams, Highland Park, IIl., 
which included 28 pieces, mostly foreign 
watches of unusual origins and histori- 
cal significance. Watches made for 
Marie Antoinette during her reign as 
Queen of France, Napoleon, a Russian 
Grand Duke of the seventeenth century 
and a Danish Prince were shown. Other 
exhibits were those of Fred M. Lund, 
Walter Peacock of C. D. Peacock, Inc., 
L. O. Liljegren of Benjamin Allen & 

»., Emil Braude & Son, the Seth Thomas 
Clock Co., M. Duffy, Jacksonville, IIl., 
the J. C. Herkner Jewelry Co., Grand 
Rapids, Mich., the A. C. Becken Co., 
John Key, Detroit, Mich., Charles Ell- 
bogen, Stein & Ellbogen Co., The West- 
ern Clock Co., and William Haseltine & 
Son, Kokomo, Ind. 








Merchandising Calendar 


(Continued from page 35) 








in making a display of this character 
distinctive. 

Edison’s birthdate is capable of use by 
jewelers who handle electrical appliances 
to any extent, or by those jewelers who 
have a phonograph or radio department. 
As Edison’s birthday preceeds that of 
Lincoln by only a single day it may 
prove advisable to link the two together 
in some way. ‘The fact that Lincoln 
liberated the dusky slave from the dark- 
ness of his forefathers, and that Eidosn 
liberated the entire people from dark- 
ness, and shed light upon the entire 
nation, may make it possible for the 
ingenuous to link the two together in 
an original way. 


General Business Activities 


Although February is a short month 
it is possible to make it an outstanding 


one in the jewelry establishment. Be- 
sides the patriotic and St. Valentine 
anniversaries there are anniversary 


events that should be laid hold of and 
turned to the jeweler’s profit. 

Sianiasaiinia and department 
stores make a big event of ‘“‘Sales for 
the Home” in February, although some 
are inclined to put this event over into 
March. At any rate, along with this 
annual sale there is usually an exploita- 
tion of silverware. There is every good 
reason why the jeweler should get in line 
with this event. It is not necessary to 
exploit the sale in any sensational way, 
but it is good business to join in offering 
silver when the advertising of other 
merchants make the people more silver- 
ware conscious. 


Silverware of all classes should be 
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merchandised as a necessity in a sale 
of this character, not as a gift article. 
It may be advisable to restock the silver 
department in anticipation of the event. 
It is profitable to have a few “specials” 
of some character, either lines to be 
cleared, or just “leaders” to get people 
into the store so that they will have an 
opportunity to view the jewelers’ dis- 
plays of silver, and to give the salesmen 
a chance to make an effort to con- 
summate sales. If such an event only 
results in “prospects” it is worth while, 
but sales will also be made if the event 
is staged efficiently. 

In connection with the patriotic an- 
niversaries the jeweler can have a 
“Made-in-America” exhibit of watches, 


silverware and art goods of every de- 
scription. This is a particularly apt 
time to tie up home industry with home 
heroes. 

Spring costume jewelry will be making 


its bow to the public along with the 
spring costume, which will come in for 
much publicity during February and the 
following month. The jeweler should 
be ready early with this line, and be 
able to show his stock as early as the 


department stores, his biggest com- 
petitors for this business. 
Father and Son Week affords the 


jeweler another opportunity to exploit 
gifts suitable for both fathers and sons 
Fathers can be made to see the appro- 
priateness of gifts to the boys at this 
time, and sons of maturer age may be 
reminded that fathers would appreciate 
gifts that they have probably not been 
able to purchase for themselves. 

The spring season may be made the 
theme of an advertising appeal, both 
with jewelry for personal wear, and 
with merchandise intended for home use. 

A tie-up of the business with every 
local and national event will place the 
jeweler foremost in the ranks of pro- 
gressive retailers. His prestige will be 
increased, and his business will reflect 
the profits that accrue from such a tieup. 








How He Used Radio with Profit 


(Continued from page 32) 


the country during this period, I am 
convinced that our broadcasting was a 
good investment from every angle.” 


A S to the programs themselves, the 
manager of the station through 
which they were broadcast has this 


comment to make: 


“T have never had the pleasure of 
producing a more satisfactory feature 
over this station. Every program was 
timed to the exact second which made 


part of it 


was com- 


it unnecessary to rush any 
or improvise to kill time. It 
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plete, artistically done; and I personally 
looked forward each week to this fea- 
ture as did a high percentage of our 


regular listeners. My only regret is 
that we have not more such programs 
of this caliber to present to our radi 


audience. I really enjoyed them.” 

With it all, this initial effort in radio 
advertising has produced such encour- 
aging results that we plan to make it 
a definite part of our publicity program. 








Escapement Matching 
(Continued from page 95) 


Resetting Pallet Stones Correctly 


N using angular test methods to reset 

pallet stones by, we dispense with 
banking to drop. Because, when the 
angular test methods are used, the bank 
ing pins take no part in the 
of resetting. 

One of the advantages of the angula1 
test is, that by means of same we are 
able to reset one or both pallet stones 
correctly. Another reason, as_ just 
stated, the positions of the banking pins 
are not changed. 

There is only one intruding factor in 
our proposal, and that is, is the length 
of the lever correct? 

In this day, it is fairly safe to as 
sume, that the length of the lever is at 
least commercially correct. According- 
ly we are reasonably safe in accepting 
the length of the lever as a guide to 
reset pallet jewels by. Following former 
instructions, we match the position of 
the pallet stones to agree with the length 
of the lever. The final outcome must 
agree with Fig. 3. 

Please remember, that no matter what 
method you employ to reset one or both 
pallet jewels, the proof of the cor- 
rectness of your work rests in establish- 


ing contact as shown in Fig. 3. 


process 


Conclusion 


N a practical way the angular test 

provides the man at the bench the 
chance to exactly match the action of 
tooth and pallet with the fork-roller 
jewel action. 

Anyone familiar with the test can in 
one minute decide whether the matching 
in any escapement is, or, is not passable. 
The method termed “Blocking the 
Lever” is best adapted for the purpose 
of making a decision. 

The fact that we do not have to dis- 
turb any of the escapement parts, when 
using the angular test, favors its em- 
ployment. 

If the reader will extend his experi- 
ments into the field of high grade 
watches he will learn there is room for 
improvement in the matching of several 
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of them. In some if the matching was 
corrected, rates in position adjusting 
would be improved upon. 

To successfully make use of the an- 
gular test, the corner test, the guard 
point test, banking, to drop, etc., re- 
quires a ground work of practical knowl- 
edge. 

The young watchmaker having the 
ground work alluded to, and who builds 
on this a working knowledge of al! 
escapement tests, shortens that wasteful 
period of his life called “gaining experi- 
ence.” 

The most rapid road to advancement 
is through reading. If reading is well 
selected and of the right sort. The 
reader can make practical use of it in 
his work. 


[THE END] 








Imports and Exports Decrease Dur- 
ing December as Compared 
with 1928 


WASHINGTON, D. C., Jan. 18.—Both 
imports and exports decreased in De- 
cember compared with the same month 
in 1928 according to the Department of 
Commerce. The value of December 
exports was $434,000,000 compared with 
$475,845,000 in the same month of 1928. 
December imports were valued at $123,- 
000,000 compared with $136,437,000 in 
December, 1928. The value of the excess 
of exports over imports in December was 
$123,000,000 compared with $136,437,000 
in December, 1928. 

For the 12 months ending December 
the value of exports was $5,248,483,000 
compared with $5,128,356,000 for the 
same 12 months in 1928. Imports for 
the 12 months ending December were 
valued at $4,400,634,000 compared with 
$4,091,444,000 for the same 12 months 
in 1928. The value of the excess over 
imports for the 12 months ending De- 
cember was $847,849,000 compared with 
$1,036,912,000 for the same 12 months 
in 1928. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended Jan. 18, 1930. 
The U. S. Assay Office reports: 
Gold bars exchanged for gold 
coil , , eter et Tee Te $433,958.23 
Gold bars paid depositors..... 50,351.44 





Total $484,309.67 
Of this gold bars exchanged for gold 
coins are reported as follows: 





Date Exchange 
Jan 13 = ee ee ery ee $157,680.73 
s | POPP RETTRUST TL AEE 55 ‘ 
SE OR RS ee eco eee 7 5 

Seer ee eee 2% 

+7 

Pes e Seka she awe ee ees 

Total Pw falas os 9 Boek $433,958.23 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c a word. 

Heavy type, 10c. a word; minimum 
charge $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
as part of the advertisement. 

Display cards, $7.50 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 


 eineainemmmneiinaas 


Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 




















ABLE RETAIL SALESMAN seeks position. 
Address “K., 754,” care Jewelers’ Circular. 


DIAMOND SETTER and all round jeweler, 
desires position. 1807 Bedford Ave., Dal- 
las, Texas. 








WATCHMAKER can do some clock and 
jewelry repairing; own_tools; reference. 
Address “‘C., 1176,” care Jewelers’ Circular. 


watchmaker, 
store; recom- 
Address K. 3 
Ind 


JOBBING JEWELER and 
wishes position in retail 
mendations on request. 
Smith, Box 456, West Lafayette, 





WATCHMAKER AND OPTOMETRIST, 
wishes to make change; 20 years’ experi- 
ence; married and steady; Michigan Ad 


dress “C , 1128,’ care Jewelers’ Circular 





WATCHMAKER, A-1, on complicated, Swiss, 


railroad and bracelet work; South pre 
ferred; middle age; reference. Theo 
Shaffer, 2717 Garland Ave., Richmond, Va 





DESIGNER for fine gold and platinum 
jewelry, vanity and cigarette cases, wishes 





position. Address “‘W., 1166,” care Jewel- 
ers’ Circular. 
FIRST CLASS WATCHMAKER, 15 years’ 


experience, married, desires permanent po- 
sition in Chicago. Address “Circular, 202,’ 
1104 Heyworth Bldg., Chicago 





SALESMAN, age 29, retail and wholesal 
experience, seeks position retail or whole- 
sale concern; references Address “T., 

1161,” care Jewelers’ Circular. 


A-1 PLATINUM JEWELER wishes position 








only in high grade platinum factory. Ad- 
dress “A. B., 1195,” care Jewelers’ Cir- 
cular. 

YOUNG MAN, 20, four years’ experience in 
wholesale jewelry firm, desires to make 
connection. Address “B., 1179,” care 


Jewelers’ Circular. 


YOUNG LADY, ten years’ experience whole 








sale-retail, detail work; selling ability; ex- 
cellent references Address ‘“A., 1177,” 
care Jewelers’ Circular 

YOUNG MAN, married, watchmaker and 
salesman, understands credit business, de 
sires position with reliable concern. Ad 
dress “C., 1181,’’ care Jewelers’ Circular 





DESIGNER AND MODELER on fine quality 
platinum jewelry desires a position with a 
reliable concern; best references Address 
“S., 1209,” care Jewelers’ Circular. 





WATCHMAKER, A-1, first class references: 
many years’ store and factory experience; 
does watch work only. Address “Reliable 
1205,” care Jewelers’ Circular. 





YOUNG LADY, 20, wholesale, 
selling experience; also typing, 
ing; New York City and vicinity 
“K., 1227,” care Jewelers’ Circular. 


retail and 
bookkeep- 


Address 





years’ experi 


WATCHMAKER, German, 12 








ence, all grades wrist and other watches 
best references; permanent only Address 
“R., 1241,” care Jewelers’ Circular 

CLOCKMAKER, young man, 24, can wait 
on trade, help on watches; A-1 reference 
desires position in New York Address 
“V., 1245,” care Jewelers’ Circular 








IF YOU ARE IN NEED of good man, writé 
to Henry Paulson & Co., 37 So. Wabash 
Ave., Chicago, Il. 


SALESMAN desires position with 
establishment. Address “G., 
care Jewelers’ Circular. 


RETAIL 


class 





STENOGRAPHERS, BOOKKEEPERS, typ- 





ists, clerks furnished, no charge. : Fulton 
Agency, 93 Nassau St., Cort. 5051, New 
York 

YOUNG MAN, 20, wishes to make himself 
useful in a wholesale or retail concern; 


Address “M., 1094,” care 


reular. 


experienced 
Jewelers’ C 


WATCHMAKER, stone setter and engraver, 
competent, employment; southern 
states preferred. Address “S., 1098,” care 
Jewelers’ Circular. 





desires 








BOOKKEEPER, FEMALE, full charge, cor- 
respondent, stenographer, import details, 
finances, handle stock; selling ability Ad- 
dress “B. D., 1109,’’ care Jewelers’ Circular. 





HIGH GRADE WATCHMAKER, Swiss and 





American: 50-50, or steady: good appear- 

ance; references “Watchmaker,” 138 

Locust, Gibson, L. I., New York. 
YOUNG MAN, 23, desires position with 


manufacturing or retail jewelry concern ; 
five years’ experience; best references. 
Address “F., 1111,” care Jewelers’ Circular. 





A-1 WATCHMAKER AND JEWELER, 30 
vears’ experience: can begin work at once; 
state salary Address “F., 1132,” care 


} 
lers 


Cireular. 


Jewe 


SALESMAN, having long acquaintance with 


department store buyers, retail jewelers, 
Middle West territory. would like to con- 
nect with a manufacturer. Address ‘“Re- 


liable, 481,” 


JEWELRY STORD MANAGER, high class, 
15 years’ executive experience including 
financial; age 40, married; salary $100 per 
week. Address “X. Y. Z., 521,” care 
Jewelers’ Circular. 


WATCHMAKER, 15 years’ experience on 
Swiss and American; salesman; cash and 
credit store experience: best references; 
make offer. Address “H., 655,” care Jewel- 
ers’ Circular. 


YOUNG MAN, retail salesman, experienced 
dressing windows and writing show cards, 
desires connection with a progressive con- 
cern. Address “S., 676,” care Jewelers’ 
Circular. 


care Jewelers’ Circular. 














ALL 
and 


AROUND MAN, jeweler, watchmaker 

optical edge grinder, capable man- 
ager, open for position; salary not to be 
under $50. Address “C., 820,’’ care Jewel- 
ers’ Circular. 





FIRST $60 OFFER and permanent position 


gets expert engraver only, or any com- 
bination you need, watches included; 
South preferred. Address “E., 822,” care 
Jewelers’ Circular. 








BOOKKEEPER, STENOGRAPHER, over ten 
years’ experience in jewelry line: thorough 
knowledge all detail work: capable taking 
complete charge: reference. Address “R., 
894,” care Jewelers’ Circular. 











WATCHMAKER, age 30, married; 13 
years at bench, railroad experience; ex- 
pert on Swiss and American bracelets, 
references. Address “‘N., 863,” care Jewel- 
ers’ Circular. 


RETAIL SALESMAN, young man, con- 
scientious, wishes to connect with rep- 
utable concern which caters to better class 


A-1 








trade. Address “D., 950,’ care Jewelers’ 
Circular. 

YOUNG LADY, bookkeeper, stenographer, 
typist, nine years’ experience with two 


capable of tak- 
Address 


diamond importing firms; 
ing charge of office; references. 
__“G., 921,” care Jewelers’ Circular. 





WATCHMAKER, 15 years’ experience, Swiss 
and American watches, also repeaters, em- 
ployed, desires change; salary sixty dollars 
per week. Address ‘J., 1003,” care Jewel- 
ers’ Circular. 

RETAIL SALESMAN, a young man with 
wide experience, wishes situation with re- 
liable establishment where good and honest 
work will be recognized. Address “Q., 
1096,’’ care Jewelers’ Circular. 

YOUNG MAN, 
mond picker, 








23, desires position as dia- 

order or repair clerk, with 
reliable concern; five years’ experience; 
best references. Address “G., 1112,” care 
Jewelers’ Circular. 


POSITION WANTED by 15 years’ experi- 
enced watchmaker; can take full charge 
of repair department; good adjuster; best 
ad references. Address Box 424, Montrose, 
a. 








CAPABLE MAN, 50, many years’ experience 
in wholesale jewelry, wants inside position 
where intelligence, character, and integrity 





is important. Address “B., 1077,’ care 
Jewelers’ Circular. 
SALESMAN; experienced traveling sales- 


man, 32, desires connection reputable con- 
cern; novelty jewelry or fancy goods line; 





no side lines. Abraham Weisbard, 3524 
Hull Ave., New York. 
WATCHMAKER, 25 years’ experience, de- 
sires position; all information furnished 


through direct correspondence with firms 
interested. Address “Z., 1137,” care Jewel- 
Circular. 


ers’ 





WATCHMAKER, 15 
jewelry repairing; 
references; prefer 
sin. Address “G., 
Circular. 


experience light 
best of 
Wiscon- 
Jewelers’ 


years’ 
and salesman; 
Iowa, Illinois, 
1133,” care 





FIRST CLASS monogram and letter en- 
graver desires position in or near Birming- 
ham, Ala.; A-1 reference; must be high 
class store; at present employed. Address 
“T., 1147,” care Jewelers’ Circular. 





WATCHMAKER, 30, 15 years’ experience 
retail and wholesale, can do better kind of 


work, desiring a position in Los Angeles 
or close vicinity; references. Address “K., 
1138,’’ care Jewelers’ Circular. 





years’ experience; 
will do clock and jewelry 
necessary; salary, anything 
Harvey Drew, 207 Conklin 
Binghamton, N. Y. 


WATCHMAKER, ten 
good reference; 
repairing if 
reasonable 
Ave., 





LOOSE AND MOUNTED diamond salesman, 





20 years’ road experience, desires connec- 
tion with reputable concern; Middle West 
territory. Address “O. J., 1164,” care 
Jewelers’ Circular. 

YOUNG MAN, 21 years of age with two 
years’ experience in jewelry line, would 
like to find a connection with a reliable 


firm Address “X., 
Circular 


151,” care Jewelers’ 





WATCHMAKER, German, 22 years’ experi- 
ence, Swiss and American watches, desires 
position with New York or Brooklyn con- 
cern. Address “O., 1154,” care Jewelers’ 
Circular 





GIVING UP_ BUSINESS, 30 years’ experi- 





ence, would like position to take charge of 
repair department or manage . branch 
store; salary $60; references Address 
“B., 1155,” care Jewelers’ Circular. 
DESIGNER OF JEWELRY, practical, ex- 
| enced all around artist, is open for 
engagement; consider part or full time: 
reasonable’ salary. William 30etticher, 


9318 Drexel Ave., Chicago. 





BOOKKEEPER over eight years’ experience 


in jewelry line; thorough knowledge all 
detail work; capable taking complete 
charge; reference. Diana Sigler, 82-92 


Rockaway Parkway, Brooklyn, N. Y. 
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SITUATIONS WANTED—Continued 





WATCHMAKER, MECHANIC, 38, 24 years’ 
experience all grades and sizes, good ref- 
erences and tools, open for position. Ad- 
dress B. Righthand, 2285 Davidson Ave., 
Bronx, N. Y. 





SECOND WATCHMAKER, 25, desires posi- 
tion either in trade shop or retail store, 
New York or vicinity; salary reasonable ; 
finest references. Address ‘“‘K., 1201’’ care 
Jewelers’ Circular. 





SALESMAN, neat, live wire, young man, 
open proposition; fine bunch ring or se 
diamond house ; traveled extensively ; 
small towns following. Address “K., $71,” 
care Jewelers’ Circular. 





WATCHMAKER, A-1, with European train- 
ing, 35 years of age, married, good habits, 
good references; 19 years of experience ; 
prefer middle eastern states. Address 
“D., 1183,” care Jewelers’ Circular. 


AM CAPABLE OF SELLING $150,000 year- 
ly if you have a good popular line of 
diamond mounted solitaires, dinner and 
wedding rings; territory South. Address 
“N., 1203,” care Jewelers’ Circular. 








WATCHMAKER, on high grade American 
and Swiss watches, all sizes, desires work 
evenings and Saturday afternoons; New 
York City or Brooklyn. V. Kalven, 169 
Grand St., Brooklyn, N. Y. 





SALESMAN traveling Southern states by 
automobile, with an excellent record of 
past performances, is open for a general 
jewelry and watch line. Address “O., 
1204,” care Jewelers’ Circular. 


YOUNG MAN, 20, nice appearance, desires 
position at anything with chance for ad- 
vancement; jewelry experience; excellent 
references furnished. Address “L., 972,” 
care Jewelers’ Circular. 











YOUNG MAN, 26, good education, former 
diamond setter, wants position in some 
other branch of jewelry line; willing to 
travel, or anything else necessary. Morris 
H. Shapiro, 946 Legett Ave., New York. 





GOOD DIAMOND SETTER on platinum 
work and white gold rings; if necessary 
can do some jewelry repairing; salary $30 
per week; is looking for a position. Harry 
Wine, 631 Spruce St., Philadelphia, Pa. 





FOREMAN, thoroughly experienced in man- 
ufacturing of modern gold jewelry, also 
understand tool making, wishes connection 
with reliable concern. Address ‘“A., 984,’ 
care Jewelers’ Circular. 





JEWELRY FOREMAN, age 40, capable of 
producing finest platinum and diamond 


jewelry, wishes position with good reliable 
party. Address “B., 1253,’ care Jewelers’ 
Circular. 





WATCHMAKER, 25 years’ experience on 
fine Swiss and American watches, highly 
recommended, desires position With reliable 
concern in New York. Address “X., 1246,” 
care Jewelers’ Circular. 





SALESMAN, six years’ experience, desires 
connection with ring house; have following 
New York, Long Island, Brooklyn, and 
Jersey; has own car. Address “Y., 1249,” 
care Jewelers’ Circular. 





BOOKKEEPER, YOUNG LADY, seven years 
with manufacturing jewelry concern and 
two years with diamond house; full 
charge; excellent references. Address “‘A., 
1218,” care Jewelers’ Circular. 


RETAIL SALESMAN, young man, seeks 
connection with reputable concern where 
he could demonstrate ability for salesman- 
ship and creative window dressing. Ad- 
dress “F., 1220,” care Jewelers’ Circular. 


BOOKKEEPER, TYPIST, thoroughly ex- 
perienced in manufacturing, importing and 
exporting lines; complete charge; excellent 











references. Washington Heights 4581, 
New York. 
BOOKKEEPER, STENOGRAPHER, young 


lady, seven years’ experience in the 
jewelry business, capable of taking com 
plete charge. P. Silverman, 1215 37th St., 
Brooklyn, N. Y. Berkshire 4852. 





SALESMAN, age 33, seeks connections where 
he can demonstrate his ability for sales- 
manship and creative window displaying : 

18 years’ experience. Address “H., 1257,” 

care Jewelers’ Circular. 


MATERIAL MAN, EXPERT, ten years’ ex- 





BOOKKEEPER, TYPIST, thoroughly ex- 
perienced double entry system, monthly 
trial balances, take complete charge of 


office ; will start low with growing concern. 
Address “S., 1238,’ care Jewelers’ Circular. 


YOUNG LADY, several years’ experience, 
desires position in the manufacturing line ; 
can take full charge of gold office such 
as stock, orders, repairs, etc. Address “X., 
1215,” care Jewelers’ Circular. 


BUYER was in complete charge of watch 
and clock department for large wholesale 
concern, wishes to connect with right peo- 
ple; can furnish all kinds of references. 
Address ‘‘T., 1244,’ care Jewelers’ Circular. 


BOOKKEEPER-STENOGRAPHER, 
at both, many years full charge; realizes 
importance relieving employer all details; 
trial balance, controls; highest references. 
Address “‘Z., 1250,” care Jewelers’ Circular. 


SALESMAN DESIRES POSITION requiring 
knowledge of credit jewelry retailing; will 
only consider position with reputable firm ; 
this must be confidential. Address “P., 
1233,” care Jewelers’ Circular. 


ASSISTANT WATCHMAKER, age 20, white, 
American, two and one half years’ experi- 
ence, wants permanent position; vicinity 
New York or New Jersey; references. Ad- 
dress “Q., 1234,” care Jewelers’ Circular. 


EXPERT SWISS WATCHMAKER all 
grades, all round engraver, jeweler, flat 
top diamond setter, window dresser; go 
anywhere; permanent position, or don’t 
want it; state wages. Address “F., 823,” 
care Jeweiers’ Circular. 


DIAMOND SETTER and _ manufacturing 
jeweler, wishes position with retail store; 
13 years’ experience; some letter engrav- 
ing: references; married; sixty dollars 
week. Address “S., 898,” care Jewelers’ 
Circular. 











expert 

















YOUNG MAN, age 22, desires position as 
watchmaker: can do plain engraving: have 
had technical training at Bradley Horo- 
logical Institute; also a vear’s experience 
at the bench. Address “S., 1145,’ care 
Jewelers’ Circular. 





TOOLMAKER, foreman, factory manager, 
young man of outstanding jewelry experi- 
ence, 25 yvears with one firm, would like to 
make connection with a fast growing 
jewelry manufacturer. Address “G., 1134,” 
care Jewelers’ Circular. 





YOUNG MAN, 25, seeks position with manu- 
facturer or jobber: have seven years’ ex- 
perience manufacturing and jobbing; can 
take care special orders and repairs: give 
estimates; highest reference. Address “P., 
1142,” care Jewelers’ Circular. 








EXPERIENCED SALESMAN wishes con- 
nection with reputable novelty jewelry 
concern; excellent following department 
stores and retail trade; New York City 
and vicinity. Address “V., 1165,” care 
Jewelers’ Circular. 

WIDE AWAKE YOUNG MAN, three years 
with leading jewelry store in Scranton, 
Pa.; at present with leading wholesale 


costume jewelry house in New York City. 
Perry Chester, 516 Bristol St., Brooklyn, 
ae 





YOUNG MAN, 18, three years’ high school, 
seeks position in precious, semi-precious, 
jewelry or watch line, with opportunity 
to learn business; New York City, Newark, 
N. J., or vicinity: best references. Address 
“P., 1153” care Jewelers’ Circular. 


WATCHMAKER, 30 years’ experience, ca- 





pable repairing all grades Swiss wrist 
watches and railroad watches; salarv rea- 
sonable; best of references ‘“Watch- 


maker,” 124 Shillito Place, Cincinnati, 


Ohio. 





BOOKKEEPER, EXPERT, stenographer, 12 


years’ experience, three years with im- 
porters watch movements; full charge 
books, trial balance, controls; A-1 refer- 
ences. Address “S., 1207,” care Jewelers’ 


Circular. 








perience, seeks permanent position; fully 
capable of taking eharge; three vears’ 
New York experience; highest references; 
ability and character. Address “M., 1198,” 
care Jewelers’ Circular. 





SALESMAN, 





with retail 
cities, 20 
trade 
furnish best 
1219,” care 


well acquainted 
trade in New York and Eastern 
vears’ experience in the silverware 
in selling and creating; can 
of references. Address “B., 
Jewelers’ Circular. 









BOOKKEEPER, 
lady, desires responsible position as right- 
hand man to busy employer; six years in 


STENOGRAPHER, 





EXECUTIVE, 40 years of age, married, ex- 
pert diamond man, thoroughly experienced 
in mountings and special order work, 
manage office; buying as well as selling; 

best references. 





wholesale watch line, thorough knowledge 
filling orders, also considerable sales ex- 


Jewelers’ Circular. 








inventory records, all office work; 
Jewelers’ Circular. 


desires position with 
watchmaker to help on bench in order to 





EXPERIENCED SALESMAN open for pop- 
ular reputable line; retail jewelers, instal- 
New York, Pennsylvania, and 


1248,” care Jewel- 





SALESMAN, large acquaintance retail trade 
New York and Suburban territory, wishes 


moderate drawing. 





FIRST CLASS TOOL-MAKER 
with reliable jewelry manufacturer; 
man capable of taking complete charge of 
low with concern that 
an opportunity for quick 
1029,” care Jewelers’ 





A MAN 38 YEARS OLD, of excellent per- 


with a good retail concern as watchmaker, 
engraver, and salesman; capable of taking 
full charge of any or all branches of the 
jewelry business. 
1042,” care Jewelers’ Circular. 





can hold old accounts and add many more; 
a thorough acquaintance with all jewelers, 


Address “W., 1167,” care Jewelers’ 








BOOKKEEPER, STENOGRAPHER, earnest 
and ambitious young lady, desires respon- 


jewelry line taking full charge 
__care Jewelers’ Circular. ; 
A-1 WATCHMAKER, 24 years’ experience 


ailroad grade 
desires permanent position, 











can, and can furnish A-1 reference. 
Brandenburgh, 








CREATOR, 36 years of age, 20 yvears in the 


be considered : 
, 12 ” care Jewelers’ 


A REAL WATCHMAKER, 29, neat appear- 








factory and store, now employed in one 


Jewelers’ Circular 
YOUNG MAN, 28, at present connected 








sires to make change; thorough knowledge 
correspondence, : 
position will prove worth while for a future. 
Address “H., 1256,” care Jewelers’ Circular. 


YOUNG EXECUTIVE, 28, due to change of 
in close corporation, 
thorough knowledge of 
phases of the instalment jewelry business: 
credentials both 





now available; 


Jewelers’ Circular. 








(Special Notices continued on page 102) 
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Special Notices. | Lines Wanted. 


5c. a word; minimum charge, $1.25 


5c. a word; minimum charge, $1.25 
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~TITHTAN ; , a , | LINES IN NOVELTY JEWELRY wanted for | WANTED, experienced watchmaker, part 
SITUATIONS WANTED—Continued California by live wire selling agency in | time evenings. Capitol Jewelers, 326 West 
—- Los Angeles Reply “P. C Room 6 125th St., New York. 
$7_Nassau_St.. New_York ENGRAVER competent honest, must have 
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has car A-1 reference alary secondary | Address “V., 1213.” care Jewelers’ Circulat MATERIAL MAN FOR THE SOUTH; with 
if position will prove worthwhile for aj} 3% ep tanntneene Sere sees ee : a future for the right man; give particu- 

‘s ' , SALESMAN, established following of many - ~ ’ 
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aoa lar Add H.. 3 . years with jobbing trade in New York rv vals _ = L., , care Jewelers 

SSR LE ae | City and East, open for side ne with | ircular, — 

SALESMAN with a following in Maine reputable house. Address “J., 1194,” care | WANTED AT ONCE, first class watchmaker, 

eee ees = ; ° | _ Jewelers’ Circular. Se eee engraver, diamond setter; fine mechanic ; 
New Hampshire, Vermont, and Massa- |} UPTOWN OR OUT OF TOWN manutfa top salary; permanent. Address “A., 864,” 
chusetts, desires position with first class | turer, would you care to put a st | _care Jewelers’ Circular. = 
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WELL KNOWN SALESMAN, established | Boston, calling only on best reta ' n | SALESMAN, thi roughly experienced, for re- 

following, wholesale trade and larger re- | New England States, after white gold a t tore, Newark, N. J.; good, steady 
iilers, New York and out of town, desires platinum mounting lines; « connection | tion, reference and full details. Ad- 
connection wit progressive manutacturer with well established houss d rec “J., 1136," care Jewelers’ Circular. 
aor Salis atk Gnas, ighon highest references; be in New York week | RETAIL SALESMAN, with Fifth Avenue 
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g eo WANTED, manufacturer’s line or impor- | Jewelers’ Circular. _ = 

MANUFACTURING JEWELER, well ex ter’s line, by successful, energetic sales- MANAGER for time payment jewelry store 
perienced, all kinds work; platinum, white man now employed, with a strong near New York: good opportunity for 
gold, from designs; fine repairs; diamond » rie - > . right man. Address ‘“J., 1225," care Jewel- 
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travel at my own expense, without guaran- or traveling expense not necessary hignne ; - stant 
tee, on commission or profit-sharing basis; references Address “N 1231,” care YOUNG MAN familiar with watches, repairs, 
want only one concern Address ‘“M., Jewelers’ Circular. | materials, in office of watch importer; 
1202,” care Jewelers’ Circular. state experience and salary expected. Ad- 

——— - _ nanene os | dress “J., 1191,’ care Jewelers’ Circular 

COMPETENT WATCHMAKER desires per ; Aon avin “cama: or 

anent connection with reliable establish- Hid Li es | W ANTED, watchmaker and optician with 
ment: experienced on high grade American I e nl ° | North Carolina licenses; permanent posi- 
eT pe Meese ; See ee a ; ss tion and good future; good salary and 
ind foreign watches of all sizes, close x 3 m r 1.25 | ; rot ay «68 @e 9 on 
rating and fin adjusting ‘fast but thor- So: mes ee Deny, S commission. Write “V., 722,” care Jewel- 
ough; married; own tools; age 30; excel- i ss Wpaerey ses at ua ia ers’ Circular. 

ent reference as to character and ability; | SALESMAN WAN TED for side line galing | WANTED, GOOD WATCHMAKER able to 
salary $65; New York or New Jersey pre- on manufacturing — = eae cag do plain engraving and ordinary jewelry 
fe rred. Address “Q., 1143,’ care Jewelers — the | pecan Ad ress » dat Care | jobs; best of working conditions; perma- 
Circular. Jewelers’ Circular. — nent position. Andrews Jewelry Co., Union 


City, Tenn. 








aieieipcariniiaas, dam ait : 2 ALL South Western and Southern territories 
ENERGETIC YOUNG MAN, fully experi- open for salesmen to carry a side line of 


. . . . . re > srials f j ines f . > rery 
enced in all detail credit jewelry busi- watch materials and findin or deliver} 





EXPERIENCED wholesale jewelry salesman 





line; all territories open. Address “Cir- 


future; at present managing large | SALESMEN, all territories, to sell by photo- 
cular, 201,” 1104 Heyworth Bldg., Chicago. 


graphs imported novelty clocks to retail 
jewelry, gift and department store trade 


» and taking orders Address J. H. | wanted _for Western Pennsylvania and 
ness, complete knowledge of operating Mednikow & Co.. Memphis. Tenn. im Ohio; with car preferred; 20 years’ estab- 
successfully advertising ‘ampaigns, | SALESMAN WANTED to carry side line of — trade. Address “M., 1092,” care 

he “he . ips: ae et Jewelers ircular. 
buying, sales, collections, and original popular Pri ed Swis watches, in ate of ewelk ala 
. . . . Iirg! lé est irginia, Nortn in Pout! , veNTT OY - . 
window creations, desires connection catia ak Mike Renee Annes | WANTED SALESMAN to carry a line of 
with expanding concern’ offering “A. 1124,” care Jewelers’ Circular high grade emblem rings for better class 
“5 | of jewelers and credit trade as a side 
| 


store in East; five years good record; 



































"z y é Vy re. f ass “"RR., 2 si : : le » <2 | = ae me ¥e , 
an go any whe re. Address “R., 1206, commission basis. Address “B., 1252,” | WANTED, OPTICIAN to take charge of new 
rare Jewelers Circular. care Jewelers’ Circular | optical department in largest credit store 
' ETRE , NEW YORK specialty wedding ring house | ‘" town; state references and salary 
FORMER RING MANUFACTURER desires desires salesmen in New York City and | pected z Slivans Bros. Co.,_ r 
position as assistant ae management, or suburbs: must have established clientele | Kk. Federal St., Youngstown, Ohio 
charge of setting department of ring .mong the better retailers and department ee — — 
house; can sell or estimate, and has prac- stores. Address “N., 1140,” care Jeweler | GOOD W . I CHM AKER to take entire charge 
tical and business knowledge of all de- Circular small up to date established jewelry 
partments; reliable American, gentile, of ———— —— — - | store on pe reent basis; Central Indiana 
pleasing personality; can furnish excellent | THE LOWEST PRICE wedding ring h town, 12,000. “Trask,” 3207 E. 10th St., 
reference and offer 100 per cent service in New York desires representation in Cl Indianapolis, Ind. 
for a permanent position Address “R., cago and the Middle West; salesman _ must pp peer : = 
1235,” care Jewelers’ Circular. have permanent residence and established | SALESMAN to cover Middle Western ter- 
- — clientele among fine retailers and depart- ritory with high grade line of ladies’ watch 
1139,” care cases; one with good following among 


ment stores Address “M 


AMBER GOODS AND JEWELRY;; saving Semaine? (amebiins jobbers. Address “F., 1261,” care Jewel- 


; z¢ . . ij 3 - ere’ Circular 
of expensive passage cost! Young | S,tesMAN WANTED to carry a popular caclbeeie snes 




















Rudolf Mosse, Berlin S. W., 100. perience, present and past connections, 


4 > Address replies to “F., 1050,” care Jewel- 
(Germany). and territory you cover. 


ers’ Circular. 7 





German woman, married, with several priced line of watches with a well know WANTED. first class combination platinum 
years of business experience, who has trade name; also —— at uchm« nts, to worker and diamond setter, for trade shop 
. Diem ct —_ - ‘ i carry on commission basis only; those wh in large Southern city; only a steady high 
first class connections with competent Sen = iene tae aa the Saeln eaeat Geass wetkamen eenmieved. state aainry, 
manufacturing firms and_ regularly with the retail trade preferred: also New age and give references in first letter. 
visits the Leipzig fair and other fairs, York co New ———_ Address “E., 912, Address “D., 821,” care Jewelers’ Circular. 
. eas care Jewelers’ Circular 
oes = re : . — a 
desires rye og buyer for amber CHARLES M. LEVY & SON. 40 W SALESMAN with jobber and department 
goods and jewelry (gold and silver ar- 1H: ES M. LE SON, Vest store following, to carry a high grade 
ticles, ambroid and galalith, etc.), for 48th St., New York, require the services line of sterling silver marcasite jewelry 
first class firm only; salary requested of efficient salesmen with following | a en dae ri 
* . * 4 Uc . . “9 oo, 
and compensation for traveling ex- among best rated retail trade, to sell care Jewelers’ Circular. 
penses; excellent business and _per- our line of 18 karat white gold wed- | ——— 3 = = 
sonal fere ‘ be f sshed Ad di ° eof stori . etal PACIFI( COAST REPRESENTATIVE 
sonal re ere neces — urmeomes - Ad- ing rings 5 a Serres ories open; state , wanted by high grade watch house selling A 
dress replies to “W. L., 665,” care of full particulars in first letter as to ex- | retailers direct, with following, California, ' 
Washington, Oregon; commission basis. 
| 
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HELP WANTED—Continued 





WATCHMAKER WANTED AT ONCE; only 
A-1 workman need apply; must have good 
references; state age, salary expected, and 
enclose photograph in first letter. Michaels- 
Maurer Co., 822 Chapel St., New Haven, 
Conn. 





WANTED, FOREMAN, for large trade re- 
pair and special order shop, to take full 
charge; capable of estimating and every- 
thing in general; state age, nationality, 
reference and salary expected. Address 
W., 1150,” care Jewelers’ Circular. 





SALESMAN WANTED to carry a popular 
priced line of Swiss watches; an estab- 
lished following among retail jewelers, 
department stores and novelty premium 
houses’ preferred. Address “M., 1229," 
care Jewelers’ Circular. 





OFFICE MANAGER, BOOKKEEPER, man 
or woman, experienced in office of gold 
jewelry manufacturer; must be thoroughly 
experienced; excellent opportunity to take 
complete charge. Stern Manufacturing Co., 
407 Mulberry St., Newark, N. J. 





REPRESENTATIVE for Pacific Coast ter- 
ritory, also New York State (exclusive of 
New York City), New Jersey and Pennsyl- 
vania, by manufacturers of gold _ rings, 
staple and costume types: established 20 
years in these fields. Address “A., 1262,” 
care Jewelers’ Circular. 


WANTED, combination watchmaker and 
optometrist, with Michigan license, or 
one able to get it; steady position; 
highest salary paid. Address Jos. 
Gumm, Jackson, Michigan. 








JEWELER in New Jersey town near Phila- 
delphia wants watchmaker; must be good 
mechanic and willing to repair clocks also; 
references required and must also have 
nice appearance to help wait on trade. 
Address in own handwriting to “P. R. L., 
1259,” care Jewelers’ Circular. 





SALESMAN WANTED to call on manufac- 
turing jewelers and diamond setters in 
New York City to represent a refiner, 
whose name is well established; prefer 
man with record of past performances in 
same line; state full particulars and ref- 
erences in first letter. Address “B., 1106,” 
care Jewelers’ Circular. 


WATCHMAKER WANTED; must be first 
class watchmaker, especially on railroad 
work; send reference and photograph; 
only first class watchmakers need 
apply. Drake’s Jewelry Store, Ponca 
City, Okla. 


PERMANENT POSITION OPEN for credit 
store manager; one of the finest stores in 
Northern Central Pennsylvania; charter 
members of National Credit Jewelers As- 
sociation: state experience, salary ex- 
pected and references: would prefer per- 
sonal interview. Address “P., 1152,’ care 
Jewelers’ Circular. 








watches; must have following 
among retailers in Brooklyn, Bronx 
and Long Island; state full particulars 
in letter as to experience, present and 
past connections. Roxy Watch Com- 
pany, 9 Maiden Lane, New York. 


Swiss 





WANT young experienced man to work in 
established cash and credit jewelry store; 
must be capable of judging credit, collec- 
tion; willing go out and see his trade: a 
man who is not afraid to work; salary and 
commission; state age, experience, and be 
able to furnish bond if necessary; send all 
particulars and photo; applicant must 
be a good salesman, window trimmer and 
above all a gentleman. lLipson’s Jewelry 
Store, Fairmont, W. Va. 


OPTOMETRIST WANTED, registered in 
Ohio, one with sales experience in 
credit jewelry store, or combination 
watchmaker preferred; good steady 
position to right man; good pay; by 
firm who gives their optical depart- 
ment real backing. Write Rotbart 
Bros., 2070 E. Ninth St., Cleveland, 
Ohio. 








For Pale. 


Stores, Stocks and Businesses 
5c. a word; minimum charge, $1.25 








FOR SALE, oldest and best located jewelry 
store in Yorkville, established 28 years; 
owner retiring from business; can be 
bought with or without stock. Address 

__ “Y., 729," care Jewelers’ Circular. 

ONLY JEWELRY STORE in county seat 
town; watch inspection Rock Island Divi- 
sion; a good paying proposition; I intend 
to go into exclusive optical business. Write 
W. F. Parker. Phillipsburg, Kansas. 

FOR SALE, JEWELRY STORE, lease, stock 
and fixtures; unusual opportunity for 
watchmaker or jeweler; excellent buying 
location; retiring. Address F. Broman & 
Son, 397 Lenox Ave., New York. 

SPLENDID OPPORTUNITY for right party; 
jewelry and novelty store, established, in 
Bronx; excellent trade; fine fixtures; with 
or without stock. Address “P., 1101,’ care 
Jewelers’ Circular. 

JEWELRY STORE in Brooklyn, N. Y., 
established 15 years; retiring from_ busi- 
ness: rent $50: turnover $14,000: $5,000 
will handle. Address “O. L. R., 1131,” care 
Jewelers’ Circular. 

$200 WILL BUY small jewelry store at 
subway station; $350 repairs monthly; 
plenty sales; rent $40; owner going out 
of business; call evenings. Harris, 408 
53rd St., Brooklyn, N. Y. 

ONE OF THE FINEST jewelry stores in 
New Hampshire; established 25 years; 
owner retiring; unusua] opportunity for 
good watchmaker; up to date city of 15,000 
inhabitants. Address “S. M. B., 466,’’ care 
Jewelers’ Circular. 


FINE JEWELRY STORE, including three 
wall cases, five show cases, two safes, 
window and show case displays; also small 
fine stock; established 15 years. Black- 
man’s, Inc., 998 Main St., Bridgeport, 
Conn. 

SPEND YOUR WINTER in Florida; a small 

repair shop in the Chamber of Commerce 

Building. Jacksonville; quick sale without 

stock, $200: will sell some tools and small 

stock if wanted. X West Duval, Jackson- 
ville, Fla. 











SMALL high class jewelry store in suburb 
of New York, doing a good volume of 
business, with up to date stock and fix- 
tures; excellent repair department; 
ent owner starting in new business. Ad- 
dress “X., 1168.’ care Jewelers’ Circular 

JEWELRY STORE FOR SALE; plenty of 
repairs; on the main street, city of 10,000; 
location, capitol district of New York 
reason for selling, other business inter 
ests; price $6,000. Address “E., 1184,” 
care Jewelers’ Circular 

WATCHMAKER, store for sale; 10,000 pop- 
ulation; only two jewelers in town; along- 
side high class moving pictures; 35 min- 
utes from New York; no dealers; rent $65; 
long lease. Address “D., 965,” care Jewel- 

__ers’ Circular 7 

CREDIT JEWELRY BUSINESS, large 

number of accounts; corner store, good 

location in New York State, 400,000 

population; long lease, stock optional. 

Address ‘“H., 1187,” care Jewelers’ 

Circular. 


pres- 





FOR SALE, fine little jewelry store with 
good new $4,000 stock; can be reduced to 
$2,000-$1,500: only jeweler in town and 
none within 15 miles; 2,000 population with 
surroundings; $25 rent a month; good 
lease; repairing, all the work one man can 
do Address “R., 1144,” care Jewelers’ 
Circular. 

FOR SALE, our Battle Creek stock and 
fixtures, or fixtures alone; three 8-ft. 
wall cases, two 8-ft. floor cases, two 
6-ft. floor cases, one 4-ft. floor case, 
large Mosley safe, electric National cash 
register, etc. Write Williams & Co., 
South Haven, Michigan. 





UP TO DATE JEWELRY STORE in good 
location in Cleveland; dealer compelled to 
retire on account of stroke; watch work 
two hundred per month up; will sell fix- 
tures only if desired; large burglar proof 
safe, good show cases, cash register, add- 
ing machine; all complete for continuing 
an established business; rent $150 a 
month. Address Wagner-Gilger-Cohn C« 
Wholesale Jewelers, 416 Hippodrome Bldg., 
Cleveland, Ohio. 


| 








LOAN OFFICE and jewelry store; owner 
retiring; established 40 years at same 
location on prominent business street; 
loans made on jewelry only which aver- 
age over one million dollars per year for 
the past six years; purchase of stock 
optional; window jewelry sales more 
than cover all overhead expenses. For 
further details write “X.Y.Z., 1083,” 
care Jewelers’ Circular. 

WISHING to devote my entire time to my 
chain of gift shops, will sell oldest estab- 
lished jewelry store, located in Southeast 
Wisconsin City of over 30,000 population ; 
best location, good lease; reasonable rent, 
with heat furnished; will retain rear of 
store for gift shop purpose: doing average 
annual business $45,000; Dec. 1929 busi- 
ness over $10,000; all salable well balanced 
stock; no bills due, no liens; modern two 
window front, all new fixtures 1926; price 
$18,000 inventory, terms to responsible 
party; $12,000 cash, balance three years, 
six per cent; investigate this opportunity 
man with above capital, experienced in 

selling and buying can hané@le this store 
have reliable help; all repair business two 
can handle; if you desire further informa- 
tion send your bank’s name for reference 
no less down payment; no trader, auc- 
tioneer, or sales specialist need reply. Ad- 
dress “B., 1126,” care Jewelers’ Circular. 


For Dale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 


SAFE SUITABLE FOR JEWELER, bar- 
gain. Martin, 193 Centre St., New 
York. Canal 2795. 

FOR SALE, Howard street clock, two dials; 
$400 f.0.b.; cost $800. Address Clarence 

E. Daniels, Rockland, Me. ara 

FOR SALE; sacrifice two salesmen’s trunks, 
salesmen’s ring trays, card trays, tele- 
scopes. J. Blavweiss, 36 W. 47th St., New 

ork. _ eerste ce 

SAFES, burglar and fireproof, at unheard 
of prices; terms to suit. Acme, 44 
West 29th St., New York. Bogardus 
3252. 

FOR SALE, at once, mahogany plate glass 
fixtures, two wall and three show cases, 
two large mirrors: photo if desired: lo- 
cated in South. Address “B., 1156,” care 

__Jewelers’ Circular a 

E. HOWARD, 23J, Series O, 18k gold open 
face case, 16 size; new, never used. orig- 
inal box and certificate; first offer of 
$85 buys it. Address “G., 1190,” care 
Jewelers’ Circular 

FIXTURES, consisting of four floor cases, 
four wall cases, five watch and jeweler’s 
benches, watch and jewelry material and 
machinery, worth $3,000, will sell for 
$1,500; sell all or part. Address C. B. 
Johnston, Trinidad, Colo ————= 

CLIP THIS AD; attach $1 bill and you will 
receive a genuine German cleaning for- 
mula for cleaning watches; guaranteed not 
to rust; cleans like new; no cyanide used; 
easy to make; cheap; money back if not 
satisfied. Fuermann & Co., 102 E. Third 
Road, Amarillo, Texas. 


























Business Opportunities. 


5c. a word; minimum charge, $1.25 








MR. JEWELER, do you want cash for your 
stocks and fixtures. Write or wire, J. A. 
Conn., 415 Swetland Building, Cleveland, 


_ Ohio. ee I ee ee 

HIGHEST CASH PRICES PAID for 
diamonds and diamond jewelry; bank 
references given. I. Efrus, Inc., 12 
John St., New York. 

DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bidg., Cin- 
cinnati. Ohio. Maras te + Y hie ’ 

ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603 Province Bidg., 
Boston, Mass. 


(Special Notices continued on page 104) 
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BUSINESS OPPORTUNITIES—Cont. 

I PAY HIGHEST CASH PRICES § for 
jewelry, stock and fixtures; communiciate 
at my expense before you sell. S. A. Kap- 
lan, Room 95, 373 Washington St., Boston, | 
Mass - : 

I HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to | 
sell. Isaac Rich, Room 516, 387 
Washington St., Boston, Mass. 

HIGHEST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry; send your stock to me and 
receive money by return mail: national 
bank references; all business strictly con- 
fidential. Emil Noel, 29 E. Madison St., 
Chicago. 1. 

WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a_ posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, Ill. eee 


WE PAY MORE; before selling your 
jewelry stock or fixtures, see us; small 
er large stock; we will see you per- 
sonally at our own expense and give 
you a bona fide cash offer; (or send 
surplus stock and get cash by return 
mail); best references. Colmes Broth- 
ers, 11 Beacon St., Boston, Mass. 


WE PAY highest spot cash prices for 
complete jewelry stores. Do you want 
to retire from business? Do you wish 
to raise ready cash or close out your 
old stock? No matter what your prob- 
lem might be, we can solve it for you; | 
write, wire or phone 8-2251 for imme- 
diate action. Perel & Lowenstein, 144 
South Main St., Memphis, Tennessee. 

ARE YOU IN NEED OF MONEY? We | 
will pay you highest market price for 

| 
| 
| 





























your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. | 
Emanuel Maltz Co., 1005 Mallers | 
Bldg., Chicago, Ill. 


DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence; 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory; but others have been 
satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and receive your cash. 
oe Bros., 333 Washington St., Boston, 

ass. 


Wanted to Purchase. 


5c. a word; minimum charge, $1.25 











Special Order Mork and 
Repairs for the Trade. 


5c. a word; minimum charge, $1.25 





GUN REPAIR WORK for the trade; expert 
shotgun, rifle, revolver and automatic pisto] 
repair work: send for wholesale gun and 
ammunition catalogue. A. F. Stoeger, Inc., 
504 Fifth Ave.. New York 


BEADS RESTRUNG FOR THE TRADE; 


pearls, crystals, novelty, gold; $0.35 to 
$1.50; finest material used 4s-hour ser 
vice. Mary E. Steves, 957 Maple St., Fall 


River, Mass. 

DIES AND TOOLS of every description, 
ring mountings, class pins, emblems, etc. ; 
production engineering; modern methods 


used; estimates cheerfully given H. F. 
Renzelman, 114 W. Sixth St., Cincinnati, 
Ohio. 








Hatch Work for the Trade. 


5c. a word; minimum charge, $1.25 








FIRST CLASS WATCHMAKER, awarded a 
medal from British Horological Institute, 
London, England, is able to handle extra 
repairs of all kinds; all work guaranteed 
and delivered like new; prompt delivery; 
moderate prices. Felix Pyms, 464 Main 

St., New Rochelle, N. Y. 


WANTED. WATCH REPAIRING for the 
trade; price list and reference on re- 
quest; special service when wanted; 
try us. E. P. Clark, 620 Miami Savings 
Bldg., Dayton, Ohio. 


MOST RELIABLE watch repair house in 
New York City; five day service; one year 
gZuarantee; references of the better sort 
monthly account to reliable jewelers 
average charges for average order jobs on 
good grade watches, $2.50 to $3.50; in 
quiries and estimates promptly answered 
Manna Bros., N. Y. Horological Labora 
tory, 1470 Broadway (Corner 42nd St.) 
New York City. Phone, Bryant 7524. 


To Let. 


Sc. a word; minimum charge, $1.25 














FOR RENT, space for watchmaker, whole 


sale jeweler, 27 East Monroe St., Room 
402, Chicago, Ill. See Mr. Fruer 


| DESIRABLE SPACE TO LET, two windows, 


very light, finest building uptown, suitable 
any business; reasonable rent Apply 
Room 1006, 2 West 46th St., New York. 


OFFICE TO LET; equipped with partitions 


and large safe; very reasonable William 
E. Lynch, Room 1903, 15 Maiden Lane 
New York. 

PART OF OFFICE TO LET; pleasant sui 
roundings; rent $15 monthly; can be seen 
any day, 11.30 to 1.30 Room 38, 65 


Nassau St., New York 
OFFICE TO LET, 11x36, with private office; 
best north light suitable for diamonds; 
will rent furnished or unfurnished or sell 
safe and new fixtures at sacrifice. Inquire 
Superintendent, 10 W. 47th St., New York. 


TO LET, OFFICE SPACE approximately 
1000 sq. ft.; also smaller office 600 sq. ft.: 
very desirable; reasonable rental. Joseph 
Fahys & Co., 5th Floor, 20 W. 47th St., 
New York. 


WINDOW SPACE FOR RENT, suitable for 
watchmaker or jewelry repairer; two- 
seater bench on premises. M. Barnett, 155 
Canal St., Corner Bowery, New York City. 
Telephone Dry Dock 2130. 

SMALL OFFICE, north light, furnished or 
unfurnished, suitable for engraver, setter, 
designer, diamond or stone dealer. Inquire 
Superintendent, 22 West 48th St., New 
York. 






















WANTED TO PURCHASE, modern, second- 
hand diamond scale in first class condi- 
tion. Berger, 206 W. 42nd St., New York. 

ESTABLISHED JEWELRY STORE near 
New York City; must have long lease and 
reasonable rent. Address “H., 811,” care 
Jewelers’ Circular. an 

WANTED, in Arcadian pattern, cterling 
flatware, Towle make, 2 salad forks 2 
table knives T. R. M. straight blade, 2 
table forks, 4 teaspoons. Write Mrs. King 
Stacy, 400 N. Pennsylvania Ave., Lansi’<, 
Mich. 


















Legal Notices. 


5c. a word; minimum charge, $1.25 








TO WHOM IT MAY CONCERN: please take 
notice that Henry Meyer since the 31st 
day of December, 1929, is no longer acting 
as factor and is no longer liable for any 
further debts incurred for Wesselton Dia- 
mond Co., Ine., of 527 Fifth Avenue, 
Borough of Manhattan, City of New York. 
Dated New York, January 11, 1930. 





| 
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We Will Buy-- 


your entire business or part 
of your stock and also estates, 
and will pay highest cash for 
same; records show we 
bought out some of the larg- 
est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 
est character; it will be to 
your advantage to communi- 
cate with us. 


BROOKLYN 


PURCHASING SYNDICATE 


FRANK WALKER, PROPRIETOR 
610 Broadway Brooklyn, N. Y. 


32 Years at the Same Address 








THE WASHBURN 
MAGIC NUT 
for EAR STUDS—SCARF PINS, ete. 


b— 


Now Made in 


18K. WHITE GOLD 
Platinum—18K.—14K.—14K. R.P.—Sterling 


= Also 
SAFETY CATCH — J 


Open For Brooches, etc. Closed 
18K. White. 18K., 14K., Large and Small Size. 


Descriptive Circular on Application 
Pearl Drilling, Stringing and Adj. a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN [ii fultor Se. 


ee 








ed 








MR. LOUIS BERKOWITZ 
having withdrawn his inter- 
ests from a novelty manu- 
facturing concern, is open 
for a proposition from a 
manufacturer or importer of 
better grade jewelry novel- 
ties. 

2129—80 Street 

Brooklyn, N. Y. 








Beaded, Silk and Leather Bags 


Repaired and Refintshed 
AN UNUSUAL SHOP for the repairi 
be pnd -— remedies 4 ics grade 4 
every description. Fren 8 a specialty. 
Sterling Frames in stock or made to wae. 
A. L. WORKMAN, 1 West 34th St. 
Est. 20 Years New York City 











Phone 435 Office: 107% Broadway 


JEWELRY 


AUCTIONEER 


MILTON B. WITT 


FARGO, N. DAK. 


References—Merchants’ National Bank, or 
Royal Jewelers’, Fargo. 





























ness, 





We 
We 












your 
sale. 












ity 


Your 


29 E. 


January 23, 1930 


Golden Rule Auctioneers 


Whether your sale is to reduce stock or close out your busi- 


gratifying results. 
We safeguard your reputation. 
We make you new friends. 
furnish no merchandise. 
sell YOUR goods. 


Without cost to you we will 
supervise advertising, 


Our latest client says, “I am 
pleased to recommend the abil- 
and integrity of 
HOPPE 
auctioneers. 
brought excellent results, and 

increased prestige of the store with both old and new 
customers.” 


confidential and obligate you in no way whatever. 


"Madinen st. CHICAGO 





our manner of conducting sale will bring you very 




















arrange 
store and stock for the 










THE 


BROS. as jewelry 







Their sale f . 
— MILO M. HOPPE 















inquiry by letter, wire or phone will be considered 


THE HOPPE BROS. 


Auctioneers & Appraisers 


Phone 
State 6663 


















BRAXMAR BADGES 


STANDARD FOR FIFTY YEARS 


Police—Fire—Municipal 
Badges in All Metals 


FRATERNAL JEWELRY 


C. G. BRAXMAR CO. 
242 W. 55th ST. NEW YORK 
































Jewelry Repairmen, send for this 


The Jewelry Repairer’s 


Includes many valuable time and money-saving methods, 
ideas and recipes. 


important handbook 


Handbook 


By John G. Replinger 


Price, $1.25. 


Order a copy today. 


THE JEWELERS’ CIRCULAR 
239 West 39th Street 


NEW YORK, N. Y. 

















THE JEWELERS’ 


CIRCULAR 














Important 
Auction Notice 
to the Trade 


Liquidating Sale 


The Bonner Mfg. Co. established over 50 
years with a splendid reputation, Liquidating 
and Retiring, on premises 87 Maiden Lane, 
7th Floor, N. Y. C., will be offered at public 
auction in suitable trade lots without limit or 
reserve, beginning TUESDAY, FEBRUARY 
Ath, 1930, at 10:30 A. M. and continuing the 
following days until sold. 


The stock consists of an unusual line of Plati- 
num Mounted Diamond Jewelry and Plati- 
num Diamond Mountings, also a large assort- 
ment of Ladies and Gents 18Kt. Ring Mount- 
ings of various designs and exquisite work- 
manship. 


The factory and plant for the manufacturing 
of jewelry are complete in every detail, and 
will also be offered at auction in suitable 
trade lots. Office Furniture and Equipment, 
safes, diamond and jewelers’ scales, type- 
writers, etc., and everything pertaining to a 
large reputable concern. 


Inventory in its entirety, Quarter of a Mil- 
lion Dollars ($250,000.) 


Special Notice. To describe in detail the en- 
tire stock and plant would require columns of 
literature, as the Bonner Mfg. Co. is known 
to every leading jeweler and manufacturer 
throughout the United States for their ex- 
cellent workmanship and their splendid repu- 
tation. Therefore, avail yourselves of this 
ypportunity as a sale of this kind is rarely, 
if ever, offered at public auction to the trade. 


Note. The above will be open and displayed 
on free view for your inspection with a full 
descriptive catalogue at 87 Maiden Lane, 7th 
Floor, N. Y. C., their establishment, begin- 
ning Friday, January 31st, Saturday, Feb- 
ruary 1st, and Monday, February 3rd, each 
day from 10 A. M. until 4 P. M. Sale by 
order of Bonner Mfg. Co., Liquidating. 


Brooklyn Purchasing 
Syndicate 
Frank Walker, Auctioneer 


Office Bldg. 610 Broadway, Brooklyn, N. Y. 
Pulaski 1798 


Telephone: 
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SAMUEL MARKS 


With a Background of 
25 Years Honorable Service 


Selling in the Jewelry Trade 


Is arranging his schedule of sales for 1930 and 


invites you to write him for open dates if you 





contemplate a sale and desire to have it conduc- 


SAMUEL MARKS ted in a high grade, dignified manner. 


Write or wire. 


Suite 1436 
Phone 


Central 5814 35 East Wacker Drive CHICAGO 








The Leading Auctioneer 
for the Jewelry Trade 





WARREN H. BROKA 


Auctioneer for high class legitimate retail jewelers only. 








Integrity and ability unquestioned. Satisfactory results always. 


I am fortunate in having a connection with two Jewelry Auctioneers of 
national reputation and with this combination of talent am able to conduct 
the sales of the largest and finest stocks. 


References furnished from leading jobbers, wholesalers, manufacturers, 
retailers, Jewelers’ Circular, and members of the Jewelers Board of Trade. 








If you want the best results, write or wire. 
W. H. BROKAW 


W. H. BROKAW, 14 Maiden Lane (°° ‘inet ), New York 

















Platinum and White Gold Shells 





<\EMS- BADGE 





wf SAMUEL STERN En -~MEDALS ~ GE. 
a ‘Phone Cortland 4346 SCHOOL - COLLEGE & FRATERNITY S. 


Patented U. 8. A. 
Only ring that will mount  /iOting Special Order Work, Patented 0. 8. ok. INTERBORO MEDAL & BADGE CO., 303 4th Ave., New York 


round stones appear square 
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very jeweler knows that there is an increasing vogue for modern patterns in 





silverware. That prompted the appearance of Mode, the newest pattern in 






Wallace heaviest silver plate. Mode is designed 









in a very popular aspect of the modern. It 






employs the skyscraper setback, and brings 






something new to the idea. And yet. with all 







of its style appeal. its moderate price brings it 


within the reach of everyone. Of course, Mode 






is smartly packaged. It comes to you in the 







new Wallace containers, which are 


at once gift boxes for your cus- % 






tomers and display boxes for you. 




















This is the dessert knife 
in the Mode pattern. 
Note the skyscraper sel- 
back motif, and how 
the modern conception 


is further carried out 





by the straight lines The color scheme of these new con- 


on the handles. Mode tainers is a delicate green against 





is definitely some- a black velvet pad —a striking and 


thing entirely new in pleasing contrast. Containers are 


racked to hold either sixes or eights. 


R. WALLACE & SONS MFG. CO. 


Silversmiths — Wallingford, Conn. 


silver plate patterns. 


NEW YORK CHICAGO PHILADELPHIA SAN FRANCISCO 
411 Fifth Ave. 10 So. Wabash Ave. 1204 Chestnut St. 140 Geary St. 


Wallace are designers and makers of tableware, dresser silver and trophies in Sterling; tableware and trophies 


in Silver Plate; Early American reproductions in Pewter . . . . . . . . . « « « Founded in 1835. 
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Beauty Moves! 


Beauty moves men and women. It moves them to 


Behind the growth of community is the power 
of Beauty, in designs conceived for Silverware 
and executed in Silverware, to move men and 
women to buy. 

Each year, to the designing of comMUNITY 
PLATE is given a finer artistry, a deeper sense of 
the Beauty that moves. 

Dealers all over the country realize that the 
Beauty of community designs is the power that 
moves COMMUNITY PLATE. 

That is why Deauville, the newest pattern in 


COMMUNITY PLATE, isalready an established success. 


Beauty is More than Design — Jt is 
a ‘Power that Ci reates Sales 


















































